
 
 

Ever see something on TV you wanted so bad you bugged 
your parents about buying if for you?  Ever see an ad for a 
giant burger, and then want to go eat one RIGHT NOW? 
 
If you did, the people who make commercials probably used 
some fancy tricks to get you to really want their stuff. 
 
SmartKids – A Look Inside Your TV Set will teach you to 
watch TV in a whole new way.  
 
You will learn how TV programs are there to 
entertain you but also to sell, sell, sell you toys, 
cereal, clothes and lots of other products. 
 
In SmartKids, you’ll make your own ads and learn 
some of the tricks advertisers use to get you to 
spend your money.   
 
 
 
 

Kids & Ads 

Smart
Kids 
TV           Activity Guide    

Get inside your TV set  

Ads 
bug 
me! 
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Are You a Smart TV Watcher? 
 

 

\ 

Congratulations! You are probably an expert TV 
watcher already, and have lots of favorite programs. 
Now let’s look at those things that come on in between 
your favorite shows… the commercials! 

What are 
advertisements?  

Commercial are also called advertisements, or ads.   

In SmartKids, we are going to learn about 
commercials and the people who make them, the 
advertisers.   

Are TV commercials part of your favorite show? 
No, they are NOT! 

They are short programs paid for and created by a 
company that wants to give us a message, usually 
about a product they want us to buy.  

Advertisers pay the TV companies to show their 
commercials.   

Activity:   

Let’s talk about this TV ad: 

Lucky Charms Ad 
http://www.youtube.com/watch?v=vkDpTMGgA
oo 

• Was this commercial fun?   
• Did you want to try some Lucky Charms 

after you saw this ad?  
• What messages was the company trying to 

send us about Lucky Charms – (that they 
are fun? Magical? What else? 

• Did you want to collect the patches?  If you 
did, then the people who created this ad did 
their jobs. Because they thought hard about 
how to make things really cool to you, KIDS. 
revenuexsprovides a significant portion 

 

List all the places you can 
think of where you see 
advertisements: 

___________________________
___________________________
___________________________
___________________________
___________________________
___________________________
___________________________
___________________________
___________________________
___________________________

Ads are NOT part 
of the show! 



 

 

Know how to be a SmartKid? Ask questions about what they are showing you on TV! 
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The Target Audience is…  YOU! 

We said advertisers use commercials to tell us things about their products.  

Here are two more commercials, both of them about toy cars … 

 

Polly Pocket– 
http://www.youtube.com/watch?v=aDYoSfBrJiE 

 

 

 

Matchbox - http://www.youtube.com/watch?v=88qZZBG127M&feature=related 

Activity  
 
Let’s look at some more ads for boys and girls: 
 
Rose Petal Cottage 
http://www.youtube.com/watch?v=qVgHrV9H-
8k&feature=relatedo 
  
Lego Star Wars 
http://www.youtube.com/watch?v=wVWu40j97Oo 

 

Hint: Notice how 
they tell us which 
toy is for GIRLS 
and which is for 
BOYS 
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Remember the Lucky Charms cereal ad with 
the leprechauns? How 
might it have been 
different if they were 
selling cereal to to 
your parents? … 

• Would they have talked more about 
vitamins, nutrition, costs of the 
cereal?   

• Would that commercial have been 
animated? Leprechaun? 

Let’s look at another kind 
of cereal commercial. 
Grape Nuts Ad 

http://www.youtube.com/watch?v=0pzYkw
QYG3o 

 

 

Boring, huh? Well it wasn’t made for you, 
but for your parents… they were the Target 
Audience for this ad… 

• How was this different from the 
Lucky Charms ad? 

 

o

⇒⇒⇒⇒⇒Boys Girls ⇒⇐ Parents? Clowns?⇐ 

The commercials we just watched 
picked boys for some and girls for 
others – that is called picking a Target 
Audience. 

Advertisers often aim their ads at big 
groups, or targets. These can be boys 
and girls, moms or dads, grandparents 
or teenagers, or people who like to 
golf, or clowns, or people who like 
spaghetti.  Then they aim commercials 
for those groups, or target audiences.   

Other target audiences might be sports 
lovers, cooks, clowns or soldiers. Can 
you name others? ... 

Activity 

Watch these commercials and let’s 
discuss the target audience for each: 

Dickies -  

http://vids.myspace.com/index.cfm?fus
eaction=vids.individual&videoid=13360
83 
 

Barbie – Hillary Duff - 

http://www.youtube.com/watch?v=0J1
m0pxYTfY&feature=related 

Lemon Pledge –  

http://www.youtube.com/watch?v=m6
MZLxHi2nUw.youtube.com/watch?v=m6
MZLxHi2nULegos 

T
arget A

u
dien

ce

Different Kinds of Targets 



 

 

Know how to be a SmartKid? Ask questions about what they are showing you on TV! 
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Activity 
 
You are an advertiser and you have an ad 
for a new flavor of ice cream called Chunkity 
Chocolaty Chirp. Which Target Audience 
would go for this ad (circle one): 
 
Hey dudes and dudettes! If you like 
awesome flavor that packs a magical punch 
of icy power, you’ll love,,, Chunkity, 
Chocolaty Chirp! Get your parents to buy 
you one now! 
 

- Kids 
- Chocolate lovers 
- Doctors 

 
How would this ad be different if you were 
designing a Target Audience of Doctors: 
 

 

 

 

 

 

 

 

 

 

 
 

Like learning about TV? 
 

Continue being a SmartKid at home! Keep a log of all the commercials that come on during your 
favorite shows. Can you figure out the target audience? Can you spot any gimmicks?  
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Unit II: Tricks of the Trade 
 

  

How do they get you 
to say, “I want that?” 

