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High-Flying Trademark 

 

Pegasus, one of the most recognized corporate symbols of the 

American petroleum history, was first registered in 1911 as the 

trademark of the Vacuum Oil Co. of South Africa.  Page 13 

 

The Blue Flame 

 

There are more than 120,000 vehicles on U.S. roads 

powered by natural gas, the cleanest burning fossil 

fuel. Technological advances promise even greater 

use for transportation. Historic pursuit of the world 

land speed record is part of the heritage of this fuel 

of the future.  Page 7 

 
Searching for Penny Pennzoil  
 

A Drake Well Museum photograph shows Nancy DeCelle – 

“Penny Pennzoil” of the early 1960s. Organizers of this year’s 

Oil 150 anniversary events are looking for other women who 

served as Pennzoil models – so they can participate in the 

August sesquicentennial celebrations in Titusville.  Page 5 

 

Dinosaur Fever 
 

Everyone likes dinosaurs. 

Seventy-five years ago, 

Sinclair Oil, one of the 

oldest company names in 

the petroleum industry, 

created a marketing icon 

whose popularity with 

children – and educational 

value – remains to this day.  

Page 11 

 

Oil 150 Documentary Premier 

 

A new PBS documentary examines the birth of the oil 

industry. Produced by WQED, Pittsburgh, it premiered 

March 14 in a historic theater in Franklin, Pa.  Page 3 

 

Road Trip 

 

“America on the Move” features the Smithsonian 

Institution’s extensive transportation collection 

using the latest multimedia technology. The 

exhibition at the National Museum of American 

History reveals America’s fascination with auto-

mobiles and life on the road.  Page 9 

 

Producing State Statistics 

 

The Independent Petroleum Association of 

America’s annual statistical publication the 

Oil and Gas Producing Industry in Your State 

includes historical notes, education resources, 

and community museum contacts.  Page 6 
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s the U.S. petroleum industry marks its 150th anniversary this year, the 

American Oil & Gas Historical Society urgently needs funding. 

  

Recent budget cuts at the Independent Petroleum Association of America 

require changes to assure the future of the society. IPAA is eliminating the  

small but vital funding it provides for this newsletter. I appreciate IPAA’s 

support of the “Petroleum Age” since June 2004. 

 

Upcoming issues and news articles will be posted on the www.aoghs.org web-

site. I will update it frequently, so please continue to email me your events and 

exhibit news, along with links you would like added. 

 

Much has been accomplished with minimal funding – and community oil and 

gas museums now more than ever need AOGHS’ advocacy. They are frontline 

energy educators. A new program alliance, 501(c)-3 administrator or sponsor is 

needed. The society’s efficient and low-cost programs have a proven track 

record. They offer an energy education force multiplier for any organization.  

 

AOGHS will continue to advocate energy education about petroleum history – 

promoting the industry’s social and scientific accomplishments. Educators now 

recognize that 150 years of science and technological advances offer a context 

for teaching the modern business of meeting America’s energy needs. 

 

Please help sustain our mission. Make at generous donation to AOGHS today.  

 

Bruce Wells 

Executive Director 

American Oil & Gas Historical Society 

1201 15th Street, NW, Suite 300 

Washington, DC 20005 

(202) 857-4785 

Fax (202) 857-4799 
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HISTORICAL SOCIETY 

 

The Petroleum Age 
ISSN 1930-5915 

 

www.aoghs.org 
 
The Petroleum Age is the quarterly news-

letter of AOGHS, a nonprofit organization 

dedicated to preserving the history of the 

oil and natural gas exploration and 

production industry. The society provides 

advocacy and service for community oil 

and gas museums, historical societies, 

and other groups working to preserve that 

history through exhibition, educational 

outreach and material preservation.  

 

Through public outreach, the AOGHS 

provides a communication network that 

links museums and historical associations 

with organizations, individuals and donors 

committed to preservation efforts. This 

historical society, initially funded by the 

Independent Petroleum Association of 

America’s Education Foundation, today 

depends solely on public contributions. All 
donations are 100-percent tax deductible.  
 

Contributions can be made at the website, 

www.aoghs.org, or by mail using the 

address below.  

 

Federal Tax ID No. 52-184-9282 

 

Bruce Wells 

Executive Director & Editor 

The Petroleum Age 
bawells@aoghs.org 

 

Call: (202) 857-4785  

Fax: (202) 857-4799  

 

AOGHS Volunteer Staff: 

Kristin L. Wells, Contributing Editor  

Timothy G. Wells, Membership Director 

 

Postmaster, send address changes:  
 

AOGHS  
1201 15th St., NW, Suite 300 

Washington, DC 20005 

 

The Petroleum Age is published quarterly 

by Bruce Wells, the American Oil & Gas 

Historical Society (AOGHS). This issue: 

Vol. 6, No. 1. Copyright © March 2009. All 

content, except copyrighted material from 

sources where noted, may be reproduced 

without permission. Please credit the 

American Oil & Gas Historical Society. 

Editor’s Desk 
 

Save Our SocietySave Our SocietySave Our SocietySave Our Society    
    

A

This is the 20th issue of the 

historical society’s newsletter, 

which will be posted online. 

Only with new financial support 

can printed editions continue. At 

right is the cover of Volume 1, 

Number 1, from June 2004. 
 

 



 
 

 

 

 

 

 

 

 

This Society, a 501(c)-3 nonprofit organization established in 2003, 

needs immediate financial support to continue making a difference in 

public education. Our “Petroleum Age” newsletter and network of 

community oil and gas museums serve as frontline energy educators. 

Together we explain the historic achievements of today’s energy 

business – and the public gains a new appreciation for geology, 

petroleum engineering and chemistry. Funding remains the constant 

challenge for accomplishing this outreach. Now more than ever, 

America needs an educated public making informed decisions about 

energy. Please make a tax-deductible donation today. 
 

American Oil & Gas Historical Society 

1201 15th Street, NW, Ste. 300 

Washington, DC 20005 

 

Phone: (202) 857-4785 

Fax: (202) 857-4799 
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 Oil 150 Documentary Premier  

 
“The Valley 

That Changed 

the World,” a 

new hour-long 

PBS docu-

mentary, 

premiered 

March 14 at 

the historic 

Barrow Civic 

Theatre in 

Franklin, Pa. 

WQED-TV in 

Pittsburgh  

produced this detailed examination of the 

birth of the oil industry in northwestern 

Pennsylvania. 

 

The documentary is part of the 150th 

anniversary of “Colonel” Edwin Drake’s 

discovery in Titusville on Aug. 27, 1859. 

The Oil Region Alliance of Business, 

Industry and Tourism contracted with 

WQED to produce the documentary, 

according to Will Wingo, director of the 

Oil 150 Committee. 

 

“We think it’s going to be one of the 

things that are very important for the 

celebration, and something we'll be able 

to leave behind to last well beyond the 

celebration,” Wingo says. 

 

More than a year of research and 

production went into the film, 

which traces the events that led to 

the nation’s first commercial oil 

discovery in Titusville, Pa. 
 

“I think this gives the local community 

the opportunity to share its history and 

heritage with others and to spread the 

word,” explains Barbara Zolli, executive 

director of the Drake Well Museum near 

Titusville. “And I think when they see it 

put together this way and elevated to a 

documentary, the history will gain some 

importance to them.” 

 

The documentary will get a larger 

audience beyond its Franklin premiere. 

