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Downhole Bazooka

An idea for using a 

hollowed-out explosive 

charge to direct and 

focus the detonation’s energy ultimately produced 

rocket grenades. The technology later revolution-

ized oil and gas well downhole perforations to 

increase production. Page 14

Exploring Rigs to Reefs

The Rigs to Reefs program in the Gulf of Mexico 

creates artificial reefs, providing a haven for fish 

species. Since the program’s inception by the 

Minerals Management Service, the artificial reefs 

have increased the density of fish populations by 

up to 50 times. Offshore rigs today attract charter 

fishermen and scuba divers. Page 9

Reality TV Roughnecks

Reality television visits West 

Texas as TruTV follows the lives 

of oil patch workers on the job. 

“Black Gold” creator Thom Beers 

advocates more drilling for 

American oil and natural gas.  

Page 6
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Geology Merit Badge

The Boy Scouts of America’s geology merit  

badge began in 1911 as a mining badge. The first 

mention of oil and gas appeared in 1927 – requiring 

Scouts to “explain how we locate petroleum and natural 

gas pools, and how we obtain oil and gas.” Page 11

NASA has chosen an offshore 

oilfield service company to  

design, develop and test new 

spacesuits for future moon-

walkers.  Page 8

Spindletop Gushes Again

The Spindletop-Gladys City Boomtown 

Museum in Beaumont, Texas, is back and 

better than ever after repairing extensive 

damage caused by Hurricane Rita in 

2005. The museum once again exhibits 

life in the roughneck community and the 

story of its famous 1901 gusher.  Page 7

Tulsa Airport Artwork

A mural by Delbert Jackson portrays 

oilmen at work. It originated in 1967 

as a special exhibit at the National 

Museum of American History’s Hall 

of Petroleum.  Page 12

Searching for Oil in Corn Fields

The first oil production in Iowa came in Washington 

County in 1963, according to the State Geological 

Survey. By 1992, oilmen had drilled 123 wells.  

Only three yielded oil.  Page 13

Offshore Rocket Science
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This historical society promotes cooperative relationships among energy education pro-
grams, public outreach efforts, and community museums – to highlight initiatives and 
minimize duplication of effort. Three AOGHS programs sustain this effort: 

Website: The website (although recently closed for repairs following a malicious 
software attack) remains an excellent resource for anyone interested in petroleum 
history. Established in 2004, www.aoghs.org averages almost 4,000 unique visitors 
per month. The newly recovered and updated pages contribute to energy education 
with articles featuring the industry’s historic technology as well as more than 100 
museums and other resource links, by state. 

Newsletter: As of June 2008, AOGHS has published 16 quarterly issues of the 
Petroleum Age. Article reprints have appeared in many publications, including Hart’s 
E&P magazine, the American Gas Association’s American Gas magazine, the Assoc-
iation of Energy Service Contactor’s Well Servicing magazine, and the American Oil 

& Gas Reporter.

Annual Conference: The society’s annual conference is a unique gathering of top 
energy educators, museum directors, and state and national association represent-
atives. Participation confirms the value of the AOGHS network. Many energy 
education programs host excellent teacher workshops; the conference brings them 
together to share and compare approaches. Attendance shows the value of bringing 
like-minded groups to one table.  – Bruce Wells
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a difference in energy education. 

Editor’s Desk

Promoting Energy Resources

Many new friendships – and energy 

education partnerships – will result from 

the upcoming third annual AOGHS 

Energy Education Conference & Field 

Trip in Houston. Scenes from our 2007 

conference in Oklahoma City and Tulsa 

(above) and from the 2006 field trip to El 

Dorado, Kansas, (left) illustrate why. 
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anada celebrated its petroleum heritage 
on May 2 with an unveiling ceremony 
for two stamps commemorating its first

oil well and transcontinental pipeline. The 
event, hosted by the 2008 Celebrate com-
mittee and the Oil Museum of Canada, Oil 
Springs, was part of a yearlong celebration 
of the 1858 discovery well.  

The oil discovery stamp, which illustrates  
an early oilfield behind images of pioneer 
oilmen James M. Williams and Charles 
Tripp, is part of a two-stamp set designed 
by Tim Nokes of Banff. The second stamp 
shows a welder working on a pipeline – 
symbolic of the 1958 completion of the 
country’s s first transcontinental pipeline. 
More than 2.25 million stamps will be 
printed. Learn more about Canada’s sesqui-
centennial at www.2008celebrate.com. 

C

Canada Celebrates Petroleum

Expressing Support for Oil 150

There is an easy way to show support for 
America’s petroleum sesquicentennial.  

Pitney-Bowes, the largest U.S. source of 
postage meters, now has artwork of the 
Oil 150 logo available in its system. For a 
one-time fee of about $75, which varies 
depending on the postage meter model, 
Pitney-Bowes will provide details for 
acquiring the logo.  

“It is an inexpensive way for businesses 
and associations to spread the word about 
next year’s Oil 150 celebration to their 
customers and members, wherever they 
may be in the world,” says Will Wingo, 
director of the Oil 150 Steering Commit-
tee, which welcomes inquiries.  

For those with Pitney-Bowes meters, call 
(800) 243-7824. The logo is available in 
various formats for use by other meter 
companies. Contact Wingo at (814) 677-
3152, ext. 105, for details – and for other 
opportunities to use the Oil 150 logo.  

Science in Chicago Museum

The Museum  
of Science and 
Industry has 
announced a 
new “Science 
Rediscovered” 

capital campaign to raise $205 million on 
behalf of the Chicago museum.  

The campaign, announced in April, will 
fund education programs and exhibits. 
Nearly 90 percent of exhibit space will be 
new by 2011, including the Petroleum 
Planet, where visitors “can become a 
hydrocarbon molecule in a pipeline – 
traveling through distillation to a pig pen 
before arriving as a finished product.”  

“Pigs” clean and assess the condition of 
pipelines while separating types of fuel in 
the pig pen. Visitors can serve as a 
refinery operator – and help an airport 
obtain products while discovering facts 
about catalysts and chemical reactions.  

“Scramble your way out of the Molecule 
Bump-Through and the Mirror Maze to 
reach the Speedway, where racecar 

simulators show the importance of 
gasoline additives and blending,” notes 
the museum’s website. In the Petro Mall, 
visitors “identify petroleum-based 
products; hop on ski or snowboard 
simulators and take a look at high-tech 
fabrics at Petro Sporting Goods.” 

The Museum of Science and Industry – 
where a learning lab allows children to 
create their own polymers – is among the 
largest science museums in the world, 
home to more than 35,000 artifacts and 
nearly 14 acres of exhibits. More than 
175 million people have visited since its 
opening 75 years ago. – See 

www.msichicago.org 

Numbers Swell at Ocean Star 

More than 33,000 visitors 
toured the Ocean Start 
Offshore Drilling Rig 
Museum in 2007 – the  

highest attendance at the Galveston, 
Texas, museum in its 10 year history. 