 
Advertisers use lots of tricks to get us to make us 

want their products.  Here are six tricks they use – 
 

1. Using Cool characters called mascots or 
celebrities give products a friendly face that 
kids can relate to; they make a product 
appear fun and exciting. 

 
2. Catchy slogans or songs gets you to sing 

along and think about the product, but a lot 
of times they don’t really say anything 
about the product (such as “magically 
delicious!  Coke adds life!); 

 
3. Putting their product in a fun or cartoon 

setting, which makes it feel more like 
entertainment than advertising; 

 
4. Attention-grabbing packaging, fun, bold 

and attractive packaging makes people 
want to buy.  

 
5. Giveaways, prizes, contests, free gifts 

and games inside the box, contests to win 
great prizes and kids clubs connected to 
the product. Activities in websites or on 
boxes to get viewers to think about the 
products all day long! 

 
6. Making outrageous statements about 

their products, which often don’t make it 
superior to other products.    

 

Review: 
 
Advertising is the way 
companies give us messages 
about the products we may 
want to buy. They are not part 
of the television show. 
 
To sell the most products to 
the most interested people, 
advertisers break up TV 
watchers into what they call 
target audience. Boys and 
girls, moms and dads, men 
and women, and any other 
large group can be a target 
audience. 
 
 

 

 

\ 



 

 

Know how to be a SmartKid? Ask questions about what they are showing you on TV! 
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Finding the Gimmicks 
 

How many “gimmicks” can you spot in the following commercial? 
                          Mario-McDonalds - 

http://www.youtube.com/watch?v=cybHcR5T4Ig&NR=1 

  

Activity 
 
Create a spoke character for a new cereal and use 
at least two of the other “gimmicks” to sell your 
cereal.   

Advertisers use fun 
characters, or mascots, to 
help sell their products. 
Can you name any of 
these mascots? 
__________________________
__________________________
__________________________
__________________________
__________________________
__________________________
__________________________
__________________________
__________________________ 
 
Can you think of any 
other product mascots? 
__________________________
__________________________
__________________________
__________________________
__________________________ 
 
 



 

 

  

To see a video on how advertiser’s 
“dress up” a burger to look perfect, go 
to: http://videosift.com/video/Food-Ad-
Tricks-Making-A-Commercial-
Burger?loadcomm=1 

 
l

6372 E. Weldon Avenue 
Scottsdale, AZ 

latrot@yahoo.com 

Resources for parents and families 
Center for Media Literacy - interactive instruction and 
games on teaching kids about media: 
http://www.medialit.org/default.html 
 
Media Awareness Network - interactive game and 
lessons:  
http://www.media-awareness.ca/english/index.cfm 

 
Media and Nutrition: 
http://nutritionandmedia.org/index.html 
 
Film, Video Games and TV Reviews for Parents – read 
what other parents think of films before you go: 
http://www.commonsensemedia.org/ 
 
Plugged-In Online - Focus on the Family reviews film 
and entertainment products for kids from a Christian 
perspective: 
http://www.pluggedin.com/ 
 
Google Videos - Google Children and Advertising and 
watch what comes up! 

I hope your child enjoyed SmartKids: A Look 
Inside Your TV Set. There are a great variety 
of resources for parents on issues relating to 
media and I have listed some here in the 
hopes you might be inspired to work with 
your child further. I have been professionally 
involved with the creation of this new field of 
study, called Media Literacy. Media Literacy 
aspires to teach children to look critically at 
media just as we teach them to look critically 
at literature. The idea is to prevent a passive media experience 
where the images enter your child’s mind unfiltered. In our 
house, the rule is “Talk back to the TV!”    

Thanks and happy watching!          --- Laurie Trotta Valenti 

For Parents 

SmartKids: A Look Inside 
Your TV 

Spring 2010 
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Let’s see what you’ve learned. Put an “X” next to the correct answers (Hint: 
You can check more than one!) 

 
1. The reason for advertising is to: 
___  Give you a message about a product 
___  Sell products 
___  Make you think products are fun 
___  Get you to spend time thinking about products 
___  All of above 
___  not sure 
 

 
2, Are commercials part of the story in a TV program? 
___  yes 
___  no 
___  not sure 

 
3. When advertisers aim commercials at a particular group, that 
group is called: 
___ Target Audience 
___  not sure 
 
 
4.  Which group can be a Target Audience? 
___ Boys 
___ Girls 
___ Moms  
___ All of above 
 
 
5. Which of these “tricks” are often used to sell products: 

 ___ Inserting toys inside food packages 
  ___ Creating a cool character 
___ Use of color and music 
   ___Setting your product in a cartoon 
  ___ Creating a catchy song or slogan 
  ___ All of above 
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Circle one: 

 

1. Did you like learning about commercials and TV? 

This was Boring!  Liked It a Little  Loved It!  

2. Will you look at commercials differently now? 

Yes  A Little  No 

3. Would you like to learn more about TV and commercials? 

Yes  A Little  No 

4. What could have made it more fun and interesting? 
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Ever see an ad for a giant 
burger, and then want to go 
eat one? 
 
If you did, the people who 
made that ad probably used 
some fancy tricks to get the 
burger to look perfect. 
 
They may have PAINTED the 
meat brown, GLUED on the 
sesame seeds, and used a 
SAFETY PIN to secure the 
pickle.  Sound yummy? 
 
 

 

Think about these questions and we will discuss: 

 

1. Are commercials fun to watch on TV? Why? 
 

2. Are they part of the story in the program you are watching?  
 

3. Did you ever want to buy something after you saw an ad for it on TV?   
 

4. If yes, what abut the commercial made you want it?  Was it as good as you 
thought it might be? 

 

 

 
Let’s find out what we know… 