WQED will air it on April 16 at 8 p.m. If 

American Public Television picks it up, it 

could be aired on its more than 360 public 

stations. A decision is expected in May. 

 

“In an era with ambitious plans to move 

from fossil fuels to alternative energy 

sources, the WQED documentary 

provides historical context to America's 

thirst for oil,” notes an editorial in the 

Erie, Pa., Times-News. “Preserving the 

history of oil and its place in our regional 

history is important.” – From 

www.GoErie.com and Oil150.com 
 

Sesquicentennial Celebration  
 

Oil 150 events 

continue to 

grow, notes 

the editor of 

the planning 

committee’s 

newsletter. 

“There have 

been ribbon 

cuttings, a 

kickoff,  

roundtable  

discussions of vital petroleum issues and 

oil history presentations,” says Mark 

Heim, editor of The Pipeline.  

 

Heim adds that two popular oil history 

workshops were hosted by the Oil Region 

Alliance Feb. 7and 14 at the library in Oil 

City, Pa.  

 

Local historian Neil McElwee presented 

“Celebrating Pennsylvania’s Great Oil 

Companies” using historic photographs, 

maps, oil cans, replica oil tankers, and 

other visuals.  

 

A collection of McElwee’s essays is 

posted online, according to Randy Seitz, 

president of the Oil Region Alliance, who 

adds that “Neil McElwee has done 

extensive research and has developed an 

extremely interesting series of essays that 

chronicle the development of the oil 

companies with roots in Western Pen-

nsylvania. Anyone interested in the 

history of the petroleum industry will  

find these articles fascinating.” 

 
“Pennsylvania’s Early Oil Pioneers” was 

a March 3 presentation by William Brice, 

Ph.D., professor emeritus at the Univers-

ity of Pittsburgh, Johnstown, during a 

program in the East Wing Rotunda of the 

Capitol in Harrisburg.  

 

Heim also notes that from April 29 to 

May 31, the Oil 150 Traveling History 

Exhibit will be on display at the State 

Museum of Pennsylvania in Harrisburg.   

– See www.Oil150.com 

As the nation’s petroleum industry marks its 150th 

anniversary in 2009, the American Oil & Gas 

Historical Society needs your help building new 

partnerships with community museums, teacher 

workshop practitioners, and other energy educators. 

www.aoghs.org 

 

Support Energy Education 
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Foundation Supports AOGHS 

 

The Associat-

ion of Desk 

and Derrick 

Clubs (ADDC) 

Foundation  

has made a 2009 contribution of $2,500 

in support of the American Oil & Gas 

Historical Society. The ADDC Foundat-

ion, created in 1987, assists in developing 

educational projects and programs related 

to the industry.  

 

The foundation supports Project E3: 

Expanding Energy Education and MOLU, 

the Mobile Offshore Learning Unit at the 

Offshore Energy Center in Galveston, 

Texas, and a curriculum unit, Oil and 

Gas: The Molecular Story developed by 

the National Foundation for Energy 

Education. 

 

Founded in 1951, ADDC is a nonprofit 

organization for almost 2,500 individuals 

employed in or affiliated with the 

petroleum, energy and allied industries. 

Sixty clubs operate in seven regions 

throughout the United States and Canada.   

 

Editor’ Note – AOGHS thanks the 

ADDC Foundation’s Board of Trustees 

for their timely donation. Additional 2009 

donations have been made by the Texas 

Alliance of Energy Producers Foundation 

for Energy Education, the New Mexico 

Oil Corp., Roswell, N.M., and Nance 

Resources of Billings, Mont. 

 

Earth Science Week 2009 

 

“Understanding Climate” is the theme for 

the American Geological Institute (AGI) 

Earth Science Week 2009, with events 

planned for October 11-17, 2009. 

 

To encourage partnerships between 

educators and geoscientists, AGI has 

launched the Geoscience Partners 

Network (GPN), an online networking 

tool. Teachers who want to organize a 

field trip, a classroom visit or other event 

can locate experts in the geosciences.  

 

Separately, trends in earth science 

education are the focus of a new AGI 

report, Status of the Geoscience 

Workforce 2009. The first chapter, 

“Trends in Geoscience Education from K-

12 through Community College,” 

examines student access to earth science 

education. For the past 26 years, the share 

of high school students taking earth 

science courses has not exceeded 25 

percent. – Learn more at 

www.earthsciweek.org 

 

OERB Curriculum Fills Gaps  
 

Free energy education workshops hosted 

by the Oklahoma Energy Resources 

Board continue to get results, notes a 

recent article in the Norman Transcript. 

OERB Education Director Landi Thomp-

son, noted that a Feb. 21 workshop 

offered educators a chance to better 

understand the petroleum industry and 

receive training to teach OERB curricula.  

 

“Our research proved textbooks alone 

don’t provide Oklahoma students with 

enough in-depth information about this 

industry, so we created a curriculum to 

fill that gap,” Thompson said. “Our 

workshop allowed teachers to perform the 

experiments in the curriculum; then they 

leave with a teacher’s guide and all the 

materials they need to teach the energy 

programs in their classrooms.” – From 

www.normantranscript.com 

 

Smithsonian Teacher Program 

 

Summer Teacher Associates are being 

sought by the Smithsonian’s History 

Explorer Program at the National 

Museum of American History in Wash-

ington, D.C.  

 

Associates usually work on-site at the 

museum but may work remotely. Summer 

teacher associates are paid a modest 

honorarium to work with museum staff to 

develop new K-12 learning resources for 

the upcoming school year. Positions are 

for 6-8 weeks. Send resumes and letter to 

thinkfinity@si.edu, subject line: Summer 

Teacher Associates. 

 

IPAA Wildcatters’ Ball  
 

On Feb. 6, University of Oklahoma 

President and former U.S. Senator David 

Boren and the Lamar High School Global 

Energy Management Academy, Houston, 

received honors at the 2009 Wildcatters’ 

Ball for their support of the independent 

oil and natural gas industry.  

 

The annual Houston event, hosted by the 

Independent Petroleum Association of 

America, funds IPAA Educational 

Foundation contributions to energy 

education. Lamar High School Global 

Energy Management Academy was 

awarded the 2009 George and Barbara 

Bush Excellence in Education Award. 

The academy, which opened in the fall of 

2008, is sponsored by the IPAA Edu-

cation Center. – From www.ipaa.org    

 

Borger Celebrates History 
 

A North Texas TV news crew from 

nearby Amarillo documented a March 8 

party in Borger, as the city celebrated its 

83rd birthday. More than 50 people came 

to the Hutchinson County Historical 

Museum, which was also celebrating the 

150th year of the oil industry. A panel of 

four shared their stories of growing up in 

the city. 

 

“We try to retell the story the best we can, 

but the main thing that keeps coming 

back is the petroleum heritage that really 

has contributed to not just our region, but 

our state’s development.,” said Ed Benz, 

museum director. Three new exhibits at 

the museum commemorate the birthday, 

including never before shown photo-

graphs, a Phillips 66 Petroleum Co. 

display and petroleum art. – From 

ProNews 7, KVII-TV.  

California Museum Exhibits  

In addition to its collection of rare Harley 

Davidson motorcycles, innovative 

exhibits continue to attract visitors to the 

California Oil Museum in Santa Paula.  

