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hen I read the morning newspaper or when I read a book at my desk, I notice that I 
tend to have the material lying down in the horizontal position. My head, in other 
words, is looking downwards at the text not straight at it like I do when I am reading 
off my laptop or my desktop. The computer screen is invariably vertical, or more 

accurately, more vertical than horizontal. 

However, when I use my Kindle 2 (and Kindle 2 DX) or my Iphone 3GS, 
because of their mobility, I tend to read them when in the prone position or 
just slightly angled upwards. I also notice that my neck is more relaxed when I 
read this way.  

If given a choice, I feel more relaxed when I read horizontally than vertically. 
Although I noticed that when I watch movies the opposite is the case, though 
both instances may simply be the result of long learned habits. 

With all the recent hype about 2010 being the year of the tablet 
computer, it got me to thinking about the differences between 
vertical and horizontal data apprehension. I don’t think the 
differences are trivial and this is why a forthcoming tablet 
computer can potentially be a game changer in how we read 
electronic books. 

Information not only wants to be free, it also wants to get 
displayed in an almost infinite set of different settings. And information that can get laid 
horizontally is merely the first step. One can envision the embedding of text with video with 
pictures with games with real-time relays and responses with options yet imagined—all 
immediately accessible not by a mouse but by touch. In other words, we want an I-Phone on 
steroids, not a Kindle with color. We want a multi-tasker, an electronic Swiss Army device that 
can augment itself daily with new tools. 

But in order for much of this to happen, the computer has to become truly portable, flexible 
(yes, yogic hardware is the right metaphor here), and ready to be embedded with all sorts of 
new and innovative applications. 

The future of the book is in how information will be displayed. We 
no longer live in a singular universe of typographical man, with 
left to right symbol systems. We live in a multi-verse of light, 
sound, reaction, and hypertext. We are scanners; we are grazers; 
we are …..  

                                                      --neuralsurfer 
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Is it heretical to speak of renventing the 

book? Hardly. Consider that before the 

advent of the printing press, books were 

made by hand. No two were alike.  After the 

advent of the printing press, information fell 

on the same pages in each book, and page 

numbering, tables of contents, and indices 

became common. Authorship materially 

gained in importance, and the end-product 

was a democratization of knowledge, not to 

mention a revolution in science. To me this hearkens back to lessons learned from the way that 

sound transformed the motion picture industry; namely, it changed how movies were made 

AND changed what movies were. In "The Future of Publishing," Sean Cranbury and Hugh 

McGuire do a beautiful job of getting to the it of what makes a book, a book. They say that the 

primary thing a book has to do is "fulfill its promise as a transmitter/inspirer of ideas, art, 

thoughts, story, entertainment." Holding this "transmitter/inspirer" construct high, I would 

argue that Apple's forthcoming Tablet computing device (the "iPad") is the ideal vehicle to 

achieve these aims. Specifically, I would assert that, in a rebooted book marketplace, an iPad 

could be a best-of-breed solution for: Interactive Learning Device; Chemistry and Physics Lab; 

Story-Telling Narrative Vehicle; and Information and Reference Guide. 

 

By native capabilities, I mean e-book formats and runtime layers that support touch, tilt, 

movies, pictures, sound, computation, graphics, compass, direction, and connectivity, not to 

mention very deep media and apps libraries. One small example, as Dave Morin pointed out in 

a discussion on this topic at Foo Camp, is that an e-book could differentiate on being responsive 

to and reflexive of physics-based actions (testing out how gravity works, running chemistry 

experiments), a proverbial Virtual Lab in book. In terms of the aforementioned Apple leverage 

play, a larger handheld device could readily handle execution and playback of HD-quality 

content on iPads and Apple TV- powered big screens, yet still be backwards compatible to 

iPhones and iPod Touches (and iPod Nanos, for that matter). 

 

Most basically, this explains Apple's creation of Cocktail/iTunes LP, a simple, HTML 5-friendly 

extender for the physical album and DVD, and iTunes LP's concurrent support for higher 

resolution viewing modes than supported by iPhone/iPod Touch. One plausible theory floating 

out on the web is that iTunes LP is proof of Apple's aspiration to make it easy for the UGC 

crowd (user-generated content) to become publishers. Why not books (and magazines) then? 

Either way, as the breakout success of game makers on the iPhone and iPod Touch proves, 

Apple's platform approach is congruent with both big and small publishers. It's not inherently 
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zero-sum. I close this piece with four different use 

cases that capture the promise of an improved 

user experience around a reboot of the book: 

 

 Travel Books: As noted in my post Touch 

Traveler: London, Paris and only an iPod Touch, 

travel is a very fertile space for a re-envisioned 

book, as it depends on good, timely information, 

just when you need it. For example, a travel book 

could always be up to date with real-time event calendars. Listings could be interconnected 

with maps, Wikipedia, live review sites, reservations/ticketing systems, video libraries, trip 

photos, messages and discussion threads, and fellow travelers' notes of interest. 

 

 Children's Books: Remember the Pop-Up book? It was the first interactive book, and it was 

pretty cool when I was a kid (before computers). What if you married the pluggable simplicity 

of Radio Shack's 150-in-1 Electronic Project Kit to creating pop-up books?  

 

Comics & Graphic Novels: A format like the comic book or the graphic novel could push the 

envelope on good storytelling, especially if it was designed with the prosumer blogger in mind. I 

can readily imagine classics like Judge Dredd and Swamp Thing jumping off the screen on the 

iPad, not to mention the ability of storytellers to create multiple outcome forks based on 

different narrative paths chosen by the reader. 

 

History & Science Books: Imagine learning what it's like living through the current recessionary 

times with a book that is traversable based upon events, chronologies, or the road traveled by 

specific characters. A great sports book could allow you to relive a game-changing moment in a 

classic Series, or be game-ified to allow you to test your managerial instincts and see how 

different moves might have played out. What kind of pertri dish could an iPad enable, especially 

if it took advantage of the physical hardware accessory plugins the iPhone Platform can 

support? In terms of social leverage, if Apple built such a re-invisioned book market, virtual 

book clubs will form around this ecosystem, plugging into LinkedIn, Facebook and Twitter to 

extend the conversation around the persistent media layer that is enabled by the new Book. 

Do people even read anymore? With Apple's iPad Tablet device, my sense is that they will. 

                                                                                                                          – Mark Sigal 
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