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A growing number of state  

and national energy education 

programs are uniting K-12 

teachers at workshops – helping 

to educate the next generation 

about energy. The third annual 

AOGHS Energy Education 

Conference highlighted many of 

the most successful approaches.  

Page 7 
 

This year’s field trip visited the 

Genesis rig at Schlumberger’s 

technology center – and Varel 

International, a leading drill bit 

manufacturer.  Page 11 

 

Petroleum Product Hoopla 

 

The early marketing of Marlex, a 

revolutionary plastic developed by two 

Phillips Petroleum Co. chemists, would 

take off, thanks to a simple toy with no 

moving parts.  Page 13 

 

Seuss I am, an Oilman 

 

Long before his fanciful creatures 

captured the imaginations of children 

worldwide, Theodor Seuss Geisel  

worked as an illustrator for the 

advertising campaigns of Standard  

Oil of New Jersey.  Page 12 

 

Bartlesville Park Reopens 

 

An Oct. 18 dedication at Discovery  

1 Park in Bartlesville, Okla., offered 

gusher demonstrations at a newly 

renovated Nellie Johnstone No. 1 

cable-tool derrick.  Page 5 

 

Oil Queen of California 

 

“A woman with a genius for affairs,” 

Emma Summers moved to Los Angeles 

in 1893 to teach piano. She soon got 

caught up in the area’s oil fever. By 

1901 she controlled the Los Angeles  

oil market.  Page 4 

 

Exploring in Luling 

 

A quiet central Texas community is 

renowned for its chili and barbecue, 

an annual watermelon festival – and a 

rich oil history preserved in a down-

town museum.  Page 15 

It Came from the Deep 

 

Marine biologists are learning more 

about the ocean’s depths, thanks to 

offshore exploration and production 

companies’ high-tech remotely 

operated vehicles.  Page 14 

 

Bringing Together Energy Education Experts 
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Oil prices have fallen 70 percent from a high of $147.27 on July 11 – despite 

OPEC, which controls about 40 of the global oil supply, reducing its output 

quota by more than four million barrels a day. 

 

As we await OPEC’s next meeting in March, the recent production cuts 

illustrate how drastically energy demand has fallen during America’s worst 

economic downturn in decades. The International Energy Agency predicts that 

next year world oil demand will fall for the first time since 1983. 

 

These unprecedented (and historic) events greatly affect the domestic oil and 

natural gas industry – and make energy education programs even more vital if 

Americans are going to make sound energy decisions in the future.  

 

Despite budget concerns, especially for smaller nonprofit organizations, the 

historical society’s recent conference in Houston once again brought together a 

dedicated group of energy educators. The energy industry invests wisely when it 

supports these organizations, which invested their limited travel budgets to share 

ideas for educating the next generation. 

 

Read descriptions of the energy programs beginning on page seven – and see 

how a mutual interest in increasing energy education can benefit everyone. 

Many thanks to these individuals who, like last year, rolled up their sleeves and 

shared their program experiences and expertise. – Bruce Wells 
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Editor’s Desk 
 

EEEEnergynergynergynergy in Challeng in Challeng in Challeng in Challenginginginging Times Times Times Times    

    

Energy remains a key issue in 
America and across the world – so it 
is important for Americans to under-
stand their petroleum industry, its 
past, present and future. 
 
The historical society’s recent 
conference in Houston once again 
brought together museum directors 
and other energy educators – to join 
forces and share resources.  

Staff from the Offshore Energy Center 

(OEC) participated in this year’s energy 

education conference – while dealing 

with the aftermath of Hurricane Ike, 

which destroyed the entrance and gift 

shop of OEC’s Ocean Star Offshore 

Drilling Rig and Museum in Galveston.  

The conference’s field trip to the 

museum had to be cancelled. 
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Promoting Public Education 

“Broad-based media campaigns are paired with a news- 

letter highlighting local oil and natural gas museums and  

efforts targeting the recruitment of students as future  

employees,” the article noted. 

 

Citing the Nov. 18 Public Outreach Committee presentat- 

ions during the Nov. 16-18 annual meeting of the Interstate  

Oil and Gas Compact Commission in Santa Fe, N.M., the  

article highlighted a presentation by Teresa Rose, Chesapeake Energy Corp., 

director of community relations. Rose described her company’s efforts to 

recruit students. “One of critical needs is going to be replacing our employees 

who are going to be retiring within the next 10 years,” Rose said. “Over half of 

our current work force is between the ages of 50 and 60.”  

 

Chesapeake not only works with students, but especially with teachers, Rose 

added. The goal is to help teachers direct students into energy sector jobs, 

where appropriate, she said. “We know teachers greatly impact the decisions 

and the interests of their students. So many people, myself included, chose 

their career path based on a teacher saying, ‘You’re good at this.’”  

 

The article also cited Bruce Wells of the American Oil and Gas 
Historical Society, who said oil and natural gas companies need 
to realize there’s a whole network of small, independent museums 
that help educate the public about the industry. He said the small 
museums need to get on the radar screen of the industry, because 
the public is visiting those museums.  
 

Wells talked about visiting a Texas oil museum, where he observed one 

father’s skepticism as the man toured with his family of four. But by the time 

the tour was over, the man was a convert, Wells said.  “We all are striving to 

get an incredible amount of information out to a skeptical public. Don’t forget 

those little museums.” – From www.oknews.com 

 

Denise McCourt, director of general memberships for the American Petroleum 

Institute, was the third speaker at the IOGCC committee meeting. She shared 

API’s educational advocacy program, including an expanded website, tele-

vision, print and radio advertising. She noted that API encourages “energy 

literacy” and more collaboration among industry groups.  � 

 

T 

Museum of American History  

 

After closing two years 

ago for an $85 million 

renovation, the Smith-

sonian’s National Museum  

of American History reopened to the 

public Nov. 21. The centerpiece of the 

refurbished museum is a five-story, sky-

lighted atrium. Among the new exhibits, 

“America on the Move” highlights the 

Smithsonian’s transportation collection.  

 

Using multimedia technology, the new 

exhibit brings “back to history” ships, 

trains, cars and trucks – including an 

oilfield service truck from Shawnee, 

Okla. Notable among the educational 

displays are a detailed history of the 

interstate highway system and images 

from Route 66, commissioned in 1926 

and fully paved by the late 1930s. – See 
http://americanhistory.si.edu 

 

Digitizing East Texas History 

 

Historic documents of the East Texas 

Oilfield will be preserved, thanks to 

grants made available for digitally 

documenting the field’s development. 

 

The Texas Railroad Commission (RRC) 

announced Dec. 9 that it will match a 

grant for $146,861 recently awarded by 

the National Historic Publications and 

Records Commission.  

 

“This grant enables four decades of 

commission hearing files for the East 

Texas field to be archived as documents 

of nationally historical significance,”  

noted RCC Chairman Michael Williams.  

“These files document the emergence of 

the oil and gas industry in Texas – the 

nation’s largest oil and gas producer.” 