The number of visitors crossed all age 
groups and included walk-ins as well as 
prearranged tour groups, notes museum 
Operations Manager Lisa Lisinicchia. 
“These attendance figures don’t coincide 
with museum, tourism and Galveston 
trends,” she notes in the museum’s 
newsletter. “We can only assume that the 

public is becoming more interested in the 
oil and gas industry in recent years, and 
we will continue to be good ambassadors 
for the industry.” 

Separately, the museum’s parent organi-
zation, the Offshore Energy Center, has 
launched a $1.2 million Mobile Offshore 
Learning Unit (MOLU), which is being 
presented at 26 elementary schools in the 
Houston area under its pilot program. 

MOLU features six self-contained learn-
ing centers with 24 curriculum-based 
activities involving offshore energy topics 
aligned with state standards. The stations 
are transported via trailer and set up in 
school gymnasiums or common areas. 
MOLU can reach up to 200 students per 
day, with up to 48 students rotating 
through the exhibit every 90 minutes.  
– See www.oceanstaroec.com

Kansas Oil Museum News

Deborah Amend, director of the Kansas 
Oil Museum, Butler County Historical 
Society, has accepted a new position as 
site director at the Wyoming Historic 
Governor’s Mansion in Cheyenne. 
Volunteer Coordinator Teresa Backman 
has been named acting director at the El 
Dorado museum, which hosted the 2006 
AOGHS energy education field trip.  

– See www.kansasoilmuseum.org

The new stamps, unveiled May 2  
at the Oil Museum of Canada in Oil 
Springs, celebrate two landmark 
events in Canadian history. 
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Major Sponsors of Workshops

Energy education 
partnerships con- 

tinue to grow. Thanks to funding from 
ConocoPhillips, the National Energy 
Education Development (NEED) Project 
is hosting training workshops for teachers 
in 24 cities across 15 states, according to 
NEED Executive Director Mary Spruill. 

Following six workshops completed in 
May, NEED will host 10 more through 
October. Participants receive the NEED 
Science of Energy Kit, a basic curriculum 
set, and energy “Infobooks.” Curriculum 
and training conform to state education 
standards. “Thanks to the support of 
ConocoPhillips, there is no cost to attend 
the workshops,” Spruill says.  

BP, through its 
A+ for Energy 
program, in 

June awarded $43,000 in grants and 
scholarships to Illinois teachers for class-
room, extracurricular or summer activities 
involving energy education and con-
servation. BP will award more than 
$750,000 in cash grants and scholarships 
to Chicago-area educators.  

In addition, Southern California teachers 
received $1 million in grants and scholar-
ships from BP for its 90 A+ for Energy 
Teacher Projects.  

Chevron Energy Technology 
Co. recently pledged $2.5 
million to the Texas A&M 
Foundation to help fuel the 

university’s engineering project certifi-
cate program. “We are delighted to 
partner with Texas A&M on this most 
important addition to the curriculum,” 
noted Mark B. Puckett, president of 
Chevron Energy Technology Co.  

“Project management skills are vital to us 
as we deliver new supplies of energy for 
growing economies,” Puckett added. 

The nation’s largest 
oil company, Exxon-  

Mobil, recently kicked-off its annual 
Community Summer Jobs Program in 
Dallas. The program, now in its 37th 
year, pairs 75 undergraduate college 
students with local nonprofits for a paid 
internship, according to Truman Bell, 
senior program officer, ExxonMobil 
Foundation Agencies. 

East Texas Oilman Gives Back

Kilgore College, 
Tyler, Texas, has 
received $100,000 

from independent oilman and geologist 
Wenert Trich, a former student from 
nearby Longview. The college will use 
the money to improve science labs, fund 
materials for the East Texas Oil Museum 
Got Oil Cafe? program, and fund ex-
penses for students from Trich’s alma 
mater, Sabine High School.  

Trich graduated from Kilgore College in 
1952 and received a geology degree from 
The University of Texas at Austin. The 
East Texas Oil Museum’s Got Oil Cafe? 
program teaches various aspects of oil 
and natural gas, including what petroleum 
does in people’s daily lives. – From 
www.TylerPaper.com

Education Resources Website

More than 100 
educational  

resources are available on a newly 
redesigned Thinkfinity website. 
Thinkfinity is part of the Verizon 
Foundation’s literacy, education and 

eologists have gotten in on the blogging business. The “geoblogosphere” is 
a growing but still tight-knit community where geobloggers engage each 
other in lively, digital and geology-centric conversations, according to  

GeoTimes magazine of the American Geological Institute.  

Lee Allison, the state geologist of Arizona and director of the Arizona Geological 
Survey, says geologists may have reached a “tipping point,” where enough have 
been reading the media and now have something to add. Instead of writing about 
the minutiae of daily life, he says, geobloggers are embracing the social network-
ing aspect of the blog – discussing the latest papers, ideas and controversies in the 
earth science field.  

“I’ve been really excited to see how it’s grown, not just in numbers but in the 
quality and different directions people are going,” Allison says. “I think this is 
one of those new paradigms that are going to cause us to rethink the way we do 
and enjoy our science.”  

The sense of community among geobloggers “probably helps to encourage new 
people to stick their toes into the water,” adds Chris Rowan, a geologist at the 
University of Johannesburg in South Africa. He started his own blog because it 
“resonated with my strong belief that as scientists we’re duty bound not just to 
generate knowledge, but to share it with as many people as possible.”  
– From www.geotimes.org

G

Earth Science Bloggers Rock

technology initiative for traditional class-
room settings. The free, digital learning 
platform is a result of the merger of two 
programs, Verizon MarcoPolo and the 
Thinkfinity Literacy Network.  

Thinkfinity content partners include the 
American Association for the Advance-
ment of Science, the National Geo-
graphic Society, and the Smithsonian 
National Museum of American History.  
– See www.thinkfinity.org

CleanSkies.tv Network on Air

Aubrey McClendon, chairman and CEO 
of the American Clean Skies Foundation, 
has launched the CleanSkies.tv Network, 
a multi-million dollar media advocacy 
campaign to promote clean energy. 

The foundation advocates the use of 
natural gas and encourages conservation 
and efficient use of all types of energy. 
The effort includes a website, a magazine, 
and print and television ad campaigns. 
McClendon is CEO of Chesapeake 
Energy Corp., a company he co-founded 
in 1989 and the nation’s third largest 
natural gas producer. – Learn more at 

www.cleanskies.org 



Too few young people understand the modern oil and 

natural gas business – how it operates, and why it is a 

vital American industry.  

Too few adults recognize the industry’s technological 

accomplishments since 1859 or the widespread role 

petroleum products play in our lives.  

he American Oil & Gas Historical Society (AOGHS) is 
again hosting a gathering of energy education profes-
sionals to discuss strategies for improving energy ed-  

ucation. Museum directors, state and national energy educators, 
and AOGHS members will meet in Houston for the society’s  
third annual Energy Education Conference & Field Trip. 

