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Previous research has suggested that a correlation between preference for music 

containing high arousal properties and personality traits exists pertaining to the 

traits of Extraversion and Openness to Experience. The purpose of this study was 

to extend previous research and evaluate whether a correlation exists between 

other Big Five traits beyond Extraversion and Openness to Experience and music 

preference. Undergraduate students from the University of Minnesota responded 

to a personality inventory and a music preference inventory to obtain information 

about the participants’ personalities within the Big Five and musical preference 

within a five-factor taxonomy. No significant correlations were found between 

music preference and personality traits, however, significant correlations were 

found within personality traits and within music preference factors. While the 

non-significance of the results suggests there is no correlation between music 

preference and personality traits, it also reveals that additional research should be 

conducted.   
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At this very moment, it is likely that people in homes, cars, and stores all around the 
world are listening to music. Music surrounds the individual daily in numerous ways, most 
considerably in the self-selection of music. Accordingly, understanding why an individual 
selects a specific piece of music has a role in providing understanding of that person’s specific 
personality traits, a point that has remained relatively unexamined within the literature of social 
and personality psychology (Rentfrow & Gosling, 2007). Recent studies have contributed to 
developing a contemporary view emphasizing that music preferences are the manifestation of 
psychological traits and that the individual seeks out musical environments that reinforce those 
traits (Rentfrow, Goldberg, & Levitin, 2011). 
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 Various studies have examined the correlation between music preference and 
personality traits, mainly focusing on two specific factors of the Five Factor Model: 
Extraversion (i.e., how much a person is sociable, talkative, lively, active and excitable) and 
Openness to Experience (i.e., how much a person is imaginative, independent and has a 
preference for variety). In a study conducted by Dollinger (1993), university students were 
evaluated on personality traits and music preference based on the NEO Personality Inventory 
and a 30-item abbreviated version of Little and Zuckerman’s (1986) music-preference survey. 
The 30 items from the survey were factor analyzed retaining six music preferences that 
included Country and Western, Classical, Jazz, Soul/Rhythm and Blues, Traditional Popular, 
and Hard Rock. Dollinger (1993), focused on the traits of Extraversion and Openness to 
Experience. Results indicated that individuals scoring higher in Extraversion had greater 
preferences for music with high arousing and excitement-seeking properties. Additionally, 
Dollinger (1993) found that individuals scoring higher in Openness to Experience had a wider 
variety of musical preferences. 
 In an extension of Dollinger’s (1993) research,  Rawlings and Ciancarelli (1997) used 
an updated version of Little and Zuckerman’s (1986) music-preference survey as well as a 
revised version of the NEO Personality Inventory to gain a fuller understanding of music 
preference and personality. Importantly, this study examined all Big Five trait domains instead 
of solely focusing on Extraversion and Openness to Experience. The results of the music 
preference survey were factor analyzed retaining three music preference factors which included 
rock music, a general breadth of musical preference, and popular music. These three factors 
were used in correlational analyses to examine correlations between the factors and personality 
traits.  Similar to Dollinger (1993), Rawlings and Ciancarelli (1997) found that the domain of 
Extraversion/Introversion is a crucial personality dimension relating to musical preference. 
However, the findings were expanded upon in that individuals high in Openness to Experience 
value being unique, suggesting these individuals have a slight aversion to popular music. 
Results further indicated that the other three personality domains of the Five-Factor Model were 
not significantly related to the music preference factors.  
 Stereotyping of individuals with respect to their musical preference and personality 
traits has also been studied. Rentfrow and Gosling (2007) examined individuals’ perceptions of 
others’ tastes in music and personality traits. In their study, 14 music genres spanning four 
music preference factors (classical, rock, religious, and rap) were presented to their 
participants. Researchers concluded that stereotypes exist among genre types and their fans, 
such that different people tend to perceive the personal characteristics of fans of certain genres 
in similar ways. Results further indicated that personality stereotypes and music genre types 
tend to correlate. For example, individuals who prefer religious music have a tendency to be 
high in Agreeableness, Conscientiousness, and Emotional Stability (Rentfrow & Gosling, 
2007).  
 Although the studies described above demonstrate a correlation between music 
preference and personality traits by directly measuring those two variables, some studies have 
shown evidence of this relationship via other types of measurement. For example, Dunn, 
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Ruyter, and Bouwhuis (2011) not only looked at personality and music preference, but included 
the direct observation of music listening behavior by allowing participants to choose music to 
which they could listen. Results indicated that musical preferences were correlated to listening 
behavior, which further indicated a strong positive relationship to specific personality traits. 
Most notably, the number of songs listened to per genre, within the four factors of music 
preference described by Rentfrow and Gosling (2007), and the duration listened showed that 
individuals who selected jazz music the most and for the longest duration were high in the 
personality trait of Openness to Experience.  
 These studies demonstrate that while a correlation between music preference and 
personality type exists, the way in which music preference is measured varies across studies. 
The most current empirical taxonomy of music preferences was put forth by Rentfrow et al. 
(2011). They described five dimensions underlying music preference based on affective 
responses to music in which each dimension contained multiple genres of music. Their five-
factor model includes a mellow factor consisting of smooth and relaxing music (i.e., soft rock, 
R&B, and adult contemporary); an unpretentious factor comprised of country and singer-
songwriter music; a sophisticated factor made up of music perceived as complex (i.e., classical, 
marching band and jazz); an intense factor defined as loud, forceful, and energetic music (i.e., 
classic rock, punk and heavy metal); and a contemporary factor consisting largely of rhythmic 
and percussive music (i.e., rap, Latin and Euro pop). These dimensions differ from the 
previously mentioned studies that used three-, four- and six-factor taxonomies of music 
preference. Furthermore, previous studies have focused mainly on the traits of Extraversion 
and Openness to Experience, with little attention paid to the remaining traits of the Five-Factor 
Model of personality. To further extend research done on the correlation between music 
preference and personality traits the most current taxonomy of music preference shown in the 
Rentfrow et al. (2011) study should be implemented because it is the most conclusive taxonomy 
and all five traits of the Five Factor Model of personality need to be explored.  