 

Joe White, executive director of the East 

Texas Oil Museum in Kilgore, called the 

news significant. “That’s wonderful. So 

often those kind of records end up going 

to the landfill where they’re lost forever,” 

White said. “This is such a significant 

part of the economic, social and political 

history of East Texas, it needs to be 

preserved.” 

 

White said he hopes the museum will be 

able to play a role in making the records 

accessible to the public once the project is 

complete. – From the Longview News-
Journal. 

he nation’s oil and natural gas industry is “busy 

getting its message to the public in a variety of 

ways,” noted a Nov. 19 article at NewsOK.com.   

Bruce Wells 

Museum Renovation Delayed 

 

The Drake Well Museum will be under 

construction when Aug. 27, 1859, marks 

the 150th anniversary of America’s first 

commercial oil well. The Titusville, Pa., 

museum was to be renovated in time for 

sesquicentennial events, but bids came in 

higher than the $6.34 million estimate. 

Renovation plans for the 5,000-square-

foot museum will be modified and rebid. 

 

When reopened, one of the museum’s 

newest artifacts will be a White House 

Blue Room Christmas Tree ornament 

featuring a painted portrait of “Col.” 

Edwin Drake. The ornament is the 

creation of Nancy Andrews, a Titusville 

resident who teaches in the Forest Area 

School District. Andrews presented the 

ornament to first lady Laura Bush during 

a White House reception. – From the 
Venango County Daily News. � 
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he would become a lady to be reckoned with in the rough 

and tumble world of the Los Angeles oil patch.  

 

Emma A. (McCutchen) Summers, a refined southern lady who 

graduated from Boston’s New England Conservatory of Music, 

moved to Los Angeles in 1893 to teach piano.  

 

Summers was soon caught up in the excitement of California’s 

new petroleum exploration industry.  

 

With her home not far from where Edward Doheny  
had discovered the Los Angeles City Field just a year 
before, Summers invested $700 for half interest in a 
well just a few blocks from Doheny’s producer.  
 

Her well was between Court and Temple Streets, about a mile west 

of today’s Dodger Stadium. It didn’t go well. The casing collapsed 

and tools were lost, but she persevered. She borrowed another 

$1,800 to continue drilling the well and “Night after night, by the 

light of a flaring torch, she hovered over it, as if it were a sick 

babe’s cradle.”  

 

Weeks dragged on as the money dwindled, but the well finally 

came in. Encouraged, Summers drilled another well, and another, 

and another. She later recalled, “When I found myself $10,000 in 

debt, I thought if I ever got that paid and as much more in the 

bank, I would be glad to quit.”  

 

But she didn’t quit. Summers became a constant presence in the 

forest of oil rigs that had turned the heart of Los Angeles into a 

“vibrant, oil-soaked little canyon.” The population doubled 

between 1890 and 1900 and her oil business prospered.  

Emma Summers of the Los Angeles Oilfield 

 

Oil Queen of CaliforniaOil Queen of CaliforniaOil Queen of CaliforniaOil Queen of California    

The Los Angeles City oilfield pictured in 

the 1890s, courtesy of the California 

History Room, California State Library, 

Sacramento.  

 

S 
 

By 1901, Summers was operating fourteen paying wells of her 

own and leasing others to meet the market demand. “It has been 

like this with me always,” she recalled. “I saw a chance in the oil 

business and sunk a well, and that carried me on and on until I 

couldn’t stop.”  

 

Her wells produced 50,000 barrels each month. At first she sold 

her oil through local brokers, but eventually took on that challenge 

in addition to managing her supplies, 40 horses, 10 wagons and a 

blacksmith shop. Summers sold her oil to downtown hotels, 

factories, Pacific Light & Power Co. and railroads. 

 

“There are men in Los Angeles who do not like Emma A. 

Summers” proclaimed the July 1911 issue of Sunset magazine.  

The former piano teacher had made enemies along the way to 

becoming known as the “Oil Queen of California.”  

 

Summers expanded her holdings into real estate as World War I 

demand for petroleum increased her profits. She bought some of 

the first motion picture theaters in Los Angeles as well as apart-

ment houses, several San Fernando Valley ranches, and a Wilshire 

Boulevard mansion.  

 

As the Los Angeles oil boom waned, Summers moved into her 

elegant hotel appropriately named the Queen. Years later she 

recalled, “Oh, how scared I was sometimes! I would start in on a 

big deal and then get scared and wonder where I’d land. But I 

usually came out all right.”  

 

She lived out her last years at the Biltmore and Alexandria hotels. 

Emma Summers’ “genius for affairs” put her in control of the Los 

Angeles City Field’s production and earned her oil queen title. She 

died in a Glendale nursing home in 1941 at age 83.  � 

 

“A woman with a genius for affairs – it may sound 
paradoxical, but the fact exists. If Mrs. Emma A. 
Summers were less than a genius she could not, as  
she does today, control the Los Angeles oil markets.”  
– The San Francisco Call, July 21, 1901 
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The Bartlesville Area History Museum commemorates 

Oklahoma’s first commercial oil well, says Director Joan 

Singleton. The displays are dedicated to relating the 

history of the people and companies that made Bartlesville 

a world center for the petroleum and mineral industries.  

 

A piece of the original casing head of Nellie Johnstone 

No.1 is on display in the museum, as well as petroleum 

production maps and brochures from Bartlesville’s days  

as a leading producer of zinc, Singleton notes.    

 

Several replicas of Nellie Johnstone No. 1 have replaced 

the original over the years. The first was erected on the 

original site in May of 1948, but was removed in 1962. 

The second replica was erected in March 1964. In attend-

ance at the dedication of this replica was W.W. Keeler, 

grandson of George W. Keeler and Nellie Johnstone 

Cannon, daughter of William Johnstone and namesake of 

the original well. This version deteriorated and became a 

hazard in recent years.  

 

Once again, a volunteer committee was formed by the 

Bartlesville Area Chamber of Commerce working with the 

City of Bartlesville. The second replica was dismantled in 

August 2007 to make room for the new reconstruction of 

the derrick now at the entry of Bartlesville’s Discovery 1 

Park. – www.bartlesvillehostory.com 
 

 

 

Bartlesville Park ReopensBartlesville Park ReopensBartlesville Park ReopensBartlesville Park Reopens    

  reenactment of the dramatic moment that changed  

  Oklahoma history highlighted an Oct. 18 dedication  

  ceremony at Discovery 1 Park in Bartlesville – the site  

of the newly renovated Nellie Johnstone No. 1 84-foot derrick. 

 

The program included local reenactors “bringing in” the well, 

according to Dan Droege of the Discovery 1 Project Team. The 

operating replica of the cable-tool drilling derrick thrilled the 

crowd with an eight-story-high gusher of water. The events were 

the focal point of Discovery 1 Park, located near the entrance of 

Johnstone Park. 

 

Reenactor Mike Bush portrayed the role of drilling foreman A. P. 