The 2008 AOGHS gathering will take place in the Westin Gal-
leria hotel – with a motor coach field trip to the Ocean Star 
Offshore Drilling Rig Museum in Galveston and two energy 
museums in Beaumont. 

The conference will include a series of energy education panel 
discussions, workshop presentations, and special events at the 
Wiess Energy Hall in the Houston Museum of Natural Science. 

Energy educators and museum directors will review their best 
practices for increasing outreach – with emphasis on working with 
teachers. Museum directors and curators will share their exhibits 
and visitors’ experiences.  

The conference brings together leading energy education 
practitioners, including representatives from the Independent 
Petroleum Association of America, the American Petroleum 
Institute, the Society of Petroleum Engineers, and many others.  

As the U.S. petroleum industry approaches its 150th anniversary, 
its historic social, economic and scientific accomplishments offer 
a context for teaching the modern business of meeting America’s 
energy needs.  

State and national workshop practitioners continue to make 
progress in aiding teachers educating young people – and a 
skeptical public – about the energy issues facing America. 
This year’s AOGHS conference is an opportunity to come 
together and share strategies and success stories. It’s also a 
chance to network among peers. Visit www.aoghs.org for 

registration and hotel fees, or email bawells@aoghs.org. 

Wednesday ,  November  12

Morning – State Energy Education Strategies 

State program leaders share their goals and methods

Lunch – Oil 150 Steering Committee Presentation 

Oil 150 leaders review anniversary plans 

Afternoon – State Energy Education Strategies  

Museum programs and a classroom demonstration

Evening – Networking Reception 

Thursday ,  November  13

Morning – National Energy Education Strategies 

National program leaders share goals and methods

Lunch – National Campaigns 

National associations and corporate initiatives

Afternoon – National Energy Education Strategies  

Museum programs and open discussion

Evening – Reception & History Awards Banquet 

Fr iday ,  November  14

All Day      Oil & Gas Museums Fieldtrip 

Galveston and Beaumont energy museum tours

Top Program Practitioners 

Workshop Strategies 
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TIME Discovers Oil History

The news media are 
showing more interest 
in petroleum history. 
The Drake Well 
Museum, AOGHS, 
and others recently 
helped a TIME re-
porter gather facts 
about the history of 
oil transportation.  

The brief June 2 article described the 
early history of wooden oil barrels in 
Pennsylvania oilfields, where producers 

agreed to the 42-gallon standard in 1866. 
It also noted to the emergence of pipe-
lines and the first international oil tankers. 

Earth Science Photo Contest

In addition to the traditional activities for 
Earth Science Week, Oct. 12-18, 2008, 
the American Geological Institute (AGI) 
has partnered with the International Year 
of Planet Earth (IYYP) to offer a joint 
2008 Photography Contest.  

The theme is “Exploring Earth Science 
around the World,” and entrants are 
encouraged to submit photos that show 

people engaged in earth sciences. See 
www.earthsciweek/contests/index.html 

Museum Adds Energy Blog

AOGHS member Claire Scoggin, director 
of the Wiess Energy Hall at the Houston 
Museum of Natural Science, is among the 
first contributors to the museum’s new 
blog. “You can come to the Wiess Energy 
Hall and learn all about petroleum and 
alternative energies,” she notes, “so you 
have the knowledge you need when you 
participate in conservation, efficiency, 
safety and pollution programs.” See the 
energy link at http://blog.hmns.org.  

T



eality television has come to the Permian Basin. June 18 
marked the premier of a one-hour series that “follows the 
high-stakes world of drilling for oil in West Texas.” 

“With the ever-increasing tensions from rising gas 

prices and dependency on foreign oil, ‘Black Gold’ 

goes inside the world of men who risk their lives 

drilling for American crude,” explain the producers.

It’s a multimillion-dollar race to tap into the nation's 

reserves, and “Black Gold” presents an unfiltered 

look at life in the oil patch. 

The TruTV series follows the lives of oilfield workers on the job. 
“Black Gold” producers say each one-hour episode will give 
viewers front-row seats at three different drilling rigs (called 
Longhorn, Viking and Big Dog) that have been funded by 
independent oilmen “who have risked their fortunes in hopes  
of striking it big and keeping the drill bits turning.” 

“It costs oil men millions of dollars to drill two miles into the 
earth in search of crude, and every second can lead to boom or 
bust,” notes a TruTV press release.  

“With only 50 days to 
successfully locate and 
retrieve the precious 
commodity, the roughnecks 
endure exhausting, 
dangerous work demands.” 

At the series’ end is the 

moment of truth for the 

drilling crews.

“Was it all worth it? It’s a 
multi-million dollar roll of 
the dice,” TruTV asks.  

“With enough time to drill only three wells, they have to contend 
not only with such elements as scorching heat and sudden 
lightning storms, but also the danger of working on the rig itself, 
where anything can go wrong at any moment and at every turn.” 

Named Court TV until December 2007, TruTV is part of Turner 
Broadcasting System, Inc., a Time Warner company. It is seen in 
91 million U.S. households. 

Editor’s Note – Country music star – and former oilfield rough-
neck – Trace Adkins, wrote and recorded the song “Black Gold,” 
which opens the new reality series. Before he was a country music 
star, Adkins, of Sarepta, La., worked as a derrickman on offshore 
drilling rigs in the Gulf of Mexico.  

Tuning in on Texas

Reality TV Roughnecks 

R
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The creator of popular TV series 

like “The Deadliest Catch,” “Ice 

Road Truckers,” and “Monster 

Garage,” has discovered his next 

potential hit – this time featuring 

independent oilmen, roughnecks 

and drilling rigs. 

According to a June interview in 
Channel Guide magazine, “Black Gold” 
producer Thom Beers is fascinated with 
dangerous jobs.  

Whether on the high seas or in West 
Texas, he says the key is finding the 
right people to tell their stories. Beers 
has previously visited exotic locations 
and viewed extreme lives as an executive 
producer for shows like “National 
Geographic Explorer” and several 
Jacques Cousteau specials. He has 
discovered that there are stories just as 
compelling closer to home.  

During a Q&A about his new TruTV 
series, which has a potential audience of 
91 million viewers, Beers was asked, 
“What will people learn about the oil 
industry by watching ‘Black Gold’ that 
they didn't know before?” 

“Every hole they punch in the ground in 
Texas, somebody should be happy 
because it makes us a little less reliant on 
oil from the Middle East. I think that is 
really the key to this.  

“We should be celebrating and drilling 
our holes here and let’s make this 
American oil. Because of that, there is a 
great pride down there. These guys are 
second- to third-generation oilmen. 
They’re salt of the earth; they’re honest, 
straightforward men and women.  

“I just love it. I love the community. I 
love the danger of it, it’s just visceral, it’s 
dirty, man, it’s dirty! That’s the one thing, 
I don’t know if I could do this job as a 
living. You see these guys show up every 
morning, a pair of blue jeans, a pair of 
boots and white or gray T-shirt.  