This study attempted to extend previous research by examining undergraduate students’ 
musical preferences and personality traits. In this study, musical preference was measured 
through a listening exercise based on the findings of Rentfrow et al. (2011) and the Five Factor 
taxonomy of music preference. Participants listened to 25, 15-second musical excerpts and 
rated the extent to which they liked each excerpt using a 9-point Likert-type response format.  
Personality type was measured using an adaptation of the Big Five NEO-PI-R survey called the 
International Personality Item Pool (IPIP) scale, which uses a 5-point Likert-type response 
format. Students were first given the IPIP inventory and then the music preference inventory. 
In light of the positive correlation between music preference and personality type in the 
aforementioned studies, it was hypothesized that preference for music in the intense and 
contemporary factors will positively correlate with the personality traits of Openness to 
Experience and Extraversion and therefore add to the existing body of evidence suggesting 
music preference is a predictor of personality type.  
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METHOD 

 
Participants 

 A total of 44 participants (17 males, 27 females) participated. All participants were 
undergraduate students at the University of Minnesota. Participants were selected using a 
convenience sampling of acquaintances and current classmates of the researchers. Participants 
were contacted via social media, email and in person, informed of the study, and asked if they 
were interested in participating. The participants ranged in age from 19 to 43 (M = 21.77, SD 

= 3.58). The number of participants self-identifying as Caucasian was 97.7% and the number 
identifying as other was 2.3%. No compensation for participation was offered.  
 

