
The Librarians‟ Answer to Wikipedia? 

 

It‟s crucial in these difficult times for public libraries to have a high profile on the open, visible 

web, and online reference providers are all doing their bit to support the libraries‟ Twittering, 

newsletters, Facebook presence, etc.  

I was delighted to be offered the opportunity at the March 2010 meeting of the London Reference 

Librarians‟ meeting to show how Credo Reference is tackling the challenge to get library branding 

„out there‟ on the visible web – with our new Topic Pages.  We‟ve developed this strategy in 

consultation with librarians and we‟re still looking for feedback and would welcome your ideas. 

Topic Pages work on two levels – Step 1 bringing the library‟s own content onto the Topic Page, and 

Step 2 making it all visible in Google searches, etc 

A Topic Page will be the first result in the Credo search results list, an „enriched‟ entry presenting 

3 layers of information: 

Layer 1:  A key entry from one of 70 reference publishers, a selection of images from this and other 

entries; a quick definition; a word cloud linking to other relevant entries (e.g. looking at DNA, 

you‟ll be offered links to other enriched entries such as „human genome project‟, „cell‟, „gene‟ 

„RNA‟) all to help set your search term in context. 

Layer 2: Content from your library:  Three of the most relevant hits from your library catalogue, 

ebooks and hits from the databases and journals that you choose to feature – all in one place.  

Another opportunity to showcase your resources and make them relevant - so you select Oxford 

(Grove) Art if you‟re looking at one of our art images from the Bridgeman or the National Gallery, 

or the DNB if you‟re looking at a Credo biography or history entries, etc.  (These other resources 

will have to be authenticated by users, of course, automatically by IP address in your library and 

by bar code at home.) 

Layer 3:  Links to newsfeeds such as BBC, external images and topical videos to bring your 

reference library right up to the minute with breaking news.  Transforming your search for 

„volcano‟ for instance! 

We already enable strong library branding with your logo and links to your Newsletter, Reading 

Groups, Homework Clubs – whatever you choose - so when you get your members into Credo, you 

get them into your library.  Tick, job done, that‟s our Step 1 accomplished. 

 

But that‟s leaning against an open door and promoting your library to people who are already 

looking at you.  How do we get to those who have escaped your blandishments and haven‟t yet 

joined your library? 

We give it away free! 

Those Topic Pages will be freely available on the web.  They‟ll be appearing in Google searches, 

maybe not today, maybe not tomorrow, but soon... 

And because you can set your cookie authentication at „forever‟ for Credo, then once a user has 

logged on using their computer at home, they‟re permanently authenticated, so when they see a 

Topic Page on Google, and click on to it – they‟ll be on the page in your library, seeing your 

http://corp.credoreference.com/
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branding, the right titles from your library catalogue and everything else that your library has to 

offer. 

And if they‟re not a library member, they‟ll get a „generic‟ Topic Page free, but when they click on 

something that‟s not freely available, they‟ll be sent to our “We know where you‟re from page” 

where they‟ll see the Credo subscribing libraries in their area and be encouraged to sign up. 

Well, that‟s how Credo Reference is hoping to attract new library membership and increase usage 

of all your library services and all your online resources! 

They are plans, of course – but it‟s all in place.  Subscribers have access to the beta already, and 
we‟ll be unleashing the free content soon.  There are no guarantees, but we‟ve got to give it a 
shot, eh?   
 
You can see more information on all of this here: http://corp.credoreference.com/Topic_Pages  or 
contact the writer anne.kail@credoreference.com 
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