“Within sixty minutes, they are just one 
big sludge pile. They are just grease from 
head to toe, covered in mud, sweat, and… 
what would be a great last one…gears. 
Mud, sweat and gears.”

– Thom Beers, “Black Gold” creator-
producer (see www.channelguide.com) 

“Black Gold” Producer Praises Oil & Gas Industry 

The creator of the truTV series “Black Gold” 
says there is great pride in the oil patch – 
and that there should be more drilling for 
American oil and natural gas.



he Spindletop-Gladys City Boomtown Museum in 
Beaumont, Texas, is back and better than ever, according 
Director Christy Marino.  

Reopened in January – after repairing extensive damage caused 
by Hurricane Rita in September 2005 – the museum once again 
exhibits life in the roughneck community and the story of its 
famous 1901 gusher. 

The Beaumont Enterprise reported that a large crowd broke into 
thunderous applause Jan. 12 when the museum’s unique gusher 
demonstration blew water high into the air to kick off the 
reopening, a moment more than two years in the making.  

Devastation from Hurricane Rita took more than a year clean up 
and another year for construction crews to rebuild, Marino 
explained. “It was horrible. Like many other structures in the 
area, the museum was devastated. Roofs were blown off and 
there was mold everywhere.”  

Eloise Rush Milam’s Songs of the Boom Times 

In 1951, when golden anniversary celebrations commemorated 
Beaumont’s Spindletop discovery, Eloise Rush Milam penned 12 

songs for the occasion, notes the Beaumont Enterprise.  

At the 2008 museum reopening, the 99-year-old Milam once 

again participated in festivities – expertly playing her tunes on 

the piano in the boomtown’s saloon. Her songs included titles 
such as “Boom Town!” and “My Man’s a Roughneck.”  

Milam said she looked to her brothers and other Spindletop 

workers for inspiration when she wrote the songs about 

Beaumont’s boom – and the rowdy times it brought. 

There was a positive aspect, Marino added. Her staff managed to 
salvage about 95 percent of the museum’s artifacts. During the 
rebuilding process, thousands of the historic items were packed, 
unpacked and re-cataloged one piece at a time. “We have a new 
appreciation for the artifacts,” she said. 

The museum’s boomtown complex includes a general store, 
barbershop, dentist’s office, livery stable, mortuary, apothecary, 
doctors office, and a saloon.  

Marino says the reopening is vital to the area’s tourism. More 
than 25,000 visitors arrived each year before Hurricane Rita, 
Marino noted. The museum is also a popular destination for 
school groups. Texas is known for its oil, but not many know that 
it all began in the Beaumont area, Marino said. 

“I grew up in Port Arthur and never knew that Beaumont was the 
site of the first oil gusher,” she concluded. “This is the birthplace 
of the entire petrochemical industry.”  

Guest speakers at the reopening included former Beaumont 
Mayor Evelyn Lord; Richard Bothel, Lamar University executive 
director of continuing and distance education; and Lamar 
University President James Simmons. 

When Hurricane Rita made landfall on Sept. 24, 2005, the 
Spindletop-Gladys City Boomtown Museum took a major hit. 
The museum, located on the campus of Lamar University in 
Beaumont, lost large parts of several buildings and exhibits, 
including the collapse of two of its wooden derricks. At right, a 
NASA image captured surface temperatures on Sept. 23 as 
Rita neared. From the March 2006 Petroleum Age

T

Hundreds attended 
the grand reopening 
of the Spindletop-
Gladys City Boom-
town Museum in 
January. Hurricane 
Rita heavily damaged
the oil museum in 
September 2005. 
Photographs courtesy
Mark M. Hancock, 
Beaumont Enterprise.

Spindletop Gushes Again 
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Offshore Rocket Science 

n June 12, NASA chose an off-
shore oilfield service company as 
the spacesuit maker for future  

moonwalkers.

NASA awarded a $184 million contract 
to Oceaneering International Inc. of 
Houston, Texas, to develop and test new 
spacesuit designs. The spacesuit will 
come in two versions, one for walking on 
the moon, another for travel to and from 
the International Space Station.  

The suits will allow astronauts to walk 
more normally and focus on performing 
lunar geology and other work.  

“We’re ready to put them to work and put boot prints back on the 
moon,” said Glenn Lutz, project manager for the Constellation 
Spacesuit System at NASA’s Johnson Space Center. “Our design 
approach is to make it like walking across the desert floor to look 
at your favorite rock.” 

Oceaneering grew from a Gulf of Mexico diving business founded 
in 1964. Most of the company’s work in its first four decades 
involved inspecting offshore platform legs. Today, it is a global 
provider of engineered services and equipment for customers 
operating in “forbidding environments.” The company offers 
remotely operated vehicles, mobile offshore production systems, 
specialty subsea hardware – and manned diving.  

“What we are seeing offshore represents the 

greatest technical achievement of our civilization. 

I think it is actually more complicated than trying 

to send something to the planet Mars.” – Richard 

Mason, publisher, Land Rig Newsletter. 

Pylons grew in length from the original 60 feet to almost 300 
feet. Today, jack-up rigs reach depths beyond 400 feet. 

U.S. Army Corps of Engineers Col. Leon B. DeLong further 
developed the D-Day jack-up rig concept and after the war, 
DeLong platforms began operating as Modular Offshore 
Drilling Units (MODU) far from either shore or causeways.

Editor’s Note – To learn more U.S. offshore drilling history, 
see “Early Offshore Exploration,” Sept. 2006, Petroleum Age. 

he D-Day logistics of supplying troops put ashore on 
Omaha and Gold beaches in June 1944 included highly 
classified construction of artificial harbors, codenamed 

Mulberrys – employing the ancestors of today’s jack-up rigs. 

Mulberrys used barges 200 feet long and 60 feet wide – each 
with four retractable 60-foot pylons to provide platforms to 
support floating causeways that extended to the beaches. Tons 
of supplies and equipment came ashore in the massive effort. 
Offshore drilling companies adopted this jack-up pier tech-
nology after the war. 

Offshore exploration advanced rapidly after Kerr McGee’s 
1947 success with the first producing well out of sight of land, 
the KerrMac No. 16, which stood in only 20 feet of water in 
the Gulf of Mexico. Surplus World War II tenders supplied 
these drilling operations.  

Within ten years, in addition to tender-serviced platforms in 
shallow waters, jack-up rigs equipped with much larger pylons 
were operating successfully to depths of more than 150 feet. 

D-Day Jack-Up Rigs
San Francisco, Dec. 15, 1958:   

 “Seemingly towering above 
 the Golden Gate Bridge, this 
ungainly barge with towering 
legs proceeds on its way 
towards the open sea. The 
towers, which will eventually 
serve as legs reaching to the 
ocean floor, were raised again 
after passing the bridge.”  

T

At 120,000 tons, BP’s Thunder Horse platform in the 
Gulf of Mexico is arguably the largest – and most 
technologically advanced – moored semisubmersible 
vessel in the world, notes a June article in Investor’s 
Business Daily.  