McBride, who supervised drilling of the well in the early months 

of 1897. Two Bartlesville sisters, Alivia Koons and Ketrina 

Koons, played the parts of Jenny Cass and Nellie Johnstone,  

who were at the scene of the Oklahoma discovery. 

 

On March 25, 1897, Jenny Cass, stepdaughter of 
Bartlesville co-founder George Keeler, was given the 
honor of shooting the well.  
 

In front of a crowd of townspeople, she dropped a “go-devil” 

down the wellbore, which set off a blast of nitroglycerin 1,300 

feet below in what became known as the Bartlesville Sand. A 

spectacular fountain of oil blew within a few seconds (see 

September 2004 Petroleum Age). 

 

Other participants in the recent reenactment included Richard 

Conover, who supervised the design and engineering work on  

the new derrick, and Monte Randolph, local history buff and re-

enactor. Conover provided an operating demonstration of the  

rig and Randolph played the part of a roustabout. � 

Following an Oct. 18 ceremony in Discovery 1 Park, cable-tool derrick 
demonstrations included gushers every 30 minutes until dark. When the rig was 
not in motion, the public toured its deck and discussed the drilling process with 
local roughneck reenactors. Several replicas have replaced the original Nellie 
Johnstone No. 1. The first was erected on the site in May of 1948. 

A 
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A 

lex Mills, president, Texas Alliance of Energy Producers, 

Wichita Falls, has received the 2008 American Oil & 

Gas Historical Society Oil Patch Preservationist Award. 

Mills, a charter member who joined the society in June 2003, is 

among its earliest advocates. The Texas Alliance has sponsored 

events at all three energy education conferences.  

 

The award, presented Nov. 13 by Executive Director Bruce Wells 

during the AOGHS Energy Education Conference & Field Trip in 

Houston, recognizes Mills’ early support, including contracting 

the society to research and design a special Texas Alliance 75th 

anniversary publication in 2005. Mills also established a very 

successful “Alliance Legends” luncheon program that recognizes 

industry pioneers.  

 

“Alex understands the complexity of the modern industry – and 

also the importance of its heritage in promoting energy 

education,” Wells explained during the award ceremony at the 

Wiess Energy Hall at the Houston Museum of Natural Science.  

 

Mills Mills Mills Mills Receives AOGHS AwardReceives AOGHS AwardReceives AOGHS AwardReceives AOGHS Award    
“Through his advice and the Alliance’s financial 
support, Alex has helped the society increase its 
outreach, including sending copies of our ‘Petroleum 
Age’ newsletter to his association’s membership,” 
Wells added. 

 
A former newspaperman and managing editor of the American  
Oil & Gas Reporter, Mills moved to Wichita Falls, Texas, in  

1994 to become executive vice president of North Texas Oil & 

Gas Association (NTOGA) after eight years in Washington, D.C., 

where he served as a vice president for the Independent Petro-

leum Association of America.  

 

The Texas Alliance of Energy Producers was created in 2000 with 

the merger of NTOGA and the Abilene-based West Central Texas 

Oil & Gas Association. In September, the Alliance received the 

Association of the Year Award from Energy Advocates during 

ceremonies at the 2008 Annual International Energy Policy 

Conference.  � 

 
 

A surprised Alex Mills, president of the 

Texas Alliance of Energy Producers, 

Wichita Falls. Mills received a limited 

edition print donated by JoAnn Cowans  

of Fullerton, Calif., and commemorative  

oil stamps, presented by Executive  

Director Bruce Wells as part of the 2008  

Oil Patch Preservationist Award.  

 

New Energy Hall Honors Hunt 

 

 

 

 

 

 

Tom Hunt, the former chairman of Hunt 

Petroleum and nephew of famed oilman 

H.L. Hunt, died Nov. 11 at Baylor 

University Medical Center in Dallas after a 

brief fight with leukemia. He was 85.  

 

Just three weeks earlier, on Oct. 23, the 

legendary oilman was the keynote speaker 

as the Museum of Nature and Science 

announced its new “Tom Hunt Energy 

Hall.” Officials at the Dallas museum 

unveiled plans for the new hall – with the 

“goal to create the best energy hall in the 

world.” It will be a prime exhibit area in 

the downtown Perot Museum of Nature 

and Science. 

 

“Because of Hunt Petroleum’s generosity, 

North Texans and visitors from throughout 

the world will gain new knowledge and 

appreciation for our energy resources,” 

said Dallas Mayor Tom Leppert.   

 

Nicole Small, the museum’s CEO, noted 

that the new hall “will explore every kind 

of energy resource found in nature, and it 

will delve into how humans have used 

science and technology throughout history 

to develop that energy,”  

 

The Tom Hunt Energy Hall – located 

adjacent to the Science and Nature 

Museum’s Dynamic Earth Hall – will 

include six main galleries:  
 
• Geology  

• Drilling and Production  

• Barnett Shale  

• Electrical Power Generation and 

Transmission  

• Alternative Energy Sources and  

• Future Energy Challenges   
 
Also planned is a North Texas Energy  

Hall of Fame, a tribute to pioneers in the 

local petroleum industry. 

A news story about his Oct. 23 speech 

noted that Mr. Hunt left the ballroom 

crowd with something to ponder:  

 

“Energy can neither be created nor 

destroyed,” he said. “It can only be trans-

formed.” Mr. Hunt said he hoped young 

minds would be inspired by what they  

see at the Perot Museum of Nature and 

Science. 

 

The Tom Hunt Energy Hall honors Mr. 

Hunt, in recognition of the $10 million 

“early leadership gift” that Hunt Petroleum 

made to the museum in 2005 to move its 

expansion project forward.  

 

According to Frank-Paul King, chairman 

of the museum’s board of trustees, the 

Tom Hunt Energy Hall will also serve as a 

focal point for all energy-related events in 

North Texas – from distinguished lecture 

series, town hall meetings, public forums 

and seminars, to youth education 

programs, professional society meetings 

and other industry-related functions.  
– See www.natureandscience.org � 

 



  ational energy education programs and a    

  growing number of state initiatives are uniting    

  K-12 teachers at workshops – and helping  

educate the next generation about energy. The 2008 

American Oil & Gas Historical Society conference 

highlighted many of the most successful approaches.  

  

This year’s third annual conference began Nov. 12 with 

a co-session with Independent Petroleum Association of 

America at the Westin Galleria hotel. It concluded Nov. 

14 with a field trip (modified because of Hurricane Ike’s 

aftermath) that visited Schlumberger's technology 

centers and Varel International, a drill bit manufacturer. 

  

The opening session provided an overview of the 

National Energy Education Development (NEED) 

Project by Mary Spruill, executive director. She noted 

her organization’s recent partnership with Conoco-

Phillips that resulted in energy education advertisements 

in Newsweek and the Wall Street Journal.  

 

Among the nation’s most extensive teacher workshop 

practitioners, NEED conducted 675 teacher workshops 

in 2008 alone, Spruill said.          (Continued on Page 8) 
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BBBBringing ringing ringing ringing 

TogetherTogetherTogetherTogether    
    

Energy Energy Energy Energy 

EducationEducationEducationEducation    

ExpertsExpertsExpertsExperts    

William J. Pike, editor-in-chief, Hart Energy Publishing, offered many humorous 

anecdotes about growing up in the oil patch during a Nov. 13 luncheon speech. 

