
A new way forward for business research 
 
The Internet. Access to more information than you can imagine, from your desktop, in 
seconds. Sounds great, doesn’t it?  Yet executives and business information users 
are still continually frustrated by the lack of easy access to facts that are truly reliable 
and relevant – instead wasting time searching through internet dead-ends and out-of-
date information.  Indeed, it has been reported that the weekly time spent on 
information related tasks is now at 10.7 hours, up from 8 hours a week in 2001. 
Added to this, a recent research project by Forbes found that 53% of executives 
prefer to self-serve for information, which means that those at a senior level are also 
at risk of making decisions influenced by incorrect or inaccurate information. 
 
It was to answer this challenge that LexisNexis built NexisDirect, their newest 
business search engine.  Many of you will have previously used Nexis, their flagship 
archive of over 23,000 premium news and business sources, plus legal, regulatory 
and company information.  NexisDirect has been designed for a new generation of 
knowledge worker, someone whose role requires them to be informed but not 
necessarily have the technical expertise of an information professional. 
 
Unlike Nexis, NexisDirect requires no knowledge of formal search techniques.  
Instead, like any search engine, the user merely types in the keyword they’re looking 
for.  That’s where the similarity ends though.  Instead of wading through adverts, out-
of-date links and misleading snippets, the NexisDirect user receives a selection of 
relevant news coverage from the world’s leading publications, indexed by publication 
type, publication name and subject. 
 
Furthermore, using pre-configured searches behind the scenes, NexisDirect can 
serve up tailored biographical content, detailed company snapshots packed with 
financial data and in-depth industry overviews that simply aren’t available on the 
open web. This functionality has been specially designed to provide the business 
user with everything they need to get up to speed on a prospect, client or new 
market, allowing quick access to the most relevant and timely information. 
 
And the benefits to the information professional?  These are two-fold. Firstly, time 
currently spent on ad-hoc requests from time-pressed individuals can be freed up for 
bigger strategic projects whilst these internal customers self-serve.  More importantly, 
in the context of their role as custodian of the company’s information, the information 
professional can be assured that the quality and accuracy of the data isn’t open to 
question.  This reduces the risk of decisions being made based on incorrect 
information and also mitigates against colleagues using information outside of the 
correct licensing terms & conditions. 
 
Case study  
 
Sagentia has been creating, developing and delivering business opportunities for 
clients for more than 20 years. LexisNexis recommended that Sagentia’s research 
experts use the core Nexis service with its advanced search capabilities, whilst their 
front-line staff use the new highly intuitive NexisDirect service.  These two services 
are complemented by Nexis Company Dossier which enables Sagentia to obtain 
detailed information on over 46 million companies and save costs on buying 
expensive one-off reports.   
 
“Our three criteria when making this switch were good value for money, depth of 
content and ease of use,” explains Sarah Hinton, the corporate librarian at Sagentia. 
“We have achieved all three.” By working with LexisNexis, she was able to show the 



company’s Finance Director an immediate and significant saving.  But that, alone, 
would not have been sufficient. “In the current financial climate that was important but 
I also had to be sure we did not sacrifice quality.” 
 
Switching to a single platform for electronic information will bring another important 
benefit. “Having many information providers was confusing,” she says. “The level of 
information literacy varies among our users and some of the databases we had were 
not very accessible.” As a consequence, Mrs Hinton had found that the core of users 
of information systems at Sagentia, which employs 220 people across its global 
network, had dwindled.   
 
“In addition to delivering better value for money I want to encourage more people to 
use the system and I believe that will happen with Nexis. Most of the information they 
need is now under one roof and, with good training, it is easily accessible with fewer 
clicks. I expect there will be significant time savings by those carrying out research.” 
 
 
 
*Forbes Insights: The Rise of the Digital C-Suite 2009 