The Thunder Horse platform reaches through 6,300 feet 
of sea to 25 wells on the ocean floor. Each well then 
bores another three miles. Although severely damaged 
by Hurricane Dennis in July 2005, this month Thunder 
Horse will fulfill its producing potential.  

BP’s billion-dollar platform and its state-of-the-art 
oilfield equipment now link the subsea wells into a 
complex almost the size of Houston. It will soon 
process 250,000 barrels of oil a day. As Thunder Horse 
begins deep production in the Gulf, oilfield 
technologies are reaching new heights.  

o



An image taken at BP Exploration’s production platform “Snapper,” located 105 
miles southeast of Galveston, Texas, in 863 feet of water. Many Gulf of Mexico 
scuba divers enjoy their underwater visits to petroleum platforms to see tropical 
fish and organisms normally associated with natural reef systems located in the 
Caribbean, says diver Jesse Cancelmo. 

Exploring Rigs to Reefs

At right, an underwater image 
shows two rig jackets lying 
flat on the seabed at the High 
Island Area, offshore Texas.

Below, a map of the Rigs to 
Reef program of the Minerals 
Management Service. Fish 
densities are up to 50 times 
higher than in open water –
with each platform supporting 
more than 10,000 fish.  

ore than 4,500 off-

shore oil and natural 

gas platforms today 

supply 25 percent of the  

United States’ production of 

natural gas and 10 percent of 

its oil.  

Thanks to a program begun 

two decades ago, today’s 

offshore production benefits 

both the economy and the 

environment.  

Rigs to Reefs is a program in 

which offshore structures that 

are no longer producing remain in the marine environment. 

Today, they form the world’s largest artificial reef complex. This 

is a Gulf of Mexico success story, notes an article in Ocean 

Science, a Minerals Management Service quarterly magazine. 

Although Rigs to Reefs developed as an official policy in the mid-

1980s, the concept was first explored in 1979. The National 

Artificial Reef Plan paved the way for government-endorsed 

artificial reef projects. 

The first planned conversion took place in 1979 with the re-

location of an Exxon experimental subsea structure from offshore 

Louisiana to an artificial reef site off Apalachicola, Fla. In 1984, 

the National Fishing Enhancement Act established national 

artificial reef standards.  
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MMS then developed policies encouraging the reuse of obsolete 

offshore petroleum structures – requiring compliance with stand-

ards of the U.S. Army Corps of Engineers and the criteria in the 

National Artificial Reef Plan of 1985, which allowed states to 

plan, construct, and manage artificial reefs. 

Platforms Bring Environmental Benefits 

Petroleum platforms are artificial habitats. Whether placed as an 

artificial reef or a working (producing petroleum) structure, they 

have been found to increase the algae and invertebrates that at-

tract and significantly increase the numbers and species of fish.  

However, when an offshore structure becomes obsolete, it 

typically is removed from the environment, taking away the 

habitat that it created and disrupting those organisms residing at 

the site. To prevent this disruption, Rig to Reefs allows oil and 

natural gas companies to choose to donate the reef to a coastal 

state – using one of three methods: tow-and-place, topple-in-

place, or partial removal. 

The program benefits petroleum platform owners by eliminating 

the high cost of transporting the structure for disposal. States 

benefit as the platform develops into an area that enhances 

commercial and recreational fishing, tourism, and the biological 

community.  

According to MMS, the participating states benefit through cost 

sharing with industry. Typically, the petroleum company donates 

half of its savings to state coffers. 

       (Continued on Page 10) 

M
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Above, a variety of fish species thrive at a BP 
Exploration platform. At left, a Unocal platform, 
deployed in August 2000, joins Alabama's 
highly successful artificial reef program. The 
artificial habitat will maintain a fish nursery – 
and quality fishing – for many years. 

The populations that result from the recycled structures are called 
platform communities. Fish densities have been found to be an 
amazing 20 to 50 times higher than in open water. Each platform 
typically supports more than 10,000 fish.  

In addition to fish, the platforms are home to many other forms of 
sea life; barnacles and mussels dwell on the hard surfaces, and sea 
turtles are often found close by. The result is a complex food 
chain formed in environments that did not previously have the 
characteristics to support a natural reef community.  

Continued from Page 9 

“These platforms are better 
nursery habitat than the natural 
reefs in the area. They are 
contributing to the recovery of a 
severely depleted species in a 
significant way,” he adds. 

Dr. Milton Love and his team of researchers found that the 
number of young Bocaccio rockfish around only eight 
platforms in the Santa Barbara Channel amounted to 20 
percent of the average number found over the species’ entire 
range. The federal government has classified the Bocaccio as 
“overfished” by commercial fleets. 

According to Don Kent, president of Hubbs SeaWorld 
Research Institute, “When 20 percent of the next generation 
of Bocaccio for the entire West Coast is found in such a small 
area, you cannot ignore the importance of that area as 
habitat.” 

Tom Raftican, president of United Anglers of Southern 
California, concluded, “With this data, it’s clear that these 
platforms should also be protected to help revitalize the 
rockfish population.” 

hether it is an operating production platform or a 
retired rig intentionally placed, a typical four-pile, 
platform jacket provides almost three acres of living  

and feeding habitat for thousands of underwater species.  

That’s a good thing, according to marine biologists, because 
the natural bottom of the Gulf of Mexico is a flat plain, 
comprised of mud, clay and sand with very little natural rock 
bottom and reef habitat.  

A June 2006 report by marine scientists at the University of 
California, Santa Barbara, demonstrates that California’s 
offshore oil and natural gas platforms are critical nursery 
habitat for a certain species of fish. According to the scientists, 
platforms play an important role in producing the young of a 
rockfish species on a scale that was previously unknown. 

The findings have the potential to cause a significant shift in 
conventional thinking regarding artificial reefs. “This will 
have a huge impact on how we view these structures,” notes 
George Steinbach, executive director of the California 
Artificial Reef Enhancement Program.  

Habitats for Overfished Species

The benefits to nearby coastal communities are 

substantial. Seventy-five percent of recreational 

fishing trips in Louisiana visit one or more rig  

sites for the excellent fishing. 

These platforms are an ideal choice for artificial reefs. Their size, 
density, and open design attract fish to the structures where they 
can swim easily through the circulating water. The structures are 
very stable during storms. 

The platforms also provide the hard surface needed to create coral 
communities. As a result, MMS is working with the Coastal 
Marine Institute at Louisiana State University to study artificial 
reef corals. Another study is looking at the ecological effects of 
removing large numbers of petroleum structures. 

In southern California, the populations of fish living in platform 
communities are the subject of several research projects. With 
many areas overfished, the increased population of fish at arti-
ficial reefs could be very valuable. The petroleum platforms in the 
Gulf of Mexico set the example. 

“The fishing here is spectacular, whether it’s snapper, amberjack 
or grouper,” concludes charter boat Capt. Kerry Milano of 
Venice, La. “There’s really no limit to what you can catch at these 
offshore platforms. This is some of the best fishing anywhere in 
the world.” 