Pike is chairman of the Society of Petroleum Engineers (SPE) Energy 

Information Committee. 

NEED Executive Director Mary Spruill, at podium, described her program’s 

many accomplishments during the conference’s opening session. Additional 

presentations would come from (below, left to right) Darci Ramirez, SPE 

public relations and communications specialist; Claire Scoggin, director of 

the Wiess Energy Hall; Landi Thompson, education director, Oklahoma 

Energy Resources Board; Kathy Shannon, executive director, Petroleum 

Museum; and Ryan Smith, executive director, Texas Energy Museum. 

 

As the U.S. oil and natural gas industry 
approaches its 150th anniversary, the 
industry’s social, economic and scientific 
accomplishments offer a context for teach-
ing the complex business of meeting 
America’s energy needs. 
  
A distinguished group of energy educators 
gathered Nov. 12-14, 2008, in Houston for 
the historical society’s third annual Energy 
Education Conference & Field Trip.  
 

N 

Left to right, Doris Tomas, 

education director, Offshore 

Energy Center, Houston; Mary 

Spruill, NEED executive director, 

Manassas, Va.; Caryl Fagot, 

public affairs specialist, Minerals 

Management Service, New 

Orleans, La.; and Amber Meuth, 

program manager for the Mobile 

Offshore Learning Units (MOLU) 

of the Offshore Energy Center, 

Houston. 
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Many conference participants noted the importance of showing 

teachers the industry at work – with field trips to community oil 

and gas museum exhibits and facilities like those available at the  

Wiess Energy Hall at the Houston Museum of Natural Science.  

  

Among the other workshop practitioners at the 2008 AOGHS 

conference, Spruill praised the Petroleum Museum in Midland,  

two museums in Beaumont, and the Houston-based Offshore 

Energy Center’s new traveling exhibit, which would be set up for 

conference attendees to inspect.  

 

Earlier, on Nov. 10, Spruill and AOGHS Executive Director Bruce 

Wells reviewed the energy education missions of their respective 

organizations for the IPAA Cooperating Association Committee 

meeting. The committee, made up of leaders of state and regional 

associations, can play a key role in telling the industry’s story.  

 

Wells encouraged a greater sharing of resources among the state 

associations – and increased financial support for oil and gas 

museums, which serve as the industry’s ambassadors.  

 

State Energy Education Programs 
  

California – In Bakersfield, Calif., Sherlee Bailey, director of the 

Derricks to Desks program of the Western States Petroleum 

Association, continues to receive rave reviews from teachers who 

have participated in her three-day seminars.  

 

The teachers especially like the historical perspective offered by 

visiting exhibits at two Kern County museums, Bailey said. 

Derricks to Desks gives them a first-hand look at the petroleum 

industry and its history, technology and careers. Teachers interact 

with petroleum industry experts – and visit local operations for an 

up-close look at the industry at work.  

 

Kansas – “Kansas Strong” is a new advertising campaign 

developed to raise awareness of the positive impact of oil and 

natural gas production in Kansas, explained Ed Cross, president, 

Kansas Independent Oil and Gas Association (KIOGA), Wichita.  

 

The program is based on research indicating that mainstream 

media fail to portray the industry’s importance to the state, Cross 

said. Kansas is in the top 10 of producing states, generating 

millions of dollars in royalties and tax dollars for its citizens. 

 

Kansas K-12 teacher workshop programs also have expanded, 

thanks to Cross, who previously developed energy education 

programs in Illinois. One approach includes hosting industry  

career workshops designed for high school guidance counselors. 

 

Oklahoma – The Oklahoma Energy Resources Board (OERB) 

continues to set the standard for state programs – with seven major 

student education initiatives and workshops that have trained more 

than 7,000 teachers. More than 95 percent of the state’s petroleum 

industry assists in funding OERB efforts. 

 

As the nation’s third top producer of natural gas and fifth producer 

of oil, Oklahoma plays a major role in this nation’s energy future, 

noted Education Director Landi Thompson. Field trips (with visits 

to museums) are popular, as is the OERB Petro Pro program. 

Thompson and Carla Zappola, education coordinator, also noted 

that many small towns especially like hosting guest speakers.  

 

The OERB Petro Pro program includes more than 80 industry 

volunteers who last year made 421 presentations to about 13,000 

students, Zappola said. 

 

Ohio – Energy education is strongly supported by independent 

producers in Ohio, noted Rhonda Reda, executive director of the 

Ohio Oil and Gas Energy Education Program (OOGEEP), based in 

Granville. Reda, a member of the Oil 150 Committee, said the 

Ohio effort, the second in the nation to be funded with industry 

contributions like OERB, includes a traveling exhibit that brings 

the industry’s science to classrooms – and to the state fair.   

 

In addition, OOGEEP conducts seminars with fire departments that 

explain the industry’s technology – and prepare firefighters in case 

of emergencies. Reda works closely with the Ohio Geological 

Survey; an advertising campaign explains a drilling site’s “small 

footprint” and the economic benefits of production royalties.  

 

Pennsylvania – The celebration of Oil 150 creates an opportunity 

to focus on the historical significance of oil-related events leading 

up to and following Aug. 27, 1859, explained Melissa Mann, 

deputy director, Oil 150 Committee, Oil City, Pa.  
 

Mann, who spoke at the conference’s Nov. 12 luncheon, said the 

celebration should recognize the important discoveries – and 

technological innovations – that span America. “This Celebration 

is not about a single event, but rather a century and a half of oil and 

natural gas industry development,” she noted.  

 

Mann also described Oil 150’s national Museum Kit Program and 

a new documentary film – adding that all museums and energy 

education programs are invited to join in the 2009 celebration.              

 

 

 
Brenda Rathjen, 
education director for  
the Petroleum Museum, 
Midland, uses puppets, 
enthusiasm and laughter 
to connect with her 
“kiddos” – usually 
fourth graders.  
 

Sherlee Bailey, director of the Derricks to Desks program, Western States 

Petroleum Association, Bakersfield, Calif.; Wayne Hughes, executive 

director of the Panhandle Producers and Royalty Owners Association, 

Amarillo, Texas; and Melissa Mann, deputy director, Oil 150 Committee, 

Oil City, Pa. 
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Texas – “We are crying for geologists in Texas,” said Wayne 

Hughes, executive director of the Panhandle Producers and 

Royalty Owners Association, Amarillo, Texas. He noted that 

despite petroleum making up one-quarter of his region’s economy, 

the industry lacks input to many schools. 
 

Increasing the industry’s outreach is a state-wide problem, added 

Alex Mills, president of the Texas Alliance of Energy Producers, 

Wichita Falls, whose association seeks a greater cooperative effort 

among independent producers and major oil companies.  

