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Navigation 

Some ideas to consider when assessing the navigation features of one's website 
include: 
  

 The navigation between the pages of a website should be straightforward.  
  

 Webpages should "flow" in a logical order. 
   

 Navigation buttons should allow for forward progression, backward review, and cross-referencing. 
  

 A consistent navigation menu on each page helps orient the reader and allows him or her to choose 
how to progress through the webpage 

 

Linking is an important feature of navigation. When including links on a webpage, 
consider: 
  

 Links should be operational. Just one non-functioning link can hinder the credibility of a webpage.  
  

 All links should be described at the very least by a roll-over tag, or by a hyperlink attached to a key 
word or phrase in a sentence.  

  

 There should be a clear distinction in the coloring of links that have or have not been opened.. 
  

Navigation also includes the ease with which a user can search through a 
webpage. Therefore: 
  

 Websites should have their own search feature to help users find what they are looking for. 

 

Accessibility 

When Testing:  
  

 Check your website with online accessibility tools like WAVE. 
  

 Run your website through a screen reader, or try to navigate it using only keyboard navigation. You 
should also enlist individuals with various skills and abilities to test your website and give feedback. 

  

Design Considerations for Accessibility: 
  

 Avoid Flash and nested tables; Flash is best used sparingly. Use cascading style sheets (CSS), 
rather than frames or JavaScript. 

  

 Use ALT contributes for all graphic images. These allow screen readers to tell a visitor what 
image is on his or her screen. 

  

 Do not solely rely on icons or images to communicate, especially in navigation. Be sure to 
provide text-based menus for navigation. 

 

 

Criteria for Best Website Practices 
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Clarity 
 

 Information should be easy to understand by the target audience. 
  

 Information should be associated with an apparent context (especially numeric data). 
  

 A website's information can have more than one target audience. Usability testing and user 
surveys are helpful for finding out the needs and wants of a website audience. 

  

 Oftentimes your organization's needs will determine the manner in which information is 
presented. 

  

 Use pictures, graphics, videos, and other visuals to clarify arguments and present 
information.  

 

Design  

When designing your website, consider:  
  

Layout: 
  

 A website's layout should be understandable and well-organized. 
  

 Similar topics should be grouped together, and there should be spacing between different 
groups. 

  

 Make good use of "white space" or tabs to organize the elements on your page. 
  

 Labels should make sense to users, not just designers. 
  

Color and Style: 
  

 Keep readability in mind when choosing fonts, type size, positioning and colors. 
  

 Think carefully about visuals: photos, diagrams and charts. 
  

 Consider color choices carefully. 
  

 Everything placed on the webpage should serve a specific purpose. Irrelevant information may 
distract the user. 

  

Interactivity: 
  

 Interactive websites, which require the user to make choices and participate with the website 
content, are helpful to kinesthetic learners: those that learn by doing. 

  

 Consider including games, quizzes, or "carbon calculators" if such activities connect to your 
website's mission and purpose. 
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Accuracy 

Effective websites are accurate in their information. 
  

 Successful climate change websites reference correct scientific information to back up their 
claims.  

  

 Websites that refer to primary sources and reports have more weight than those who rely 
on secondary information, like news articles or clearinghouses of information. 

  

 Accuracy includes the timeliness of information. The content of a website should be up-to-
date at all times since it contributes to the credibility of a website.  

 
 

Transparency 

Transparency includes several factors: 
  

 Make sure the goals and affiliation of your group are clearly available. It is often better to have 
this information located on the home page, but a separate "About us" page easily accessed from the 
home page can suffice.  

  

 Your language use can communicate a lot to your audience.  
 

 Consider "branding" your site with a distinctive layout or logo. The overall design theme of a 
website should encompass textual content, design, and visuals.  

  

 The affiliation of sources linked to your website should coincide with the apparent purpose of 
your website (unless a disclaimer is present).  


