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In 1997 Paul Murphy was going door to 
door in County Cork, an area in southern 
Ireland, selling bone china plates. He 
would visit a house and take a photo 
without even speaking to the owner. He 
would transfer the image onto a bone 
china plate and would then go back 
and try to sell it. Sometimes the owner 
refused to buy so the plate was thrown 
away. Sometimes they bought the plate 

but “had no money today so come back 
tomorrow and I will pay you then”. To sell 
one plate could mean 3 visits. Paul had to 
think of another product that he could sell 
that would only need one visit.

How about a picture? He started 
importing images from Angel Graphics 
USA and Capitol Prints. Mostly waterfalls, 
hunting dogs, and pretty girls sitting next 
to beds. He would frame them and then 
set off walking the streets, knocking on 
doors showing the 3 pictures. He discov-
ered that on average out of 5 calls made, 1 
sale was made.

However, he was kept being asked for 
pictures of well known Cork landmarks 
or beauty spots. A small chapel, next to 
a lake called “Gougane Barra”, is very 
popular with people of all ages. It is locat-
ed in one of the most picturesque parts 
of southern Ireland where the river Lee 
rises. It accommodates just 50 people 
and is mostly used by couples who want 
their marriage ceremony to take place “in 
a place away from it all”. As Paul says – if 
you haven’t been married there, chances 
are you have been to someone else’s 
wedding there, and so have nice memo-
ries of the place.

He started to frame prints of Gougane 
Barra and then went back to knocking 
on doors, but never going more than 30 
miles from his home. And as they say, the 
rest is history! It only required one visit 
to make a sale. The image was, and still 
is, hugely popular and he reckons he sold 
over 10,000 framed copies which made 
him enough profit to buy a field and to 
build his house.

At today’s costs he tells me the print, 
the Colourmount mat, moulding, glass 
and backing costs him EURO 7.00 
(roughly equivalent to AUD 10.00). He 
sells the finished product for EURO 25.00 
(around AUD 36.00), leaving a profit of 
approximately AUD 26.00. 

His workshop is like most framers, 
Morso EH, Keencut 48 inch Ultimat Gold, 
and an Alfa Minigraf.

In 1997 Paul decided to open a very 
small retail outlet in an old shopping mall 
in the centre of Cork. It was perfectly po-
sitioned along a narrow walkway leading 
to and from a busy supermarket. Here he 
not only had images of Gougane Barra, 
but also famous footballers, religious 
icons printed on aluminium foil sourced 
from Dufex. North American “Wolves in 
the forest” were a good seller.

The shop was very hard work. Open 
the same hours as the supermarket, Paul 
still chose to do all the framing himself. 
Some weeks he worked 110 hours. He 
gave up the shop in 2009 when the reces-
sion hit Ireland hard and went back to his 
favourite – door to door.

Thanks to that initial winning idea, 
he can now pick which days to work and 
has much more time with his wife and 
three children.

JUST ONE FRAMED PICTURE 
BUILT MY HOUSE
The PiTh helmeT

This is the story of a framer who kept thinking outside the box until he came up 
with a winning idea. His idea was so successful he built the house you can see in 
the picture above!

Paul Murphy and his winning grin.

Paul Murphy with “Gougane Barra”, the print that built his house.The view down the drive to Paul’s house