Editor’s Note – Adapted from Ocean Science, March/April/May 
2008, an MMS magazine published quarterly that provides 
outstanding ocean science and technological information.

W
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he Boy Scouts of 
America geology 
merit badge began  

in 1911 as a mining badge 
– one of less than 30 
scouting merit badges.  

The mining badge evolved 
into the rocks and minerals 
badge and in 1953 became 
the geology merit badge. 
There are more than 120 
merit badges today. 

The story behind the geology merit badge is told at the 

Houston Geological Society website, www.hgs.org, 

which offers potential badge earners many resources. 

Geologist Jeff Spencer, himself an Eagle Scout, contributed the 
article several years ago. Today, he is a vice president and 
founder of Black Pool Energy, Houston, and a frequent 
contributor to Oil-Industry History, the annual journal of the 
Petroleum History Institute, Oil City, Pa. 

According to Spencer, the original mining merit badge had four 
requirements: know and name 50 minerals; name and describe 
the 14 great divisions of the earth’s crust; define watershed, 
delta, drift, fault, glacier, terrace, stratum, dip; and identify 10 
different kinds of rock and describe methods for mine ventilat-
ion and safety devices. 

The first mention of oil and natural gas appeared in 

1927 – the mining merit badge requirement asked 

Scouts to “explain how we locate petroleum and 

natural gas pools, and how we obtain oil and gas.” 

In 1945, the American Association of Petroleum Geologists 
(AAPG) formed a Committee on Boy Scout Literature at the 
urging of industry leaders, including A.C. Bace, a geologist  
with Stanolind, and George W. Pirtlem, an independent ge-
ologist from Tyler, Texas.  

Oklahoma geologist Frank Gouin chaired the AAPG committee’s 
effort to revise the badge and its requirements, Spencer says. In 
1953, the geology merit badge officially replaced the rocks and 
minerals badge.  

Spencer notes that the 1953 badge’s description of what a geo-
logist does said that four out of five geologists become “oil 
geologists” with an expected starting salary of $300 per month. 
“You may have to be a nomad instead of settling down for life in 
one spot,” it continued.  

“You may have to ‘sit on’ a well all night and then drive a 
hundred miles to report on it. You may have to burn in India, 
freeze in Alaska, or do both in the Texas Panhandle.” 

Although minor revisions of the geology merit badge 

occurred in 1957, the next major change came in 

1982, adding anticlines, synclines, and faults with a 

requirement to draw simple diagrams showing 

unconformity, strikes and dips. 

The last major revision of the geology merit badge occurred in 
1985, Spencer says, again with the cooperation of AAPG 
leadership. The badge now has 13 requirements, organized under 
five categories: earth materials, earth processes, earth history, 
geology and people, and careers in geology.  

The earth materials section includes the collection and identify-
cation of rocks and minerals. The earth processes section covers 
geomorphology, the hydrologic cycle, volcanoes, mountain 
building, and the ocean floor. The earth history section includes 
the geologic time chart, fossils, and continental drift. The geo-
logy and people section covers environmental geology and 
energy sources with a field trip option in this category. 

In addition to its involvement in geology merit badges, AAPG 
and its chapters serve the scouting program in many ways, 
Spencer concludes. The Houston Geological Society has 
sponsored Explorer Posts and worked with the Houston Museum 
of Natural Science to teach elements of the merit badge. 

Editor’s Note -- The OPEC oil embargo of 1973 
and the need for energy conservation led to 
creation of an energy merit badge in 1977. 
Requirements include a review of energy 
resources, energy conservation, waste, pollution, 
supply and demand. In 2006, only 2,506 energy  

merit badges were issued – compared to that year’s 20,073 
geology merit badges. 

T

The Boy Scouts of America

Geology Merit Badge 

Incorporated in 1910 and chartered by Congress in 1916, in two years 
BSA will celebrate its 100th anniversary. Membership since 1910 has 
exceeded 111 million. 



wenty-six oilmen never leave the Tulsa International 
Airport central concourse; they go about their business  
as curious travelers linger to watch. Delbert Jackson’s  

“Panorama of Petroleum” colorfully portrays prominent 
Oklahoma oilmen working in the oil patch.  

The mural, 13 feet tall and 56 feet long, has engaged airport 
visitors since 1998. But this sweeping view of the industry 
began its own travels more than 30 years earlier. It took 
Jackson, a well known Tulsa artist and illustrator, about two 
years to create the expansive painting, which portrays oil 
exploration, production, refining, and delivery.  

Jackson created the mural for the Smithsonian Institution Nat-
ional Museum of American History’s 1967 Hall of Petroleum 
exhibit. After that exhibition, the mammoth painting was stored 
away. Years later, the 350-pound work was moved to Dallas’ 
Science Place (now a part of the Museum of Nature and 
Science) in anticipation of a planned exhibit.  

Unfortunately, the Dallas exhibit was cancelled and Jackson’s 
mural again retreated into storage, where it remained until 1997. 

The city of Tulsa recovered “Panorama of Petroleum” – thanks 
to its Gilcrease Museum – and today, thousands of visitors see 
the restored painting en route to their airport gates. Plaques 
provide a numbered “who’s who” in the mural. For those who 
look closely, Jackson, who died in 1982, can be found in the 
background – pictured as a roughneck.  

From the Smithsonian Institution
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Shallow Production at Smithsonian Museums

oday, there is no Hall of Petroleum at the Smithsonian 
Institution’s National Museum of American History in 
Washington, DC. The museum, now undergoing a major  

renovation, exhibits only a few artifacts relating to oil and gas 
exploration. Among them is a gravimeter, which measures 
gravitational anomalies associated with petroleum deposits.  

Geologists measured the force of gravity in 

areas where they suspected oil might be 
found. The gravimeters that came into use 

for this in the 1930s were more rugged and 
easier to manage than the gravity pendulums 

and torsion balances in use since the early 

20th century.  

This example was the first gravimeter that 

was sufficiently accurate and dependable for oil exploration. It 
was designed by Orley Hosmer Truman, built by the Humble Oil 

and Refining Co., and put into use in 1931. Humble donated it in 

1960. – www.americanhistory.si.edu

Editor’s Note – Last summer, the American Petroleum Institute 
(API) offered to donate the Smithsonian $5 million toward a new 
Ocean Initiative exhibit at the National Museum of Natural 
History. API withdrew its offer in November following a contro- 
versy among members of the Smithsonian Board of Regents.  

The Ocean Hall, scheduled to open in September at a cost $49 
million, will be the largest standing exhibition at the museum. For 
researchers, the “API Photograph and Film Collection, 1860s to 
1980s,” is accessible at the Archives Center, National Museum of 
American History. API donated the collection in 1999. 

Tulsaa Airport Artwork

“Panorama of Petroleum,” 
created by artist Delbert 
Jackson for a 1967 Smith-
sonian Institution exhibit, 
features portraits of Tulsa 
oilmen. Retrieved from 
storage in 1998, it found a 
new home in Tulsa’s inter-
national airport.