 

Director Jeanne Orcutt notes that among 

the most popular openings in March are 

reproduction quilts from 1810 through 

1930. “Repiecing the Past: Two Centuries 

of Reproduction Quilts” is part of the 

11th Annual Heritage Valley Festival of 

Quilts, and open March 29 to May 17. 

 

Another museum exhibit, “Born of Fire 

and Fury: A History of Santa Paula Fire 

Department” has opened in the museum’s 

“Iron Room.” It chronicles more than 100 

years of Santa Paula’s firefighters and 

features an early 20th century fire engine 

as well as equipment, uniforms, photos, 

log books and news clippings. Presented 

by the Santa Paula Historical Society, the 

exhibit will be open March 22 to June 14. 

– See www.oilmuseum.net 
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A Drake Well Museum photo shows “Penny 

Pennzoil” posing with the company’s motor 

oil. Organizers of the Oil 150 anniversary 

celebrations are looking for women who 

served as Pennzoil's models around 1960.  

– AP Photo/Drake Well Museum via the Oil 
City Derrick newspaper. 
 

Searching for Penny Pennzoil  

 

“Find a penny, pick it up. All day long, 

you’ll have good luck. Or so goes the old 

saying,” notes a March 18 Associated 

Press story from Pittsburgh, Pa. 

 

The AP report, which was picked up by 

several newspapers across the country, 

noted that the Drake Well Museum and 

planners for the celebration of the 150th 

anniversary of the nation’s oil industry 

are hoping for a little luck in finding the 

women who served as “Penny Pennzoil.” 

 

Sue Beates, curator of the Drake Well 

Museum in Titusville, explained, “With 

this being the 150th anniversary of the 

Drake well in August, it would be 

wonderful if Penny was here.” 

 

Circa 1960 photos have been found of 

two women who represented Pennzoil at 

sales meetings when the company was 

based in Oil City, not far from Titusville.  

 

The photos include the names of men,  

but the identities of the striking women  

(a blonde and a brunette) are not given, 

noted the AP story:  

 

The brunette Penny Pennzoil, Nancy 

DeCelle (at right) was recently traced to 

Hallandale, Fla., where she’s been living 

since the late 1960s. After working as 

Penny Pennzoil, DeCelle married and 

continued modeling. She appeared as an 

extra in several movies before becoming 

an interior designer. She said she plans to 

attend the Titusville celebration in 

August, although she has no recollection 

of other women portraying Penny 

Pennzoil. 

 

Sue Beates thinks there may be others 

(she has photos that appear to show five 

different Pennys) but so far has come up 

empty in efforts to track them down. 

Many Pennzoil documents were lost 

when Pennzoil moved to Houston in the 

1970s. – From the Associated Press.   

 

 

Oil & Gas Day in New Mexico 

 

An A+ for Energy program for eighth-

grade students was demonstrated March 1 

in Santa Fe, N.M. – as part of the first Oil 

and Gas Day in the history of the New 

Mexico Legislature.  

 

Oil and natural gas producers, legislators, 

lobbyists, and educators crowded the 

capitol building’s lobby with booths 

about the industry. “We think this is a 

good thing,” said Tucker Bayless, of 

Farmington. “As a company, we’re trying 

to get the public educated about the 

industry. That's where our push is.”  

 

The industry is all about education, 

according to the Independent Petroleum 

Association of New Mexico, a sponsor of 

the event. The association noted that of 

the $45 million spent in 2008 to fund 

New Mexico’s public schools, 95 percent 

came from oil and gas royalties. – From 

the Farmington Daily Times. 

 

Railroad Museum Exhibit 

 

The Railroad Museum of Pennsylvania 

has opened an exhibit tied to the state’s 

new energy education campaign theme of 

“Energy, Innovation and Impact.” 

According to the Pennsylvania Historical 

& Museum Commission, the exhibit, 

which will run through the end of 

December, includes video clips from 

contemporary railroad companies about 

their drive for sustainable and clean 

energy sources, as well as a museum 

archival display illustrating the impact 

that railroads historically made on the 

American environment. –Visit 

www.rrmuseumpa.org 

 

Oklahoma Museum Update 

 

Transformation of the Enid, Okla., 

Museum of the Cherokee Strip into the 

Cherokee Strip Regional Heritage Center 

is well underway, according to Lew 

Ward, board chairman.  

 

The center is being totally renovated and 

doubled in size to a 24,000-square-foot 

facility with more than 12,000 square feet 

of exhibit space. (See September 2006 

Petroleum Age). Fundraising for the 

Center has resulted in $8.2 million in 

pledges – with 82 percent already paid.   

 

“We recently had a working visit with 

Quantrefoil, our exhibit design consult-

ants from Maryland,” Ward noted in the 

center’s Stakeholder newsletter. “The 

final decisions for each gallery have now 

been made.” He also announced that Sally 

Soelle, Ph.D., will be the new operations 

director, responsible for the facility and 

all museum functions. She previously has 

served on the Oklahoma Historical 

Society Board of Directors. Ward also 

welcomed two new board members, Suzy 

Meibergen and Rich Taylor, who “come 

to the board with a love of history and for 

preserving our heritage.” 

 

A grand opening of the new center is 

slated for the summer of 2010. �  

 

“Claiming our past, inspiring our future” is 

the theme of the Cherokee Strip Regional 

Heritage Center nearing completion in 

Enid, Oklahoma.  
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Pennsylvania Energy History 

 

“One hundred and 

fifty years after 

Edwin Drake drilled 

the first successful 

oil well in Titusville, 

Venango County, 

the commonwealth 

is reflecting on its important role in 

fueling the nation as part of a year-long 

public education campaign by the 

Pennsylvania Historical and Museum 

Commission,” explains Executive 

Director Barbara Franco. 

 

Franco says her state’s public awareness 

theme, “Energy: Innovation and Impact,” 

explains how Pennsylvania evolved from 

a leader in the production of oil, gas and 

coal to a pioneer in developing alternative 

and renewable energy sources and 

conserving energy. 

 

“By examining the history of energy, we 

can better understand how choices made 

in the past have affected the present,” 

Franco explains. “Just as important is 

examining how the decisions we make 

today hold consequences for tomorrow.”  

 

The 2009 theme looks back on the state’s 

history of powering America and helping 

it become a superpower, “while also 

looking ahead to see how we’re putting 

innovative and clean technologies to work 

in pursuit of energy independence,” 

Franco adds. The campaign includes: 

 

• A new “A Drop of Oil in Your Life” 

exhibit at the Drake Well Museum and 

Park in Titusville. 

• Exhibits at the State Museum of 

Pennsylvania in Harrisburg featuring 

Oil 150, sponsored by the Oil Region 

Heritage Alliance and the Pennsylvania 

Humanities Council. 

• A special self-guided “Energy Tour” of 

the Hall of Industry and Technology, 

sponsored in part by Columbia Gas of 

Pennsylvania, and a photo essay that 

will open in November 2009 about 

Pennsylvania’s wind turbines. 

• An Energy Trail of History tour, 

featuring energy industry-related sites 

and state historic markers. 

• An energy-related website and blog 

where the public can share information 

on energy history and news. 

• Educational presentations on “Energy: 

Innovation and Impact” by the Pennsyl-

vania Historical and Museum Commis-

sion staff at professional association 

conferences. 
 

Editor’ Note – Created in 1945, PHMC  

is Pennsylvania’s official history agency 

responsible for collection, conservation, 

and interpretation of the commonwealth’s 

heritage. Visit www.PHMC.state.pa.us.  