 

Texas Alliance Senior Vice President Pat French leads an Alliance 

educational foundation that is running advertisements in East 

Texas. The program is showing positive results and there are hopes 

to expand it, Mills said. 

 

In the Houston area, the Offshore Energy Center’s $1.2 million 

Mobile Offshore Learning Units (MOLU) have been tested in a 

pilot program at 25 Texas schools, said Sandra Mourton, executive 

director. MOLU’s six self-contained units, each with four learning 

stations designed for fifth graders, were set up for attendees. A 

hands-on demonstration was hosted by MOLU Program Manager 

Amber Meuth and Education Director Doris Tomas. 

 

A later presentation by Mourton noted the center’s  popular 

“knowledge box” of learning materials that often accompanies 

industry speakers visiting schools – and the many programs at the 

Ocean Star Offshore Drilling Rig and Museum in Galveston. A 

Nov. 14 tour by conference attendees had to be cancelled because 

electricity had not yet been restored following Hurricane Ike. 

 

National Energy Education Programs 
 

Minerals Management Service – Established in 1982, the Minerals 

Management Service (MMS) is a relatively young a bureau of the 

U.S. Department of the Interior, explained Caryl Fagot, an MMS 

public affairs specialist based in New Orleans.  
 

The agency, with 1,700 employees, collects, accounts for and 

disburses more than $8 billion per year in revenues from federal 

offshore mineral leases and from onshore mineral leases on federal 

and Indian lands. MMS has taken the first steps in the multi-year 

leasing process to hold a sale for acreage offshore Virginia, she 

said. Offshore companies are also increasingly working with 

marine biologists – and making scientific discoveries. 

 

National Energy Foundation – The mission of the nonprofit 

National Energy Foundation (NEF), Salt Lake City, Utah, is to 

cultivate an improved  understanding of energy production and 

conservation, said Gary Swan, NEF vice president of development.  

 

“Think, talk and take action about energy,” said Swan, who 

advocates promoting an “energy literate” society. Programs for the 

career technical educator – the traditional shop teacher – are 

among the expanding efforts, he added.  
 
NEF offers free Think! Energy curriculum packets for elementary, 

middle, junior high, and high school science teachers, Swan 

concluded. The packets include a teacher guide and instructional 

posters, including a poster: “You Can Make the Future Bright: 

Think! Energy.”  

  

Dorothy Winer and Tom Dugan of Farmington, N.M., where Dugan is 

an independent oilman and author of GAS!  Natalie Hall, director, 

national programs, BP America, A+ for Energy, Houston, and Karen 

Cowart, manager, national programs and North American Helios 

Awards, BP America.   

 

Rhonda Reda, executive director of the Ohio Oil and Gas Energy 

Education Program, Granville, and Alex Mills, president, Texas 

Alliance of Energy Producers, Wichita Falls. 

 

BP America’s A+ for Energy – “Created by teachers for 

teachers,” BP America’s A+ for Energy program has provided 

more than $16 million in grants since 2004, noted Karen Cowart, 

manager of national programs and North American Helios 

Awards, Houston.  
 

The grant program, which began in California and expanded to 

Texas in 2006, today benefits teachers and students in eight 

states and in Alberta, Canada, explained Cowart, an experienced 

educator who took the program’s reigns three months ago. She 

noted that for 2008, $4 million in grants and scholarships funded 

more than 400 projects, reaching 6,200 teachers and 165,000 

students during the school year.  

 

In addition, Cowart, along with Natalie Hall, director, national 

programs, BP America, A+ for Energy, expanded the program’s 

website database and added tutorials to better guide applicants 

through the 2009 process, providing step-by-step instructions for 

online submissions.  

 

A+ for Energy works with other leading education programs, 

including NEED, Desks and Derricks, and federal agencies like 

the National Renewable Energy Laboratory – the laboratory for 

renewable energy and energy efficiency research and 

development.  

 

Cowart said BP America’s A+ for Energy would look into closer 

ties with community oil and gas museums, a possibility sug-

gested by Brenda Rathjen of the Petroleum Museum, Midland.        

                                                                 (Continued on page 10) 
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Left to right, Fred Lawrence, vice president of 

economics & international affairs, Independent 

Petroleum Association of America, Washington, 

DC.; Judi Adams, trustee, Desk and Derrick  

Clubs Foundation, Houston; Sherlee Bailey, 

director, Derricks to Desks program, Bakersfield, 

Calif.; Sandra Mouton, executive director, 

Offshore Energy Center, Houston; Gary Swan, 

vice president of development, National Energy 

Foundation, Salt Lake City, Utah. 

 

Society of Petroleum Engineers – An expanded website that 

includes a larger career section is among the latest energy 

education efforts of the Society of Petroleum Engineers (SPE), 

reported Darci Ramirez, SPE public relations and communications 

specialist. The society provides a large variety of publications 

targeted for teachers, students – and new hires.  

 

Among the most popular, a recently published book, Oil and 
Natural Gas, features exploration and production technologies, 

transportation and refining. It is an introduction to the history and 

uses of oil, she noted, and has been translated into five languages. 

(See March 2008 Petroleum Age).  
 
Ramirez and William Pike, editor-in-chief, Hart Energy Publish-

ing, and chairman of the SPE Energy Information Committee, 

provided copies of Oil and Natural Gas to all attendees. 

 

Independent Petroleum Association of America – Fred Lawrence, 

vice president of economics & international affairs, Independent 

Petroleum Association of America, Washington, DC, described his 

work on expanding an association publication: The Oil and Gas 
Producing Industry in Your State, which the association has 

published annually for more than 75 years. 
 

Lawrence shared his plans to expand the publication’s scope – to 

create a more effective energy education tool. Part of the expans-

ion, he said, would be adding more about industry history and 

components from other energy education programs. 

 

Association of Desk and Derrick Clubs – Judi Adams, trustee, 

Association of Desk and Derrick Clubs (ADDC) Foundation, 

Houston, shared the purpose of the association: promoting the 

education and professional development of individuals employed 

in or affiliated with the petroleum, energy and allied industries. 
 

ADDC, a nonprofit organization with more than 2,500 members 

employed in or affiliated with the industry, includes 60 clubs in 

seven regions throughout the United States and Canada.  ADDC 

authors the popular The Bit of Fun Energy Activity Book, a child-

ren’s activity and coloring book designed to promote education 

about oil and gas exploration and production. 

 

Museums Make a Difference 
 

Wiess Energy Hall – A teacher for 26 years, Claire Scoggin is 

director of the Wiess Energy Hall, Houston Museum of Natural 

Science. In addition to many school-related programs and working 

with NEED on teacher workshops, the hall recently hosted 75 new 

employees of Shell Oil Co. Reopened in May 2005 after ex-

tensive renovations, the Wiess Energy Hall today is among the 

nation’s leading energy education resources, Scoggin said. The 

hall’s improvements reflect industry – and museum exhibit – 

technology advancements. 