In April, the Glenn Pool Oil 
Field Commission unveiled a 
monument dedicated to the 
discovery of Oklahoma’s first 
giant oilfield. The 28-foot 
monument in Glenpool’s Black 
Gold Park chronicles the 
town’s part in an oil boom that 
made nearby Tulsa “The Oil 
Capital of World.” The derrick 
illuminates at night and granite 
etching tells the story of Robert 
Galbreath, Frank Chesley, and 
Charles Colcord, who made the 
historic 1905 discovery on Ida 
Glenn’s farm. Another planned 
phase of the park project will 
include life-size statues, notes 
Charles Campbell, vice 
president of the Glenpool 
Centennial Foundation. 

Monumental 1905 Discovery 

Dorothy J. Womack of 
Eufaula, Okla., learns the 
history of the Ida Glenn 
discovery well at a derrick 
monument dedicated in 
April 2008 at Glenpool’s 
Black Gold Park. 

T

T



s early as 1901, Iowa State Geologist Samuel Calvin 
cautioned those who were “... ready to stake their own 
fortune and that of their nearest friends on the belief 

that oil and gas are everywhere underneath the surface.” 

Efforts to coax oil from the ground in Iowa have included 
exploding nitroglycerine to induce oil flow, salting with crank 
case oil to induce investors, using radar salvaged from a WWII 
bomber, and visions of a psychic from Massachusetts. 

Of the 123 known exploration wells in Iowa in 1992, three have 
yielded oil, all in Washington County. Others have yielded 
encouraging signs and valuable information.  

The state’s first show of oil was from a well in Fremont County 
in 1925. The deepest oil test yet drilled was to 17,851 feet in 
Carroll County in 1987.  

A

Iowa's first oil production, 370 barrels, came from Washington County 
in 1963. Don Koch (right), former State Geologist, was on site for the 
Geological Survey. Photo by Young's Studio, Iowa City.

A Brief History of Iowa Production

Searching for Oil in Corn Fields 

Trivia Question: How many oil exploration wells 

have been drilled in Iowa? 

Trivia Answer: According to the Geological Survey 

within Iowa’s Department of Natural Resources, as 

of 1992 there had been 123 exploration wells. Only 

three yielded oil. Other data on the website indicate 

that there are 131 oil test records.

Editor’s Note – In April 2008, the Iowa Department of Natural 
Resources issued a drilling permit for an exploratory well – the 
first in nearly five years. The Petroleum Technology Transfer 
Council’s “Tech Alert,” an email newsletter, regularly features 
technology updates, resources and workshop news. Monthly 
issues (available from www.pttc.org) include links to petroleum 
history trivia. This story comes from the June link. 

While no petroleum was found, thick black shales suggest past 
formation and migration of potentially large volumes of oil. The 
best prospects for oil in Iowa are in:  

Southeast Iowa, where local structures may have preserved 
small quantities of oil that migrated from the Illinois Basin 
in southern Illinois;  

Southwest Iowa, which includes the northern limits of the 
Forest City Basin (centered in northwestern Missouri); and  

the deep flanks of the Midcontinent Rift, a 100-mile-wide 
belt from the central Minnesota border to the southwest 
corner of Iowa. 

Adapted from Iowa Geology 1992, No. 17, Centennial Edition, 
Iowa Department of Natural Resources. www.igsb.uiowa.edu 

In June, the PTTC Rocky Mountain Region hosted student 
training and internship programs in Pinedale, Wyo., and in 
Golden, Colo. The program exposed high school students to 
exploration and production. Teachers also participated in the 
program, receiving continuing education credits and kits to 
take back to their schools.  

Moving beyond the classroom, field trips were organized to 
Cretaceous outcrops along Dinosaur Ridge near Golden, as 
well as trips to drilling rigs in the Colorado Wattenberg and 
Wyoming Pinedale fields. Local companies are providing 
summer internships for students – and industry donations are 
completely supporting this energy education effort. 

The Petroleum Technology Transfer 
Council (PTTC) is a national not-for-
profit organization established in 1994 
by producers, state organizations, and 
the U.S. Department of Energy. In Oct- 
ober 2007, PTTC transitioned into  

management by the American Association of Petroleum 
Geologists (AAPG).  

Jim Blankenship, AAPG geosciences director, leads a national 
effort that includes dozens of regional industry workshops for 
producers, service companies and others in the industry – 
along with special programs for teachers and students. 
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ince the petroleum industry’s earliest days, an oilman 
fortunate enough to strike a producing formation – the  
pay sand – promptly faces the challenge of retrieving his 

discovery from far downhole. 

Cement casing, developed in 1919 by Erle Halliburton’s New 
Method Oil Well Cementing Company (today’s Halliburton 
Energy Services) isolates wellbore zones and guards against 
collapse. However, a completed well’s cemented casing still 
stands between an oilman and his petroleum production.  

The U.S. Patent Office records a fascinating variety 

of technologies designed to solve the fundamental 

problem of safely perforating well casing.

In 1902, a “Device for 
Perforating Well-Casings,” 
(Pat. No. 702,128, at left) relied 
upon a scissors-like expanding 
mechanism to drive and then 
retract “perforating levers” 
through the casing and into 
producing strata.  

A variety of mechanical means 
of penetrating casings were 
used, but by the 1930s “bullet” 
devices using projectiles – 
usually steel bullets – were far 
more popular among oilmen.  
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The tank was a new and terrible weapon during World War I. 
Attacks on infantry positions produced chaos. By the 1930s, 
further advancements in German armor had military planners in 
England and France scrambling to develop counter weapons. 

Swiss Army veteran and chemical engineer Henry Mohaupt 
brought his research to America, where the U.S. Army’s 
Ordnance Department put him in charge of its secret program to 
develop an anti-tank weapon.  

Mohaupt’s idea for using a conically hollowed-out explosive 
charge to direct and focus the detonation’s energy ultimately 
produced a rocket grenade used in the Army’s 60-millimeter, 
M1A1 Rocket Launcher – the GI’s bazooka.  

The industrial potential of shaped charges prompted a Ft. Worth 
company, Well Explosives Co., to recruit Henry Mohaupt.  His 
1951 patent submission for a “Shaped Charge Assembly and 
Gun” brought bazooka technology to the oilfield.  

Focused explosive energy easily cut through casing and strata.  In 
the coming years, Welex Jet Services (formerly Well Explosives 
Co.), DuPont and others continued to explore these opportunities. 

Today, petroleum industry R&D creates technologies to go safer 
and deeper into tighter zones, deeper water and more sensitive 
environments than ever before. A new generation of patents 
reflects the demands of higher downhole pressures and other 
challenges for meeting America’s energy needs. 

Editor’s Note – Learn more at Google’s searchable patent 
website, www.google.com/patents, which offers a fascinating 
research tool. Students, teachers, museums, or just the curious will 
find an intriguing historical roadmap of oil patch technology since 
its earliest days. 