Producing State StatisticsProducing State StatisticsProducing State StatisticsProducing State Statistics    

ne-thousand copies of an annual petroleum industry statistical  

publication will soon be distributed to classrooms, notes Frederick  

Lawrence, vice president of economics and international affairs 

for the Independent Petroleum Association of America (IPAA).  

 

Lawrence, who participated in the AOGHS 2008 Energy Education 

Conference in Houston, continues to expand the historical content of the 

Oil and Gas Producing Industry in Your State, which offers exploration 

and production data, state history facts – and a listing of community 

museums and other energy education contacts.  

 

Lawrence and another conference participant, Mary Spruill, executive 

director of the National Energy Education Development (NEED) project, 

have partnered to bring the 2007-2008 edition to NEED workshops. 

 

“This is a great start for getting current information about oil and natural 

gas production into classrooms,” Lawrence says. “Perhaps someday we 

can provide the publication for every student. It provides a lot of detailed 

information for learning their state’s role in energy.” 

 

Published annually for more than 75 years, the Oil and Gas Producing 

Industry in Your State documents the upstream side of the industry, 

including prices, production, severance taxes, industry employment, and 

drilling, he notes. It is a snapshot of the most current annual data for each 

state and includes maps and graphs.  

 

“This is the only publication that allows readers to turn to a two-page 

layout for each state and find all industry data that they would otherwise 

have to obtain from multiple volumes of reports or databases,” Lawrence 

concludes.  – Visit www.ipaa.org or email Frederick Lawrence at 

flawrence@ipaa.org. 

O 

The historical society’s photograph  

of a cable- tool rig at the Penn-Brad 

Historical Oil Well Park outside 

Bradford, Pa., is featured on the 

cover of the Oil & Gas Producing 

Industry in Your State. Museums are 

invited to contact IPAA for a free 

copy of this educational publication. 
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There are more than 120,000 vehicles on 

U.S. roads powered by natural gas, the 

cleanest burning fossil fuel. Technological 

advances promise even greater natural gas 

use for transportation. Historic pursuit of 

the world land speed record is in the 

heritage of this fuel of the future.  
 
 

 
 

Blue FlameBlue FlameBlue FlameBlue Flame    

  

 

hroughout the 20th century, land speed records were set 

with vehicles powered by steam, electricity, and all 

manner of petroleum distillates. National pride was often 

at stake as British, American, French, Belgian, German, and 

Italian teams fielded competing machines.  

 

By the 1960s, American innovation – at Utah’s famed 

Bonneville’s Salt Flats – took mankind’s need for 

speed to a new level. Jet engines began pushing the 

land record to previously unthinkable levels.  
 

Jet Propellant 4 (JP-4), the U.S. Air Force’s primary jet fuel until 

the late 1990s, offered a powerful blend of kerosene and naptha. 

On the Bonneville Salt Flats in 1963, the fuel proved to be as 

good on the ground as it was in the air. 

   

In August of 1963, the Spirit of America, a radical new design 

created by Craig Breedlove, used a $500 surplus jet engine that 

burned JP-4 to run 407.45 mph. His machine brought the land 

speed record back to the United States from England after an 

absence of more than 30 years.  

 

However, just nine months later, Art Arfons, a drag racer from 

Ohio, took the land record after clocking 434 mph with his Green 

Monster using JP-4 in an afterburner equipped F-104 Starfighter 

jet engine.  

 

Breedlove soon returned to Bonneville with his Spirit of America 

and pushed to a new record of 526 mph. Arfons responded with a 

run 10 mph faster. And so it went over three years of competition.  

The Blue Flame Project 
 
Breedlove’s Spirit of America Sonic 1 ultimately triumphed over 

Arfons’ Green Monsters and exceeded 600 mph to set a record 

that would not be bested until 1970 – when natural gas made its 

spectacular rocket fuel debut at Bonneville.  

 

The natural gas-powered Blue Flame set a record that would not 

be broken for 13 years. 

                                                                  Continued on page 8 

 

 

T 

The land speed record came to the United States in 1904 when Henry Ford wanted to prove to the world 

that his cars were built better than anyone else’s. On Jan. 12 at Lake St. Clair, Mich., near Detroit, “Ford 

bounced his Ford Arrow across the frozen lake to reach an average speed of 91.37 mph. He remarked of 

the run, after retirement, that it had scared him so bad that he never again wanted to climb into a racing 

car. With the news of his record spread around the country, his new car company got a much needed  

boost at becoming one of the most successful automobile manufacturers in history.”  

– From www.jetblack.co.nz/site/cms/lsr-history 

The American Gas Association sponsored research and development 

for the Blue Flame (top), which set the land speed record in 1970, 

eclipsing previous records of jet-engine powered rivals Spirit of 
America (left) and the Green Monster (right). 
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With an aluminum frame and skin and an empty 

weight of 6,500 pounds, the Blue Flame used smooth-

tread Goodyear tires to help prevent heat buildup. 

The historic vehicle is on exhibit in Germany’s 

Sinsheim Auto & Technik Museum, near Heidelberg. 

  

The Blue Flame - Continued from Page 7 

 

Sponsored by the American Gas Association (AGA), the Blue 

Flame sprang from the imaginations of three Milwaukee men  

with a passion for speed: Dick Keller, Ray Dausman, and Pete 

Farnsworth. After building a record-setting rocket dragster, the  

X-1 Rislone Rocket, they began the Blue Flame project in 1968. 

 

Instead of a jet engine, the 38-foot, 6,500-pound Blue Flame 

was powered by a rocket motor that combined liquefied natural 

gas and highly purified hydrogen peroxide. The motor could 

produce 22,000 pounds of thrust – roughly 58,000 horsepower.  

 

“The Institute of Gas Technology, which was the research and 

development arm of the American Gas Association at that time, 

was overseeing the project,” Farnsworth explained in a 2007 

interview. “It was a promotion of the safety and usefulness of 

liquefied natural gas.” 

 

Farnsworth noted support from the Illinois Institute of 

Technology as well. “There were nine graduate engineers 

working on masters degrees for theses on various aspects of the 

design of the Blue Flame: structures, dynamics, aerodynamics, 

wheel design, all sorts of things,” Farnsworth added. 

  

AGA originally budgeted $165,000 for the project with 48 gas 

utilities and equipment manufacturers contributing. Ultimately 

more than $250,000 was spent. On Oct. 23, 1970, the Blue 

Flame rewarded its supporters with a new Federation Inter-

nationale de l’Automobile (FIA) official record of 622.407 

mph. The record stood for 13 years. 

 

Today, the land speed record is again held by the British. Their 

twin-engine, JP-4 burning Thrust SSC (Super Sonic Car) reached 

763 mph on Oct. 15, 1997. It was the first land vehicle to 

officially break the sound barrier.   

 

Natural Gas Fuels America’s Future 

 

Natural gas supplies nearly one-fourth (23 percent) of all of the 

energy used in the United States, according to the American Gas 

Association website, www.aga.org.  

 

In 2004, the nation consumed 22.4 trillion cubic feet – and 

consumption is expected to increase 20 percent by 2030. Most of 

the growth in natural gas demand comes from electricity 

generators, who seek natural gas because it is the cleanest-burning 

fossil fuel and highly efficient. 

