
Promoting Your Music with User-Generated Contests
Today, you have all the tools you need to take control 
over your music and connect with your fans. The Inter-
net makes it easy to bypass major record labels and 
media conglomerates and reach your fans directly. At 
the same time, through blogging, commenting, sharing 
and social networking, your fans have more say in your 
success than ever before. This is why using social media 
to market your music can help you connect with your 
fans, beat your competition and get big. User-generated 
contests are one social media marketing strategy that is 
especially e�ective.

FIVE REASONS WHY USER-GENERATED CONTESTS 
ROCK
Here are �ve reasons why user-generated contests are 
great when it comes to taking control over your music 
and connecting with your fans:

1.They create buzz about your music
Think about it this way: to win, your fans need to get as 
many votes as possible. So, they will share the links to 
the pictures/audio/videos they submit with as many 
friends as possible. Your fans will promote your contest 
and your music FOR FREE! Results? Your contest goes 
viral, you get more tra�c to your website, broaden your 
fan base and make more money.

2. They build community around your music
Through social features like commenting, sharing, 
voting and more you allow your fans to interact with 
one another and build community around your music. 
When your fans get to the contest web page, they enter 
a space where conversations are encouraged. And, if 
you’ve planned your contest carefully, you can focus 
those conversations on your new album, upcoming 
shows or your newly-launched Internet TV community, 
– the choice is yours!

3. They establish dialogue with your fans
Today, the music industry is way too crowded for tradi-
tional marketing. This is why engaging in meaningful 
conversations with your fans can help you beat the com-
petition and win your niche in the music market. By 
letting fans actively interact with your music through 
uploads, comments, voting and sharing, you show that 
you really care.

4. They help you become a member of the online 
music community
If you are just thinking about tapping into social media, 
user-generated contests are the way to go! 

Start a blog where you will break the latest news about 
the contest. Create a MySpace, Facebook or MOG page 
to get more fans involved. Reach out to bloggers. Or 
become a member of a social media group like Indie 
Love on Facebook. The possibilities are endless. 

5. They improve the way you market your music
When your fans register to participate in the contest, 
they provide you with valuable information that you can 
use for better targeting e�orts, direct marketing cam-
paigns, market research and much more

ORGANIZING A USER-GENERATED CONTEST
So, what is a user-generated contest? 
It is a contest for YOUR fans organized and sponsored by 
YOU.  Need an example? Then follow this link, 
http://wqyktv.com, to check out how WQYK, a country 
station of Tampa Bay, Florida, used a user-generated 
contest to get fans excited about the upcoming Taylor 
Swift concert. To participate in this contest, fans had to 
submit videos showing how they would interview 
Taylor Swift. The winner got a chance to meet and inter-
view the country singer after her show in Tampa Bay. To 
�nd the results of the contest, follow the link above, click 
on Channels and choose Contest – Taylor Swift.

You’ll want to host a user-generated contest on your 
own website, so that you maintain complete control. 
And with the right tools, like an Internet TV platform, it’s 
easy to do so. Hosting your user-generated contest on 
your own website will make your music the focal point 
of the contest, drive more tra�c to your website and 
allow you to interact with fans in a branded environ-
ment. All you’ll need to do is con�gure one of your Inter-
net TV channels for voting and user-generated media 
upload. Your fans will be able to upload their video, 
audio or image content and others will vote on them.

To start o�, you’ll also need to come up with the contest 
guidelines which will be determined by your goal. What 
is it you are trying to accomplish? Are you promoting 
your new album or the beginning of a tour? Are you 
trying to broaden your fan base? Or, are you launching 
your own Internet TV community?  Setting a goal will 
help you �gure out how your user-generated contest 
will work.

For example, if you are promoting the beginning of a 
tour, you may ask fans to submit pictures or videos from 
your previous concerts. You will start your contest at a 
given date and time and end it on a speci�c day.  
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Or, let’s say you are promoting a regular contest feature 
as part of your Internet TV community. You will run your 
contest for a de�ned period of time, and then reset it. 
Starting the contest over ensures continuous tra�c to 
your website looking for fresh content. 

Any user-generated contest must have a solid ‘social’ 
foundation. If you are hosting the contest through an 
Internet TV platform, you should have an option to 
allow commenting, sharing, as well as voting. These 
features will make your contest fun, interactive and 
user-friendly

SUBMISSION, VOTING AND PRIZES
Usually, you will want to make the submission process 
as easy as possible to make sure contestants don’t get 
turned o� by a complicated submission process. So, be 
clear with your fans about the submission process and 
any guidelines to participate. An open submission pro-
cess means that contestants’ entries are available for 
voting right away.

But you will also want the ability to preview submissions 
before posting them on your website in case you are 
concerned about their quality and/or content.

In user-generated contests, the winner is frequently 
chosen by a popular vote. But you can disable voting 
and choose the winner yourself or together with a pre-
selected committee. If you allow voting, you can display 
the number of votes for each entry. In this case, the 
number of votes for a particular entry should be some-
where around the entry on the playlist, for example, as a 
text pop-up or in the description �eld. Or you can hide 
the votes and announce the winner at the end of the 
contest.

Prizes may range from something big, like an opportu-
nity to star in your next music video or join you on the 
tour, to something small, like a CD or a signed poster.  

PROMOTING YOUR USER-GENERATED CONTEST
You don’t have to spend big bucks on expensive TV or 
radio commercials, but some form of promotion is nec-
essary for your contest to take o�. Send an email blast to 
your current fans.

Consider placing social ads on Facebook or break the 
news on your MySpace page. Advertise on niche web-
sites or social networking sites like MOG or The Hype 
Machine. Send out a couple of Search Engine Optimized 
news releases, reach out to bloggers or make a post on 
your own blog. 

. 

In addition, when you enable sharing features, your fans 
can help you promote your user-generated contest 
through embedding and link sharing, so encourage and 
incent them to do so.

IN CONCLUSION
Remember, once the winner is chosen, you should 
archive the entries and organize them into a video or 
photo gallery. To make it easy for fans and new website 
visitors to access the previous contests, you should 
display them as channels in your video player. 

With your own Internet TV platform, you can turn your 
contest website into a branded social network where 
fans can get together and interact around your music. 
You will connect with fans, broaden your fan base, take 
control over your music and, at the end of the day, make 
more money.

LOOK FOR THESE FEATURES WHEN CHOOSING 
INTERNET TV PLATFORM FOR YOUR CONTEST:
 
1. User-generated uploads capability
You need to be able toallow fans to easily upload their 
entries directly from your website.
2. Support for multiple formats 
Depending on your needs and goals, you will ask fans 
to submit videos, audio �les or photos. 
3. Voting/Rating 
Unless you will be choosing winners yourself, fans 
need the tools to rate or vote for the contestants’ 
entries.
4. Social and viral sharing 
Your Internet TV platform should have Comments, 
Link, Share and other social/viral sharing features. 
Some platforms let fans embed widgets on their per-
sonal sites, blogs or MySpace and Facebook pro�les. 
5. Automation 
You should be able to ‘let your platform know’ in 
advance when you want to start and end your con-
test.
6. The ability to archive entries 
Once the contest is over, you want to archive the 
entries and display them as channels in your video 
player for new fans and any interested site visitors. 
7. Control. Total control.
It’s your contest. So you should be able to do what-
ever the heck you want. And if you choose to review 
contestants’ entries before making them public or 
decide to ‘hide’ the number votes for each entry, your 
Internet TV platform should allow you to do so.
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