
Media Analysis Student Name(s): 

COMMON CORE STANDARDS 
 SL11-12.2. Integrate multiple sources of information presented in diverse formats and media (e.g., visually, quantitatively, 

orally) in order to make informed decisions and solve problems, evaluating the credibility and accuracy of each source and 
noting any discrepancies among the data. 

 SL11-12.3. Evaluate a speaker’s point of view, reasoning, and use of evidence and rhetoric, assessing the stance, premises, 
links among ideas, word choice, points of emphasis, and tone used. 

 SL11-12.4. Present information, findings, and supporting evidence, conveying a clear and distinct perspective, such that 
listeners can follow the line of reasoning, alternative or opposing perspectives are addressed, and the organization, 
development, substance, and style are appropriate to purpose, audience, and a range or formal and informal tasks. 

 SL11-12.5. Make strategic use of digital media (e.g., textual, graphical, audio, visual, and interactive elements) in 
presentations to enhance understanding of findings, reasoning, and evidence and to add interest. 

 SL11-12.6. Adapt speech to a variety of contexts and tasks, demonstrating a command of formal English when indicated or 
appropriate. (See grades 11–12 Language standards 1 and 3 on page 54 for specific expectations.) 

 L11-12.1. Demonstrate command of the conventions of standard English grammar and usage when writing or speaking. 
a. Apply the understanding that usage is a matter of convention, can change over time, and is sometimes contested. 
b. Resolve issues of complex or contested usage, consulting references (e.g., Merriam-Webster’s Dictionary of English 

Usage, Garner’s Modern American Usage) as needed. 
 L11-12.2. Demonstrate command of the conventions of standard English capitalization, punctuation, and spelling when 

writing. 
a. Observe hyphenation conventions. 
b. Spell correctly. 

 L11-12.3. Apply knowledge of language to understand how language functions in different contexts, to make effective 
choices for meaning or style, and to comprehend more fully when reading or listening. 

a. Vary syntax for effect, consulting references (e.g., Tufte’s Artful Sentences) for guidance as needed; apply an 
understanding of syntax to the study of complex texts when reading. 

 RST11-12.9. Synthesize information from a range of sources (e.g., texts, experiments, simulations) into a coherent 
understanding of a process, phenomenon, or concept, resolving conflicting information when possible. 

 
PROCESS 

1. View five advertisements and then complete each section of the chart below. Be sure to give specific 
examples of words or images used in the ad to show your understanding of the propaganda techniques 
employed. Use the “analyzing advertisements” chart provided. See rubric below. 

2. Select one of the advertisements (make sure it is school-appropriate) to use for your presentation. 
a. Using technology tool(s), prepare visual aide to share with the class. 
b. Locate a minimum of three advertisements for the product selected. 
c. What is the purpose of the advertisements? 
d. Explain what technique(s) were used. 
e. Present to the class. 

 
 
  



  



Ad Campaign Rubric 
 

 Low Performance At or Below 
Average 

At or Above 
Average 

Exemplary 
Performance 

Points Earned 

Scoring 1 point 2 points 3 points 4 points  

Requirements / 
Directions 

Student 
demonstrates no 
understanding of 
the requirements; 
fails to follow 
directions 

Student meets 
some of the 
requirements but 
fails to follow 
many of the 
directions 

Student follows all 
directions and 
meets all 
requirements for 
this assignment 

Student follows all 
directions and 
exceeds the 
requirements for 
this assignment 

 

Propaganda 
Techniques 

None of the 
identified 
propaganda 
techniques are 
used in the 
campaign 

One to two 
propaganda 
techniques are 
incorporated into 
the campaign 

Three to four 
propaganda 
techniques are 
incorporated into 
the campaign 

All propaganda 
techniques are 
incorporated into 
the campaign 

 

Explanation of 
Purpose 

The message is 
merely stated with 
no explanation; 
no identification of 
propaganda used 

The message is 
explained, but no 
reasons are given 
to support the 
propaganda 
choices 

The message is 
explained and 
reasons are given 
to support the 
propaganda 
choices 

The message is 
explained and 
several specific, 
valid reasons are 
given for each of 
the propaganda 
techniques used 

 

Spelling / 
Grammar 

More than four 
grammar or 
spelling errors 
that affect 
meaning 

Three to four 
grammar or 
spelling errors 
that affect 
meaning 

One to two 
grammar or 
spelling errors 
that affect 
meaning 

No grammar or 
spelling errors 

 

    Score  

 
  

 

Ad Presentation Rubric 

4 = Clearly meets this criterion  
3 = Makes a serious effort to meet this criterion and is fairly successful  
2 = Makes some effort to meet this criterion but with little success  
1 = Does not achieve this criterion  
0 = Unscorable 
 

CRITERIA FOR EVALUATION  RATING  
Genre, Organization, and Focus  

 Purpose or purposes of messages are identified.   4  3  2  1  

 The effects of the form or style of the medium and its message are clear.   4  3  2  1 

 Media literacy concepts are used to analyze, interpret, and evaluate media messages.   4  3  2  1 

 Media strategies (ad hominem attack, bandwagon, card stacking, facts and figures, false 

causalty, glittering generalities, plain folks/snob appeal, testimonial, transfers, 

propaganda methods, etc.) are identified, and effectiveness of strategies is interpreted 

and evaluated.  

 4  3  2  1 

Language Conventions  

 Standard English-language conventions are used appropriately for this grade level.   4  3  2  1 

 Total Points:  

 