Materials 

 Two different inventories were used for this study. The first, measuring personality 
traits, was an adaptation of the NEO-PI-R Survey called the IPIP scale written by Goldberg, 
Johnson, Hogan, Cloninger, and Gough (2006). The IPIP scale measured the five factors of 
personality which include Openness to Experience, Conscientiousness, Extraversion, 
Agreeableness, and Neuroticism. Ten items were used to measure each factor for a total of 50 
items; balance keying was used throughout (i.e., 25 positively-worded items and, 25 
negatively-worded items). A 5-point Likert- type response scale (1 = strongly disagree, 5 = 
strongly agree) was used throughout. For example, to measure Neuroticism a positively-keyed 
statement was “I have frequent mood swings” and a negatively-keyed statement was “I rarely 
get irritated” (Goldberg et al., 2006). Examples of the remaining factors are, “I believe in the 
importance of art” (i.e., Openness to Experience); “I am always prepared” (i.e., 
Conscientiousness); “I feel comfortable around people” (i.e., Extraversion): and “I believe that 
others have good intentions” (i.e., Agreeableness).  
 The second inventory was created by the researchers and assessed the participants’ 
musical preferences (see Appendix B). The inventory was based on the study conducted by 
Rentfrow et al. (2011). Participants were asked to listen to 25, 15-second musical clips and to 
indicate the extent to which they liked or disliked each clip using a 9-point Likert- type scale (1 
= extremely dislike, 9 = extremely like) that was used throughout. The 25 music clips were 
samples of each of the factors in the Five Factor taxonomy created by Rentfrow et al. (2011), 
which includes the factors of mellow, unpretentious, sophisticated, intense and contemporary. 
For example, the musical clips for the mellow factor included R&B soul and soft rock; the 
unpretentious factor contained the genres of Rock-n-Roll and Country; the sophisticated factor 
used jazz and classical genres; the intense factor contained pop and punk; and the contemporary 
factor included rap and Europop. By evaluating the 1-to-9 rating of each clip, we could 
measure what factors the participants had an affinity for. In addition to the musical preference 
portion, the inventory also contained a section to obtain demographic information.  
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Procedure 

 Participants received the two inventories via email. The participant opened the first 
link, which led them to the IPIP inventory including all 50 statements (see Appendix A). A 
written informed consent paragraph, was included at the top of the IPIP inventory that notified 
the participants of the anonymity of their responses and the option to withdraw from the study 
at any time. After the informed consent paragraph, participants were given instructions to 
respond to each statement as honestly as possible and to circle the number on a scale of 1 
(strongly disagree) to 5 (strongly agree) that corresponded with their answer.  

After completing the IPIP inventory, the participant clicked on the second link leading 
to the second inventory, which measured musical preference (see Appendix B). At the top of 
this inventory, participants were given instructions to click on a link leading to the music 
excerpts. The instructions then told the participant to listen to each 15-second music excerpt and 
rate each music excerpt as honestly as possible on a scale of  1 (extremely dislike) to 9 
(extremely like). Following their completion of the study, participants were provided with a 
written debriefing statement describing the nature, variables and goal of the study.  
 
 
 

RESULTS 

 

The IPIP scale had both positively and negatively keyed items for each trait of the Big 
Five. To score the IPIP scale, the negatively-keyed items had to be reverse coded such that 1 
responses were changed to 5, 2 changed to 4, etc. (the negatively-keyed items are marked with 
an * in Appendix A). After recoding the responses for each, each item of a given Big Five trait 
was summed to yield a single score for each trait. The items that measured each trait are listed 
at the end of Appendix A. It was not necessary to recode any items in the music preference 
scale. The songs are listed in terms of the factor for which they are an example at the end of 
Appendix B.  
 A Pearson product-moment correlation matrix was then computed to determine the 
correlation between the Big Five Personality traits (i.e., Openness, Conscientiousness, 
Extraversion, Agreeableness and Neuroticism) and the Five Factors of music preference (i.e., 
mellow, unpretentious, sophisticated, intense and contemporary; see Table 1). Results indicated 
that there were no significant correlations between any of the personality traits and music 
preference factors.  
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 O A C E N M U S I CO 

           

O ___          

A 0.150 ___         

C 0.099 0.102 ___        

E 0.081 0.027 0.126 ___       

N 0.183 -0.374* -0.268 -0.280 ___      

M 0.275 0.060 0.239 0.085 -0.244 ___     

U 0.002 0.221 0.271 0.063 -0.130 0.479** ___    

S 0.172 0.059 0.090 -0.203 0.076 0.559** 0.450** ___   

I 0.085 -0.246 0.223 0.042 -0.058 0.397** 0.135 0.311* ___  

CO 0.075 -0.140 0.092 -0.036 -0.050 0.282 0.288 0.357* 0.288 ___ 

** p < 0.01 level 
  * p < 0.05 level 

 
 