 

Texas Energy Museum – Energy educators can visit Texas 

Energy Museum’s website and download updated curricula and 

activities, reported Ryan Smith, executive director of the Beau-

mont, museum. His museum, opened in 1990, displays a host of 

artifacts from the Western Co., a former oilfield service provider. 

 

Smith also works with nearby Lamar University and area com-

panies to educate new employees, he said. Interpreter-led 

programs focus on petroleum formation and geology; historical 

and contemporary oil well drilling technology; the chemistry of 

refining and petrochemicals; and the early history of the Texas 

oil industry – especially the famous 1901 Spindletop discovery. 

 

Petroleum Museum – The Permian Basin’s Petroleum Museum 

in Midland opened in 1975 and has undergone several ex-

pansions, noted Kathy Shannon, executive director. Oilfield 

technologies were added in 1984 and a new wing of Chaparral 

racing cars opened in 2004. Today, the museum is in the second 

year of a $15 million renovation. 

 

Shannon hosts two fund raisers each year and has good industry 

support, she reported. The museum cooperates closely with 

community organizations to host a variety of events. Brenda 

Rathjen, the museum’s education director, works with SPE, Desk 

and Derrick Clubs, and other groups to bring energy education 

alive – especially to fourth graders. 

 

Rathjen explained that schools can request puppet shows as a 

pre-museum visit program that dramatizes Permian Basin history 

and introduces important petroleum concepts. Further, the Mid-

land museum hosts quarterly family nights free of charge. The 

science-filled evenings include learning stations located 

throughout the museum. Scout Camp-ins are also offered to the 

Scout groups of the Permian Basin.  
 
Editor’s Note – This year’s conference was made possible thanks 

to financial support from Independent Petroleum Association of 

America; the American Petroleum Institute; the Texas Alliance 

of Energy Producers; the Houston Museum of Natural Science; 

the Offshore Energy Center; and Schlumberger. Cynthia Covert 

of PayDirt Gifts and oilfield artist JoAnn Cowans provided 

special gifts and awards.  � 

 



Schlumberger – Every year, hundreds of visitors 

tour the Schlumberger Technology Center campus 

in Sugar Land, which also serves as a location for 

high-tech product demonstrations for customers.  

 

Founded in 1927 by two brothers who invented 

wireline logging, Schlumberger today invests $728 

million in research and development. The company 

employs 84,000 people in 80 countries – with 25 

research and engineering facilities worldwide. 

 

Thanks to Schlumberger’s Sharon Jefferson, Nov. 

14 conference field trip participants toured the 

technology and product facilities, where more than 

100 projects are in various development stages, 

from concept to commercialization. One tour 

highlight was the Genesis Drilling Test Facility, 

hosted by Walter Luckett. The Genesis rig helps 

educate engineers about drilling processes and 

serves as a laboratory for testing new oilfield tools. 

 

Varel International – When it was learned Nov. 13 

that electricity would not be available the next day 

at the Ocean Star Offshore Drilling Rig and 

Museum in Galveston, Hart E&P magazine Editor-

in-Chief Bill Pike volunteered to call his contacts at 

a Houston drill bit manufacturer.  

 

By the next afternoon, thanks to Varel International 

Vice President Mike Reese and Director of Market-

ing Bill King, field trip participants enjoyed a fas-

cinating tour of the bit design and manufacturing 

process. Founded in 1947, family-owned Varel 

Manufacturing Co. became Varel International in 

1998 following a management buy-in. Today, the 

global company uses patented bit technologies and 

emerging drilling technologies to provide a variety 

of roller cone, polycrystalline diamond compact 

(PDC), and diamond bits.  
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Field Trip Explores EnField Trip Explores EnField Trip Explores EnField Trip Explores Energyergyergyergy    

Although tours of petroleum museums in Beaumont and Galveston had 
to be cancelled because of the aftermath of Hurricane Ike, two leading 
oilfield service companies generously stepped in and saved the day.  
 

A carbon graphite mold and massive oven combine to 

make a modern drilling bit with PDC cutters that shear 

rock with a continuous scraping motion. Black synthetic 

diamond disks about a half-inch wide are effective for 

drilling shale formations, explained Mike Reese, center. 

Reese, vice president of Varel International’s PDC 

business unit, hosted a tour of the company’s plant in 

Houston. Varel International’s bits are virtually custom-

made for each individual customer – using computer 

aided design technology.  

A Nov. 14 educational field trip 

brought a smile to Wiess Energy 

Hall Director Claire Scoggin, 

above, who joined a dedicated 

group of conference attendees  

on visits to the Genesis Drilling 

Test Facility at the Schlumberger 

Technology Center in Sugar Land 

and the bit manufacturing plant of 

Varel International, near Houston 

Intercontinental Airport.  
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 bout 30 years before the Grinch stole Christmas,  

 Dr. Seuss’ strange but wonderful creatures worked 

 for Standard Oil of New Jersey.  

 

In the Jan. 14, 1928, issue of New York City’s Judge magazine, 

Theodore Seuss Geisel first introduced America to one of the 

myriad characters inhabiting his imaginative menagerie.  
 

In the cartoon that launched his career, Geisel drew 
a peculiar dragon trying to dodge “Flit,” a popular 
bug spray of the day.  
 
Flit was one of Standard Oil Company’s many consumer 

products derived from petroleum, and for years to follow, Dr. 

Seuss’ critters populated Standard Oil advertisements for Flit.  

 

The online encyclopedia Wikipedia notes that “the ads typically 

contained the tagline, ‘Quick, Henry, the FLIT’ and showed 

people threatened by whimsical, menacing insect-like creatures 

that will look familiar to fans of Dr. Seuss's later work.”   

 

The advertising campaign continued for 15 years – “and made 

‘Quick, Henry, the FLIT!’ into a national catchphrase.”  

 

Seuss added a host of zoological oddities to Standard 
Oil’s lexicon while promoting Esso-marine Oil and 
Greases as well as Essolube “Five-Star Motor Oil.” 
 
Critters such as “Moto-Munchus,” “Karbo-nockus,” “Oilio-

Gobelus,” and “Zerococcus” appeared in advertisements that 

warned motorists of the hazards of driving without the 

protection of Standard Oil lubrication.  

 

Throughout the hard years of the Great Depression, these 

Standard Oil advertising campaigns provided steady income to 

Seuss and his wife. “It wasn’t the greatest pay, but it covered 

my overhead so I could experiment with my drawings.”  
 

Seuss later said his experience at Standard Oil 
“taught me conciseness and how to marry pictures 
with words.”  
 
In 1936, Seuss designed Standard Oil’s Essomarine booth for 

the National Motorboat Show and created the phenomenally 

successful “Seuss Navy.”  Visitors were commissioned as 

admirals and photographed with Seuss’ whimsical characters 

made of cardboard.  

 

By 1939, the Seuss Navy included more than 2,000 enthusiastic 

admirals, including such notables as Guy Lombardo. Seuss 

remembered that, “It was cheaper to give a party for a few 

thousand people, furnishing all the booze, than it was to 

advertise in full page ads.”   