S

Increasing Petroleum Production

Downhole

Bazooka

“A hole of smooth bore and of any 
diameter desired can be produced not 
only through the casing itself but through 
the hard formation of cement and the like 
about the same for at least a foot beyond 
and that there is no tendency in the 
practice of the invention to mar or split 
the pipe or casing,” declares Patent No. 
1,835,722, at right. 

Inventors scrambled and multiple gun 
barrel type devices assumed many forms 
to solve the problems of control and 
“sanding up” of the casing.  

Technology advanced, but the modern 
solution to this classic oil patch problem 
descended from the battlefield.  
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Ohio Energy Education Grows 

Rhonda Reda 
is the fulltime 
Executive dir-  

ector of the Ohio Oil and Gas Energy 
Education Program (OOGEEP) – and the 
recenty formed Ohio Oil and Gas Energy 
Education Foundation.  

“We will be developing many new 
projects and programs that will greatly 
benefit Ohio’s oil and gas industry, notes 
Reda, formerly a vice president of the 
Ohio Oil and Gas Association. OOGEEP 
is a nonprofit educational program funded 
by Ohio producers and royalty owners 
through a voluntary assessment on oil and 
natural gas produced in the state.  

Reda also serves on the Public Outreach 
Committee of the Oklahoma City-based 
Interstate Oil and Natural Gas Compact 
Commission (IOGCC). Learn more at 
www.oogeep.org 

New York Oil Museum Grows

A June 27 cere-
mony at the 
Pioneer Oil  

Museum, Bolivar, N.Y., honors 2008  
inductees to the New York State Oil 
Producers Association (NYSOPA) Wall 
of Fame: Albert Cole, Richard Bradley, 
Donald Case, and Bayard Haskins. 

Last summer the museum hosted an 
auction as part of plans to move to a 
nearby six-acre site – thanks to NYSOPA 
funding the purchase of the Hahn & 
Schaffner Corp. property. A state grant is 
also in the works to help with funding 
renovations.  

Bolivar annually celebrates a Pioneer Oil 
Days festival that includes the Wall of 
Fame inductions and a parade. The 
museum, a frequent stop for students, 
preserves southwestern New York 
petroleum history – and teaches the 
modern industry. Exhibits include early 
technologies, including “torpedoes” for 
increasing a well’s production. 

Museum visitors can read a 1902 public 
safety ordinance that notes: “Any person 
driving a torpedo wagon or other vehicle 
used for the conveyance of nitroglycerine 
faster than a walk on any of the streets of 
the Village of Bolivar, shall be liable to a 
penalty of $25 for each offense.” 

Magazine Features Museums 

Community 
oil and gas 
museums  

are included in a special 50th anniversary 
issue of The American Oil & Gas 

Reporter that honors the magazine’s 
founder and publisher emeritus, Charles 
W. “Cookie” Cookson.  

“Museums Bring Oil Industry to Public,” 
a feature story contributed by AOGHS, 
promotes the exhibits and events of more 
than 25 museums – advocating their 

The Friends of Drake Well, Inc., the member- 
ship association supporting the Drake Well 
Museum, Titusville, Pa., has published another 
impressive collection of original research.  

The sixth volume of the Oilfield Journal is devoted to the “hamlets in Oildom,” 
notes its editor, geologist and historian Kathy J. Flaherty.  

“Forgotten Boomtowns of the Pennsylvania Oil Regions: Their Postal and 
Ephemeral Histories,” by Clifford W. Woodward, offers a tour of historic small 
towns by way of their post offices, Flaherty says. “The Changing Image of an 
Industry: Oilfield Postcards of Western Pennsylvania,” by Peter A. Scholle, 
director and state geologist, New Mexico Bureau of Mines & Mineral 
Resources, provides a history of postcards – from the earliest patent in 1861 
through their heyday prior to World War I.  

David T. Stephens and Alex T. Bobersky contribute a study of boomtown 
architecture in “Transitory Accommodations in a Transitory Landscape: The 
Hotels of Pithole City, Pennsylvania, and its Environs.” Flaherty adds that 
Drake Well Museum Archivist Susan J. Beates has “unearthed exciting and rare 
details through her extensive study of primary source material” for a 
contribution titled, “Oilyoute to Triumph Hill: A Story of the Tidioute Oil 
Excitement.” 

The 2006-2007 Oilfield Journal includes a high-resolution copy of Henry G. 
Howe’s “Map of the Oil District of Pennsylvania,” first printed in 1866. The 
journal also notes recent museum acquisitions – including a manuscript 
collection from Belden & Blake Corp. that contains well records from the 
Venango and Bradford oilfields, 1911-1922. Contact Friends of the Drake Well, 
Inc., 205 Museum Lane, Titusville, PA 16354. Visit wwwdrakewell.org
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contributions to energy education.  

Cookson launched his magazine in 1958 
as the Kansas Oil Reporter, covering 
meetings and events of independent 
producers. Today, the monthly magazine 
serves as the official publication of 29 oil 
and gas trade associations. 

In April 2006, AOGHS and the Petroleum 
History Institute presented Cookson the 
first Oil History Journalism Award during 
a joint energy education conference and 
symposium in Wichita, Kan. (See June 
2006, Petroleum Age).

“The Drake Well Museum, administered by the Pennsylvania 

Historical and Museum Commission, collects, preserves and 

interprets the founding of the oil industry in Pennsylvania for 

residents and visitors by educating its audience about the persons, 

places and events important to the development of the petroleum 

industry and its growth into a global enterprise.” 

– Edward G. Rendell, Governor  



AOGHS Spotlight: Canada Celebrates 150 Years of Discoveries

The completion of the first commercial oil well in North America took place 150 years ago at Oil Springs, 
Lambton County, Ontario, Canada. James Miller Williams’ hand dug well soon led to the drilling of more 
wells – and discoveries at nearby Petrolia. The subsequent development of Canada’s first oilfields is a little 
known part of the industry’s heritage.  

Visitors today tour the Oil Museum of Canada, which opened in 1960. Although Williams was looking for 
water, he found and produced commercial quantities of oil. The museum gallery includes industry artifacts, 
geological displays and mementos of drillers. Outside are drilling rigs, three-pole derricks, a 19th century oil 
wagon and original buildings from boom times. Lambton County’s historic Oil Heritage District has been set 
aside as a living museum and a testament to Canada’s oil pioneers. Visit www.2008celebrate.com

AOGHS 

1201 15
th

 Street, NW, Suite 300 

Washington, DC  20005 

Support energy education programs! Become a member and help AOGHS promote the community resources of oil and 
gas museums, county historical societies and individuals dedicated to preserving petroleum’s wildcatting heritage. All 
annual members receive four issues of this newsletter. To join AOGHS, a 501(c) 3 nonprofit organization, mail this form 
with payment to AOGHS, 1201 15th St., NW, Suite 300, Washington, DC 20005, or fax it to (202) 857-4799. Questions? 
Call (202) 857-4785. Help make a difference in energy education. Federal Tax ID: 52-184-9282.
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