  

According to the Natural Gas Vehicles for America website 

(www.ngvc.org), there are more than 120,000 natural gas vehicles 

on U.S. roads. Fifty different manufacturers produce 150 models 

of light, medium and heavy-duty vehicles and engines with about 

22 percent of all new transit bus orders requesting natural gas. 

  

Natural gas costs, on average, one-third less than gasoline at the 

pump. Ninety-seven percent of the natural gas used in America is 

produced in North America (85 percent from the United States 

and 12 percent from Canada). Natural gas contains less carbon 

than any other fossil fuel and produces lower carbon dioxide 

emissions per vehicle mile traveled.  � 

 

The Blue Flame was built in Milwaukee, Wisconsin, by Reaction 

Dynamics, a company formed by Pete and Leah Farnsworth, Ray 

Dausman and Dick Keller – with technical assistance from the Institute 

of Gas Technology of Des Plaines, Illinois. 



Road TripRoad TripRoad TripRoad Tripssss    
    

 

red oilfield service truck from Shawnee, Okla., is among 

the notable petroleum-related exhibits at the Smithsonian 

Institution’s National Museum of American History,  

which reopened Nov. 21, 2008, after an $85 million renovation.  

 

Among the large, new exhibit areas, “America on the Move” 

highlights the Smithsonian’s transportation collection, including 

educational displays showing the history of the interstate highway 

system and images and artifacts from Route 66. 

 

ExxonMobile is among the sponsors of the Washington, D.C., 

special exhibits, which have a variety of themes aimed at 

educating young people about transportation in American history. 

Self-guided activity sheets are available for school groups.  

 

A section about “life on the open road” notes how in the 1920s 

new highways began to affect people’s lives: 
 

“Some Americans used highways to 

migrate. Others earned a living on the 

road, or by its side, running businesses. 

Many Americans began to take to the 

highways for pleasure.”  

 

Travelers often saw the highway as a symbol of 

independence and freedom – although they depended 

on government for the roads, and on businesses such 

as automobile and tire manufacturers, oil refiners, gas 

stations and roadside restaurants. 
 

Among the exhibits are images of Route 66, which was commis-

sioned in 1926 and fully paved by the late 1930s. A prominent 

Tulsa, Okla., businessman (who also invested in the oil industry) 

is credited with creating the popular identity of Route 66.  

 

The exhibit notes that Cyrus Avery, a Pennsylvania native, saw 

the need for better roads. As chairman of the Oklahoma Highway 

Commission, he helped plan the system for numbered highways. 

His proposal for a highway from Chicago to Los Angeles along a 

south-western route was approved and designated U.S. 66 in 

1926. Avery founded the U.S. 66 Highway Association and 

coined the route’s nickname, “Main Street of America.” 

 

Another exhibit notes that after decades of debate, Congress 

passed the Federal Aid Highway Act in 1956 – and the interstate 

network was born. The 41,000-mile system was designed to 

reach every city with a population of more than 100,000.  
 

       (Continued on Page 10) 

 

An historical marker from the Pennsylvania Turnpike, 

which opened in 1940, notes creation of one of the 

earliest service plazas, now commonplace on all 

interstate highways.  
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New exhibits at the Smithsonian’s National Museum of American History 

include a 1932 “Red Crown” gasoline pump made in Fort Wayne, Ind., 

and a multimedia map depicting the milestones of Route 66. 

“America on the Move” features the Smithsonian 

Institution’s extensive transportation collection using 

the latest multimedia technology. The new exhibition 

brings back to life the history of ships, trains, trucks, 

and automobiles. It also reveals America’s fascination 

with life on the road. 

A 
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Road Trip - Continued from Page 9 
 
When the Pennsylvania Turnpike opened in 1940, it stretched 160 

miles from Carlisle to Irwin. It would more than double in length 

by 1957. The “limited access” design of the turnpike became the 

model for future superhighways – the U.S. interstate system.  

 

Almost completed by the 1990s, the total cost for the nation’s 

interstate system reached more than $100 billion. 

The Route 66 exhibit includes an Oklahoma “oil field service” 

truck owned by the Rufus Lillard Co. of Shawnee with this note: 

 

The 20th century oil industry employed increasingly large 

numbers of men in the oilfields: their number rose from 22,230 

workers in 1902 to 93,205 in 1919. Even more were employed 

building pipelines and working in refineries, corporate offices, 

and marketing. Despite the Depression, by the mid-1930s the oil 

industry employed some one million people.  � 

 

 

 

 

 

 

 

 

 

 

 

 

 

“To cope with the changes that ‘automobility’ brought, the nation developed an elaborate system of law, commerce, and custom,” says the Smithsonian 

museum’s website, which features a highly educational chronology of “America on the Move.” See www.americanhistory.si.edu. 

s the American auto industry struggles, 21st century 

hybrids emulate their predecessors from more than 

100 years ago.  

 

In the early days of the industry, electric, steam, and internal 

combustion automobiles vied for consumers’ attention. The 

petroleum industry’s rapid transition from kerosene to 

gasoline provided a powerful fuel, but internal combustion 

engines of the day were “noxious, noisy, and unreliable.”  

 

Electric cars were practical on level roads, even with their 

mammoth lead-acid batteries and limited range, but were 

largely confined to big cities where recharging infrastructure 

was available (see “Cantankerous Combustion” Vol. 5,  

No. 1, March 2008 Petroleum Age).  

 

Engineers of the day examined novel ways of combining 

electric motors and gasoline engines to exploit the strengths 

and minimize the weaknesses of each. 

 

“In this system an electric generator or dynamo is coupled 

direct to the petrol motor, and the current furnished is 

employed to operate electric motors which drive the car,” 

notes the 1905 Automobile: A Practical Treatise on the 

Construction of Modern Motor Cars – Steam, Petrol, 

Electric, and Petro-Electric, by Paul Hasluck.  

 

Modern hybrids are much indebted to Ferdinand Porsche’s 

1902 gasoline-electric Mixte. The Mixte used a small four-

cylinder gasoline engine to generate electricity – but not to 

turn its wheels. The engine powered two three-horsepower 

electric motors mounted in the Mixte’s front wheel hubs that 

could briefly surge to seven horsepower and carry it to a top 

speed of 50 mph. 

  

While more than a century of technological evolution  

separates Mixte from today’s hybrids, both rely upon 

gasoline to enhance and recall the virtues of “electrics”  

as automobiles with a future.  � 

“The available supply of gasoline, as is well 

known, is quite limited, and it behooves the 

farseeing men of the motor car industry to look 

for likely substitutes.” (Horseless Age, 1905) 

Back to the FutureBack to the FutureBack to the FutureBack to the Future    
 

A 

Among the world’s oldest 

hybrids, the innovative 1902 

Porsche Mixte used hub-

mounted electric motors – 

eliminating the need for gears 

or a driveshaft.  
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DinoDinoDinoDinosaursaursaursaur Fever Fever Fever Fever    
    

Formed by Harry F. Sinclair in 1916, Sinclair Oil 

Corp. is one of the oldest continuous names in the oil 

industry. Seventy-five years ago, the company created 

a marketing icon whose popularity with children – 

and educational value – remains to this day. 
 