 

Suess wrote and illustrated his first children’s book, And to 
Think That I Saw It on Mulberry Street, in 1936.  It was rejected 

by publishers 27 times before Vanguard Press published it. The 
Cat in the Hat was inspired by a 1954 Life Magazine essay 

critical of children’s literacy and the stilted “See Spot Run” 

style of reading primers of the time. Dr. Seuss’ The Cat in the 
Hat was published in 1957 and used just 236 words - only 14 of 

them with two syllables.  It remains his most popular work. 

 

Dr. Seuss wrote more than 50 children’s books over a half-

century career that brought the world Hop on Pop, Green Eggs 
and Ham and many others. Children lost a friend on Sept. 24, 

1991, when Theodore Seuss Geisel died at the age of 87.  � 

 

A 

Seuss I am, Seuss I am, Seuss I am, Seuss I am, an an an an OilmanOilmanOilmanOilman    

Theodor Seuss Geisel worked as 

an illustrator for the advertising 

campaigns of Standard Oil. During 

World War II, he served in an 

Army animation department. The 

University of California, San 

Diego, hosts a detailed website 

illustrating Dr. Seuss’ advertising 

career before his worldwide fame 

as an author of children’s books.  

 

Theodore Seuss Geisel signed his cartoons “Seuss” to preserve his 

surname for more serious works that he hoped to write in the future. 

Above, his first Flit cartoon in Judge magazine, Jan 14, 1928.   



 Paul Hogan: The Man Paul Hogan: The Man Paul Hogan: The Man Paul Hogan: The Man TTTThey hey hey hey CCCCalled “Mr. Marlex”alled “Mr. Marlex”alled “Mr. Marlex”alled “Mr. Marlex”    
 

Paul Hogan has been linked to Marlex plastics since he and Robert Banks  

made their famous discovery. With his name on 30 patents relating to  

Marlex plastics and processes, Hogan has been called “Mr. Marlex.” A 

farmer’s son from Kentucky, Hogan was known as a modest man who  

never dwelled on his scientific achievements. He was inducted into  

the National Inventors Hall of Fame in 2001.  

 

Many community oil and natural gas museums display petroleum  

products similar to the exhibit at the Phillips Petroleum Company  

Museum in Bartlesville, Okla. Visit www.Phillips66museum.com   

 
Petroleum ProduPetroleum ProduPetroleum ProduPetroleum Product Hoopla ct Hoopla ct Hoopla ct Hoopla     

 rompted by a post World War II boom in demand for 

plastics, Phillips Petroleum Co. invested a hefty $50 

million to bring its own miracle product – Marlex – to  

market in 1954.  

 

Phillips thought the new plastic would be perfect for all manner 

of emerging products.   
 

Marlex, a crystalline polypropylene, was developed 
by two Phillips Petroleum chemists, Paul Hogan and 
Robert Banks, who were initially researching 
gasoline additives.  
 
But the transition from laboratory to mass production was far 

more difficult than company executives had anticipated. Dingy, 

inconsistently sized, off-specification pellets accumulated and 

every order was cancelled. Phillips found itself with no buyers 

and warehouses full of Marlex. 

 

Sales came from a toy company. 
 

The Wham-O company was born in  

a California garage in 1948, when 

Richard Knerr and Arthur “Spuds” 

Melin began making 75-cent wooden 

slingshots using a jigsaw they 

purchased on an installment plan.  

 

The company’s name came from its first product, the Wham-O 

Slingshot – the sound made when a pebble hit a target. Mail-

order business grew rapidly and in 1957, Wham-O added a 

flying disc toy, the “Pluto Platter” (today’s Frisbee) to their 

product line. The next year, they introduced a simple Australian 

amusement to America, the Hula-Hoop.  

 

“The great obsession of 1958; the undisputed granddaddy of 

American fads…the hoop rewrote toy merchandising history,” 

noted Richard Johnson in American Fads, 1985. When the hoop 

craze ignited, Wham-O needed plastic tubing and a lot of it. The 

company first used a W.R. Grace & Co. product called Grex. 

In Titusville, Pa., birthplace of the U.S. petroleum 
industry, the Skyline Plastics Co. worked overtime 
extruding Grex into Hula-Hoops as the craze swirled 
across the nation.  
 
There wasn’t enough Grex and Phillips Petroleum’s once 

ignored miracle polypropylene, Marlex, was suddenly very 

much in demand. Hula-Hoop plants sprang up in Chicago, 

Newark and Toronto. Canada.   

 

Retired Titusville plant superintendent Robert Poux, 83, 

remembers 125 employees working three-shifts, seven days a 

week, just to keep up. Wham-O sold more than 25 million Hula-

Hoops in the first four months (at $1.98 each). They sold more 

than 100 million in two years. Wham-O’s nationwide daily 

production ultimately peaked at about 20,000 per day.  

 

The completely unanticipated demand for Marlex gave Phillips 

the time necessary to resolve initial production problems and 

position itself as a prime source of plastic resins. When the 

Hula-Hoop fad diminished, Wham-O continued using Marlex 

for production of Frisbees – as new industrial and consumer 

uses ensured Phillips Petroleum’s investment in plastics would 

pay back the $50 million investment many times over.  

Editor’s Note – In 1948, a San 

Louis Obispo, Calif., newspaper 

reported: “Two local men, pooling 

resources after the words ‘flying 

saucers’ shocked the world a year 

ago, have invented a new, patented 

plastic toy shaped like the originally 

reported saucer.” 

   
Walter Morrison and Warren Franscioni formed Partners in 

Plastic (Pipco) and sold their “Flyin’ Saucers” for 25 cents 

each. By 1955, Morrison had split away and was selling his 

“Pluto Platters” when Wham-O acquired the rights and 

launched the first “Frisbee.”  

 

P 
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Shell’s Rare Squid Video 

 

It Came from the DeepIt Came from the DeepIt Came from the DeepIt Came from the Deep    
 

 

  lien-like squid with “Elbows” filmed at drilling site,  

  proclaims the headline of a Nov. 24 feature at the   

  National Geographic News website. A fascinating  

video of the rare squid accompanies the following article: 

 

A mile and a half underwater, an oil company’s remote control 

submersible camera has captured an eerie surprise: an alien-like, 

long-armed, and – and strangest of all – “elbowed” Magnapinna 

squid.  

 

In a brief video from the dive recently obtained by National 

Geographic News, one of the rarely seen squid loiters above the 

seafloor in the Gulf of Mexico on Nov. 11, 2007. The clip – from 

a Shell Oil Company ROV (remotely operated vehicle) – arrived 

after a long, circuitous trip through oil-industry in-boxes and 

other e-mail accounts. “Perdido ROV Visitor, What Is It?” the e-

mail’s subject line read – Perdido being the name of a Shell-

owned drilling site.  

 

Located about 200 miles off Houston, Perdido is one of the 

world’s deepest oil and gas developments.  

 

The video clip shows the screen of the ROV guidance 
monitor framed with pulsing inputs of time and 
positioning data. 
  
In a few seconds of jerky camerawork, the squid 
appears with its huge fins waving like elephant ears 
and its remarkable arms and tentacles trailing from 
elbow-like appendages.  
 
Despite the squid’s apparent unflappability on camera, 

Magnapinna, or “big fin,” squid remain largely a mystery to 

science. ROVs have filmed Magnapinna squid a dozen or so 

times in the Gulf and the Pacific, Atlantic, and Indian Oceans.  

 

The recent video marks the first sighting of a Magnapinna at an 

oil development, though experts don’t think the squid’s presence 

there has any special scientific significance.  

 

But the video is evidence of how, as oil and gas industry ROVs 

dive deeper and stay down longer, they are yielding valuable 

footage of deep-sea animals.  

 

Some marine biologists have even formed formal partnerships 

with oil companies, allowing scientists to share camera time on 

the corporate ROVs – though critics worry about possible 

conflicts of interest.  
 
Editor’s Note – In June 2007, a semisubmersible drilling rig 

arrived at the Perdido site to begin drilling. Eventually, Shell 

Oil’s Perdido facility will consist of a spar floating production 

facility moored in about 8,000 feet of water. It will be the  

deepest spar production facility in the world.  

 

First production from Perdido is expected around the turn of the 

decade. Facility capacity will be 100,000 barrels of oil and 

200,000 cubic feet of gas per day. 

 

The website notes that the “alien squid” video is the most 

watched since its posting last month. – From National 
Geographic Society News 
(http://news.nationalgeographic.com/news)  � 

California Oil Museum Revs Up 

 

The California Oil 

Museum, Santa 

Paula, has opened a 

special exhibit – 

Hot Wheels: 40 

Years of Playing  

and Collecting – on view through Feb. 17.  

 

The museum, operated by the City of 

Santa Paula, is housed in an 1890 

building that was the original home of 

Union Oil Co. It is open Wednesdays 

through Sundays from 10 a.m. to 4 p.m. 

Admission is $4 for adults, $3 for seniors, 

$1 for youths, and free for members. 

According to the Peterson Automotive 

Museum in Los Angeles, Hot Wheels cars 

“revolutionized boys’ toys in 1968 with 

an original line of super-fast, customized 

cars built for speed, power and perform-

ance, wrapped in attitude.” 

 

Earth Science Success Story 

 

Record numbers of people gained a new 

awareness of the geosciences through the 

11th annual Earth Science Week in 

October, notes to the American Geo-

logical Institute. An estimated 10 million 

people worldwide learned about earth 

science. The event celebrated the theme 

“No Child Left Inside” by encouraging 

students, teachers, and the public to go 

outdoors and experience earth science 

firsthand. 

 

Earth Science Week events ranged from 

individual teachers and classes conduct-

ing playground science projects to open 

houses at major U.S. Geological Survey 

field stations. Learn more about events of 

the 11th annual Earth Science Week at 

www.earthsciweek.org.  � 

A 
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  lthough known as the toughest town in Texas during  

  its oil boom days, visitors to Luling on the first    

  Saturday in April will now find the streets crowded  

with families enjoying the Roughneck BBQ and Chili Cook-

Off. “Best ribs in the country,” says Reader’s Digest.  
 

Crowds rally again in Luling beginning on the last Thursday in 

June for the Watermelon Thump Festival – and Seed-Spitting 

Contest. The Guinness Book of World Records documents the 

contest’s still unbeaten distance of 68 feet, 9 and 1/8 inches set 

in 1989.  

 

Luling has cheerfully lost its tough town reputation. Today the 

town of 6,000 is described as “a friendly, quiet central Texas 

community, rich in history and Texas pride…renowned for its 

barbecue, rich oil history, decorated pump jacks, farmer’s 

market, abundant watermelons, and Texas’ first inland canoe 

paddling trail on the San Marcos River.” 

 

Just a few steps from the carefully calibrated arena 
where the watermelon seed-spitting record was set, 
visitors find the Central Texas Oil Patch Museum, 
housed in the historic Walker Brothers building in 
the heart of the business district.  
 

The restored building was constructed in 1885 as a mercantile 

store – a place where cotton was financed and traded. But when 

Edgar B. Davis’ Rafael Rios No. 1 struck oil in 1922, opening 

an oilfield 12 miles long and two miles wide, Luling changed 

forever, explains the museum’s executive director, Carola 

Voight. Her museum introduces visitors to the discovery and to 

Luling’s oil boom, when the town’s population grew from 500 

to 5,000 almost overnight.  

 

By 1924, the oilfield had 391 producers and yielded about 11 

million barrels of oil annually. A large collection of locally 

donated artifacts illustrate not only how it was in “the olden 

days,” but also what can be accomplished with community 

efforts, cooperation, and creative programs. Voight credits 

Luling area oilmen and especially Tracy Perryman, a multi-

generation independent producer. 

 

One of the museum’s great outreach success stories has been its 

“Reflections of Texas Art Exhibit,” Voight adds.  

For five years, the art show has brought a growing regional 

audience to the museum. Another unconventional program is 

the annual Davis Street Quilt Show, which draws yet another 

new audience into the museum’s exhibit space.  

 

Like all community oil and gas museums, the Central Texas 

Oil Patch Museum must carefully manage its limited budget, 

says Voight. Required maintenance and repairs are expensive 

and the costs of a needed expansion prohibitive.  

 

In a frugal approach to integrating downtown park expansion 

with outdoor exhibit space, the museum partnered with Susan 

Rodiek, Ph.D. and students of her graduate architectural design 

studio at Texas A&M University. 

 

Voight says six teams of students were assigned to create 

designs that could economically exploit existing property and 

facilities, while providing Luling and the museum with new 

exhibit spaces. Students approached the project competitively, 

proclaiming the museum to be their “first client.”  

 

Museum Association Board Member Trey Bailey notes, “The 

preliminary designs that the Aggie students presented to us 

were fantastic. There were some terrific concepts and the work 

was detailed and quite fascinating.”  

  

Voight adds, “They really got it – Luling’s rich heritage in oil, 

the E.B. Davis story, etc! Being able to get this quality of work 

and vision is tremendous to our efforts to showcase some of the 

true historic gems of Luling. Dr. Rodiek and her able team 

have again offered us the ability to get this project moving, 

especially considering the limited budget we have at this time.” 

 

The Central Texas Oil Patch Museum staff and the Chamber of 

Commerce, which share space in the historic Walker Brothers 

building, are interested in sharing their approaches and learning 

from other museums’ experience. Voight says call them at 

(830) 875-1922.  � 

 

Exploring Exploring Exploring Exploring in in in in LulingLulingLulingLuling    

Decorated pumping units populate Luling, Texas, 
home of the Central Texas Oil Patch Museum, left, a 
former mercantile store built in 1885. Architectural 
students at Texas A&M are assisting with design ideas 
that are sure to please young visitors – including the 
children of independent oilman Tracy Perryman, 
bottom right. Pumping unit photo by Larry Moore. 
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