 

venues where crowds of children were introduced to the wonders 

of prehistory, courtesy of Sinclair. After traveling more 10,000 

miles through 25 states and 38 major cities, Dino retired to 

Dinosaur Valley State Park in Glen Rose, Texas, about 50 miles 

southwest of Fort Worth. He can still be seen there today. � 

inclair’s famous 

Brontosaurus  

trademark made 

its debut at Chicago’s 

1934 “Century of 

Progress” World’s Fair.  

 

Known more correctly 

as Apatosaurus, the 

green giant and his 

accompanying cast of 

dinosaurs were a huge 

success. Sinclair’s 

“Dino” would become 

an enduring icon of 

successful marketing.   

 

Sinclair dinosaurs impressed crowds at the 1936 Texas Centen-

nial Exposition in Dallas and the 1939 New York World’s Fair. 

In 1964, spectators along the Hudson River were amazed to see 

a barge crowded with an improved 70-foot Dino and his kin 

floating downriver. The supersized reptiles were again bound 

for a New York World’s Fair. 

 

Ten million visitors marveled at Sinclair’s “Dinoland” exhibit –

and Dino’s travels did not end when the fair closed in October 

1965. After being disassembled and configured for an extended 

road trip, Dino began visiting shopping centers and other 

S 

The Historical Museum of Independence, 

Kansas, includes an Oil Room, celebrating 

Sinclair’s Mid-Continent oilfield production 

and refining heritage.  

 
The museum’s Old Post Office building was placed  

on the National Register of Historic Places in 1988. On 

display at a nearby public park is Corythosaurus – one 

the dinosaurs from Sinclair’s “Dinoland” exhibit at the 

1964-65 New York World’s Fair. 
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2008 Symposium2008 Symposium2008 Symposium2008 Symposium    

 

 

Last year’s symposium took place May 7-10 in Sarnia and 

Petrolia, Ontario. PHI and Canada’s Petroleum History Society 

sponsored the event, hosted by the Ontario Petroleum Institute. 

 

“Oil Springs, Ontario, 150 Years Back to the Future” was the 

theme of the 2008 PHI symposium, which included two days of 

presentations, followed by an oil heritage tour throughout 

Lambton County, Ontario.   

 

Among the attendees was Jeff Spencer, who made a presentation 

about the early petroleum industry of Petrolia, Ontario, as 

illustrated on postcards. Spencer is a geologist and author of Oil 

and Gas (Arcadia Publishing 2008), the story of Ohio’s little 

known petroleum history, which began prior to the Civil War. 

 

“It was not a large group, and certainly not a young group, but it 

was a passionate group,” Spencer notes. Discussions included not 

only the “graying” of petroleum historians, but also the lack of 

interest in oil heritage, “not just by the general public, but also by 

much of our own industry.”  

 

Local historians are doing much of the historical research with 

little financial support from the industry, or cooperation in making 

industry archives available for research, says Spencer. He said 

that the American Association of Petroleum Geologists’ annual 

convention takes place in Denver June 7 to 10.   

 

“Several members of AAPG’s history committee are also 

members of the Petroleum History Institute,” he says. “Plans are 

to work together to include oil history/heritage as part of the 2009 

Convention.” – jspencer@blackpoolenergy.com 

Petroleum History Symposium 
 

  eturn to the Valley that  

  Changed the World is   

  the 2009 theme of the  

Petroleum History Institute 

Symposium in Titusville, Pa. – 

where the American Oil & Gas 

Society will make a presentat-

ion about museums and the 

role of exploration history in 

modern energy education.  

 

Participants from previous 

AOGHS conferences (2006-

2008) are strongly encouraged 

to participate in the Institute's 

May 14-16 symposium. 

 

Energy educators can submit abstracts to PHI’s prestigious annual 

journal, Oil-Industry History, edited by William R. Brice, Ph.D., 

Geology & Planetary Science, University of Pittsburgh at Johns-

town. For lodging details and more information, contact PHI 

Secretary Marilyn Black, vice president, Oil Region Alliance of 

Business, Industry & Tourism, at (814) 677-3152, ext. 105. 

 

Schedule of Events, May 14 to May 16, 2009 

 

Thursday, May 14 - Symposium registration is open 10 a.m. to  

8 p.m. at the Caboose Motel, 409 South Perry St., where informat- 

ion packets can be picked up. Optional guided tours are available 

from 1 p.m. to 6 p.m. – a chance to see the valley that changed the 

world by bicycle, kayak, or on foot, guided by staff of Oil Region 

Alliance of Business, Industry & Tourism. Kayaking will be on 

Oil Creek; the walking tour features architecture of oil-related 

buildings in Titusville. The symposium’s opening reception will 

be held 6 p.m. to 7 p.m. at the Perry Street Station.  

 

Friday, May 15 - Registration is open 8 a.m. to 2 p.m. at the 

Titusville Towne Square, 110 West Spring St., 4th floor (three 

blocks from the Caboose Motel); Poster sessions will be displayed 

all day Friday and Saturday morning. A hot buffet breakfast will 

be served at Titusville Towne Square at 8 a.m., in the special 

events room. Beginning at 8:30 a.m., a series of technical sessions 

will continue until a 12:30 p.m. buffet. The keynote luncheon 

speaker is Gregg Fairbrothers of Dartmouth College. 
 

From 2 p.m. to 6 p.m. symposium attendees will board 

a bus for a guided oil history field trip of the Titusville 

area. The bus departs from the Caboose Motel.  

 
The field trip includes special views of Drake Well Museum and 

Park (including an archaeological site, working and static oil field 

equipment, transportation building, and more), the Tarbell House, 

Mather House, key downtown spots, Drake Memorial, and first 

site of the Drake Collection.  

 

At 7 p.m. an Awards Banquet will include a menu that recreates a 

November 1929 Oil Men’s Banquet in Kentucky. The program 

includes award presentations and performance of early oil field 

music by the Eclipse Refinery Orchestra. 

 

Saturday, May 16 - The day begins with an 8 a.m. hot buffet 

breakfast at the Titusville Towne Square and a second series of 

technical sessions, which begin at 8:30 a.m. At 12:30 p.m. begins 

an Oil History Field Trip of Oil Creek Valley and the Oil Region.  

 

The bus departs from the cabooses. The planned sites include 

Pleasantville, Neilltown, Tidioute, Tionesta, Pithole Visitor 

Center, McClintock Well No. 1, Venango Museum, National 

Transit Building (including PHI archives), McClintock-Steele-

Waitz House, and Oil Creek State Park sites. Guides are Neil and 

Lois McElwee. Box lunches and refreshments will be provided on 

board. Guidebook also will be provided. 

 

At 7 p.m. the symposium’s farewell supper takes place at the 

Perry Street Station. A buffet meal will be followed by an unusual 

3-D slide program featuring the Oil Region, presented by Michael 

Henderson. – See www.petroleumhistory.org  

 

R 



 

HigHigHigHighhhh----Flying TrademarkFlying TrademarkFlying TrademarkFlying Trademark        
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A neon reminder of its petroleum 

heritage rotates high above Dallas. 

reserved atop a former oil company headquarters build-

ing, now a luxury hotel, rotates a neon sign with twin 

flying red horses (one on each side). The Mobil Oil  

Company’s Pegasus trademark was once the most distinguishing 

feature of the Dallas skyline.  

 

Pegasus remains among the most recognized 

corporate symbols in American petroleum history. 
 

When the Magnolia Petroleum Building opened in 1922, it was 

the tallest building west of the Mississippi River. With 29 floors 

and seven elevators, the skyscraper towered over the nearby 

Adolphus Hotel, built in 1913. A local reporter described the 

Magnolia as “a great peg driven into the ground holding Dallas 

in its place.” 

 

In 1925, when Standard Oil of New York (Socony) acquired 

Magnolia Petroleum Co., the Dallas headquarters building was 

included. Nine years later Pegasus would land on the roof. 

 

The flying red horses began their journey in 1911, 

when a Vacuum Oil Co. subsidiary in Cape Town, 

South Africa, first trademarked the Pegasus logo.  
 

Based in Rochester, N.Y., Vacuum Oil had built a successful 

petroleum lubricants business around an 1869 patent by its 

founder, Hiram Everest, long before gasoline was even a branded 

product. At first, a stylized red gargoyle advertised the company.  

 

The Pegasus trademark would prove to be a more enduring 

image. In mythology, Pegasus – meaning “strong” in Greek – 

carried thunderbolts for Zeus. 

 

By 1931, growth of the automobile industry had expanded the 

Vacuum Oil product lineup to include Pegasus Motor Spirits, 

Mobiloil and Mobilegas. When Standard Oil of New York and 

Vacuum Oil Co. combined to form Socony-Vacuum Oil Co., the 

new company adopted the red Pegasus trademark. 
 

It took a year to build the rotating 35-foot by 40-foot 

Pegasus sign. It first beamed its red neon glow in 

1934, welcoming the first annual meeting to be held in 

Dallas by the American Petroleum Institute.  
 

 

 

 

 

 

 

P 

The certificate from the Registrar of Deeds 

of Cape Town, South Africa, notes that on 

March 16, 1911, the “Vacuum Oil Company 

of South Africa Limited” was named “as 

proprietor of the Trade Mark represented 

above.” Pegasus began rotating atop the 

Magnolia Building in 1934. Vacuum Oil Co. 

products used a gargoyle prior to adopting 

the winged horse of mythology. 

 

 

 

 

For decades the emblem slowly rotated above the growing city 

as corporate consolidations and mergers changed Socony-

Vacuum ownership. In 1955 the name of the company 

changed to Socony Mobil Oil; in 1966 it was simplified to 

Mobil Oil. 

 

Project Pegasus 
 

In 1974 the petroleum icon’s motor ground to a halt. Mobile 

Oil moved out of the Magnolia building three years later and 

gave the aging structure and glowing but unmoving sign to the 

city of Dallas. Twenty-years later, Pegasus’ neon lights finally 

went out.  

 

As a Denver-based developer restored and transformed the 

deteriorating Magnolia building into a luxurious 330 room 

hotel in the late 1990s, a group of patrons and corporate 

partners joined in to bring the broken and rusty Pegasus sign 

back to life. They raised more than $600,000 for the project.  

 

Project Pegasus targeted New Year’s Eve of 1999 and dawn of 

the new millennium to reintroduce Dallas citizens to their 

petroleum heritage landmark. Restoration of the 8,000-pound 

sign proved challenging.  

 

The derrick-like tower structure was reparable and the old 

mechanical rotation system could be updated with new 

technology.  

                                                              Continued on page 14 
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Psychic OilmanPsychic OilmanPsychic OilmanPsychic Oilman    
 

 

           iographers of the once famous  

           American psychic Edgar  

           Cayce note that he found his 

own mysterious path into exploring 

the Texas oil patch.  

 

In 1904, Cayce was a 27-year-old 

photographer when a local news-

paper described his “wonderful 

power that is greatly puzzling 

physicians and scientific men.”  

 

The Hopkinsville Kentuckian 

reported that Cayce – from a 

hypnotic state – could seemingly 

determine causes of ailments in 

patients he never met.  

 

By 1910, the New York Times proclaimed that “the medical 

fraternity of the whole country is taking a lively interest in the 

strange power possessed by Edgar Cayce to diagnose difficult 

diseases while in a semi-conscious state.”  

 

As his reputation grew, Cayce expanded his photography business 

with the addition of adjacent rooms and a specially made couch so 

he could recline to render readings. He became known as “The 

Sleeping Prophet” while his readings expanded beyond medical 

diagnoses into reincarnation, dream interpretation, psychic 

phenomenon…and advising oilmen. 

 

Cayce Petroleum Company 
 

Sidney Kirkpatrick, author of Riches from the Earth, writes that 

Cayce in 1919 provided detailed trance revelations to several oil-

men probing the prolific Desdemona oilfield in Eastland County, 

Texas. The results inspired Cayce and several partners to form 

their own company. In September 1920 he became the clairvoyant 

partner of Cayce Petroleum Co. 

 

Guided by psychic readings, 

Cayce Petroleum Co. leased 

acreage around Luling, Texas. 

But raising capital for drilling 

proved difficult and eventually 

led to loss of the lease.  

 
Not far away, Luling’s most revered 

citizen, Edgar B. Davis, drilled eight 

dry holes and nearly went broke 

before bringing in Rafael Rios No. 1, 

the discovery well for the highly 

productive Luling field.  

 

Local lore and abundant literature 

proclaim that Davis found his well 

only after getting a Cayce reading.  

 

Undaunted by the loss of its lease in Luling, Cayce Petroleum 

Co. tried again 150 miles north in San Saba County, Texas. 

Cayce’s readings included, “detailed descriptions given of the 

various rock geological formations that would be encountered  

as they drilled,” notes Kirkpatrick. 

 

The Rocky Pasture No. 1 well would drill beyond 1,650 feet in 

search of what Cayce described as a 40,000 barrel per day 

“Mother Pool.” But it never came in. Predictably, Cayce 

Petroleum Co. ran out of money and failed. 

 

Today, the psychic oilman’s legacy lives on at his Association 

for Research and Enlightenment in Virginia Beach, Va., founded 

in 1931, and “the official world headquarters of the work of 

Edgar Cayce, considered America’s most documented psychic.”  
 

 

Editor’s Note – A strange legacy of Cayce’s 

venture into the oil business remains on the 

market – his “pure crude oil” product called 

Crudoleum, which he recommended as a first 

step toward replenishing healthy hair. 

B 

Edgar Cayce’s famed 

psychic abilities failed him 

in the Texas oil patch. 

Cayce visits his drilling 

site in San Saba County, 

Texas, in 1921. 

High-Flying Trademark - Continued from Page 13 

 

However, time and weather had damaged the porcelain coated steel 

signage and neon tubing. New 16-gauge steel panels had to be cut, 

using the originals as templates.  

 

Only two facilities in the United States were large enough to 

accommodate baking the emblematic red porcelain onto the new 

panels; fortunately, both were in Dallas. More than 1,000 feet of 

new neon tubing was required to trace the familiar outlines as 

craftsmen and technicians remained faithful to the original.  

 

The effort was rewarded at midnight on Dec.31, 1999, when 

fireworks and millennium celebrations welcomed Pegasus back to 

the Dallas skyline, where it remains today. The Magnolia building 

features elevator doors with the Pegasus logo. Mobil Oil Corp. 

merged with Exxon Corp. in 1999, creating ExxonMobil.  �  

 

On display in the Old Red Museum of Dallas County History & Culture 

is a 70-year-old Pegasus from a Mobile gas station in Casa Linda in 

east Dallas. It was first displayed at the 1939 New York World’s Fair. 
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Tales of Texas Wildcatters 

 

The story of the rise 

and fall of four in-

fluential Texas oil 

families is described  

in a book by a former 

Wall Street Journal 

correspondent.  

 

The Big Rich: The Rise 

and Fall of the Great- 

est Texas Oil Fortunes, by Bryan Bur-

rough, examines the lives of Haroldson 

“H.L.” Hunt, Sid Richardson, Roy Cullen, 

and Clint Murchison, whose discoveries in 

East Texas oilfields in the 1930s made 

Texas the center of the world oil industry 

until the rise of Saudi Arabia.  

 

“All four were quintessential Texans: 

wildcatters,” notes www.Economist.com, 

“independent oil producers, who lived 

from hand to mouth while drumming up 

the cash to drill for the oil that only their 

instincts told them lurked beneath the 

baked Texas soil.”  

 

Burrough’s description of the mechanics 

of the oil business, the review adds, “will 

delight quite a few readers: there is a lot of 

detail about the early pseudoscience – akin 

really to geomancy – of working out from 

surface features where pockets of oil might 

lie; of the dangers of drilling with cheap 

equipment down to depths never before 

attempted; and of the perilous financial 

and legal maneuvering.” 

 

In addition to the excesses brought by 

sudden wealth, The Big Rich documents a 

more lasting legacy of the four oilmen: the 

large financial contributions all four made 

to Texas hospitals, universities and 

museums. – www.us.PenguinGroup.com 

 

Dedicated to Natural Gas  

 

In Turnaround, Stories 

of: Behind the Scenes 

Political Washington,  

A Great American 

Industry, and Fun 

Along the Way, 

George H. “Bud” 

Lawrence, past pres-

ident of American Gas 

Association (AGA) 

writes of his long career working in the 

natural gas industry, notes Patrick Van 

Beek, president, Midwest Energy Assoc.  

 

“Beginning with his 14 years in the field 

for Humble Oil Company, Bud speaks 

honestly of those days when he came 

home smelling of mercaptan, of close 

calls, and his respect for the men and 

women who work in the field everyday.” 

 

Originally from Bartlesville, Okla., 

Lawrence served as AGA president from 

1968 to 1990. His role on behalf of his 

industry took him to the hearing rooms 

and offices of Washington, all 50 states, 

and much of the world, adds the book’s 

publisher, New Forum Press, Inc.  

 

“Here, finally, is a story of a Washington 

lobbyist that is refreshingly different. No 

sex, no scandal, or titillating gossip will be 

found in this often humorous and up-close 

look at household names. Turnaround 

includes events that involved three U.S. 

presidents.” – www.newwforums.com  

Fueling Future 18-Wheelers  
 

T. Boone Pickens, well known for his ad-

vocacy of wind power for lessening U.S. 

dependence on foreign oil, says converting 

as many as 380,000 large trucks from 

diesel to natural gas should be a first step. 

 

Pickens and energy officials recently 

reviewed energy policy during a meeting 

hosted by The Center for American 

Progress Action Fund, a research organi-

zation. “While diesel is cleaner than oil, 

natural gas is cleaner still,” Pickens said 

during the February conference. “We can 

use domestic gas instead of imported oil, 

and we have an abundance of natural gas.” 

 

Pickens said America should begin by 

converting 18-wheelers and fleet vehicles, 

including school buses or postal trucks. 

Although natural gas engines are more 

expensive than a diesel engine, they come 

with a less expensive and plentiful fuel, 

Pickens said – adding that large trucks 

cannot be moved by batteries. 

 

Advancements in drilling technology made 

in just the last decade have created an 

abundance of U.S. natural gas, Pickens 

concluded, noting that the Barnett Shale in 

Texas was just the beginning of producing 

from shale formations. – From the Fort 

Worth Business Press. 

 

AOGHS News Posted Online 
 

Because of reduced funding for the printed 

edition of this newsletter, the American 

Oil & Gas Historical Society is posting 

more news and petroleum history articles 

online at www.aoghs.org.  � 

 

KS Museum Honors Oilmen 

 

Four oilmen were inducted into the Kansas 

Oil & Gas Legacy Gallery on Feb. 19 at 

the Butler County History Center and 

Kansas Oil Museum. 

 

“The Kansas Oil Museum is all about 

collecting and preserving the history of 

oil,” notes Teresa Bachman, museum 

director, in an article in the El Dorado 

Times.  

 

Honored at the museum event were: Joe H. 

Sutcliffe (1909-1965), who started in the 

oilfields in 1927 worked there for 38 

years. He owned Sutcliffe Pipe & Supply 

located in Chanute and built Gypsy 

Spudder Drilling Machines from 1945 to 

1965. Jack G. Paulsen (1924-1987) was 

highly involved in exploration and 

production for more than 40 years. E.W. 

“Si” Strong (1927-1977) began his oil 

career in 1951 buying and selling oil 

leases. In 1954, Strong, his brother and 

father started Strong’s Inc. as independent 

lease brokers. 

 

The fourth inductee, Harold Phillips, was 

born in 1937. He started Phillips Well 

Service in January 1967. His first pulling 

unit was a Model M Cooper – and he 

charged $12 per hour for the rig and crew 

(in 2008, the rate was $155 per hour). 

After selling the business to his son and 

son-in law in 1981, Phillips and Herb 

Wick started G&L Oil. He and his wife 

Janice also had production as K&L Oil. 

 

“It’s a great honor,” Phillips said of his 

addition to the El Dorado museum’s Oil & 

Gas Legacy Gallery. “There’s a lot of 

great people down here I already know.” 

 

The business Phillips established is still 

operated by the family – the longest 

running business in Butler County. Phillips 

said he hopes the business will stay in the 

family and continue to be passed down. – 

From www.eldoradotimes.com 



Your financial support is needed! Become a member of the 

American Oil & Gas Historical Society and support our 

energy education programs as seen at www.aoghs.org 
 

To join AOGHS, a 501(c)-3 nonprofit organization, fax or mail this form 

with your contribution to 1201 15th St., NW, Suite 300, Washington, DC 
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payable to AOGHS. Federal Tax ID: 52-184-9282. 
 

AOGHS 

1201 15
th

 Street, NW, Suite 300 

Washington, DC  20005 

Fax: (202) 857-4799 
 

          Learn more at  www.aoghs.org 
 

Change of address? Please check here ____ 
and send us your new address. 

 

 

 

____   NEW    ____   RENEWAL     ____   GIFT                 Provide recipient information; we will include a letter acknowledging your gift. 

 

MEMBERSHIP CATEGORIES     

 

� Student     $50 

� Annual     $75 

� Patron       $200-$999 

� Benefactor           $1,000 & Above 

 

 

Name ___________________________________________________  Title _______________________________________________________ 

 

 

Company/Organization ________________________________________________________________________________________________ 

 

 

Address  _____________________________________________________________________________________________________________ 

 

 

City  _________________________________________________  State _____________  Zip Code  ___________________________________ 

 

 

Phone  ______________________________________________  Email  __________________________________________________________ 

 
 

   
  Credit Card Payment :  Please check the appropriate credit card:              __ Visa    __ MasterCard   __ American Express 

 
 

 
Credit Card No. __________________________________________________________        Expiration Date (MM/YY) ______/_______ 
 

 
Name as appears on card: ________________________________________       Signature: _______________________________________ 
 

 

 

Your membership contributions are 100% tax deductible. Federal Tax ID No. 52-184-9282 