However, there were significant correlations found within the Big Five personality 

traits and within the Five Factors of music preference. The results indicated that Agreeableness 
was significantly negatively correlated with Neuroticism; [r(42)= -0.37, p=0.012], indicating 
that as Agreeableness increases Neuroticism decreases. The results also indicated that the 
sophisticated factor was significantly positively correlated with the intense factor; [r(42)= 
0.31, p=0.040], indicating that a greater preference for music within the sophisticated factor 
was associated with a greater preference for music within the intense factor. Similarly, results 
indicated that the contemporary factor was significantly positively correlated with the 
sophisticated factor; [r(42)= 0.36, p=0.017], which shows that a greater preference for music 
within the contemporary factor is associated with an increase in preference for music within the 
sophisticated factor. 

 
 

TABLE 1. Inter-Correlation matrix between personality traits and music factors. The personality traits 
include O (Openness), A (Agreeableness), C (Conscientiousness), E (Extraversion) and N (Neuroticism) 
and the music factors include M (mellow), U (unpretentious), S (sophisticated), I (intense) and CO 
(contemporary). 
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DISCUSSION 

 

The results of this experiment did not support our hypothesis that preference for music 
in the intense and contemporary factors will positively correlate with the personality traits of 
Openness to Experience and Extraversion. Although the existing body of evidence suggests that 
music preference is a predictor of personality type, that effect does not extend to the personality 
traits of Openness to Experience and Extraversion. These results are inconsistent with past 
research, such as the study by Dollinger (1993) that found a positive correlation between the 
trait of Extraversion and musical preferences relating to high arousal properties and excitement 
seeking. This study fails to extend those findings into the realm of possible correlations between 
all Big Five personality traits and the Five Factors of musical preference.  
 Several methodological problems exist with the present study that may have contributed 
to the lack of a significant correlation between personality traits and music preference. 
Dollinger (1993) measured musical preference using an abbreviated version of Little and 
Zuckerman’s survey (1986). By using the survey instead of real music excerpts, which were 
used in the present study, the scale had the advantage of not being limited to the researcher’s 
choice of music excerpts. By using music excerpts, there may have been an unintentional bias 
of the music genres within the factors that we chose.  
 Another methodological problem that exists is concerned with the musical preference 
portion of the study. Rentfrow et al. (2011), ran three experiments. In the first two, larger 
numbers of excerpts (i.e., 52 and 94) were used leading to more reliable results. The music 
excerpts were presented in a random order and each subgenre of each factor was represented by 
at least two excerpts. Furthermore, in their second experiment, Rentfrow et al. (2011) used 
only music clips from unknown artists. In the present study only one set of 25 musical excerpts 
was used and some of the excerpts were of well-known artists. Due to a smaller set of musical 
excerpts, not all the subgenres within each music factor were represented. Also, some well-
known artists were used which could have led to potential bias from the participants (judgments 
of the artists rather than the music clips themselves), skewing the results.  
 Additionally, most previous research studies have used a larger sample size. In the 
present study the sample size was small (N = 44), attributable to limited access to participants 
due to convenience sampling as well as a short amount of time to collect data. This may have 
led to an underrepresentation of both the Big Five personality traits and preferences among the 
participants for the five music preference factors which could have had an effect on the strength 
of the correlations between personality traits and music preference factors.  

Additional research is needed to more conclusively determine whether or not a 
correlation exists between the Big Five personality traits and the music preference factors. The 
present study used a sample with a limited demographic make-up, namely, undergraduate 
students. Future studies utilizing a sample with a more diverse demographic composition may 
include a broader representation of the Big Five personality traits as well as a larger variety of 
musical preferences, which in turn might reveal evidence of a correlation between personality 
traits and musical preferences. 



 

 

 

 

 

 

 

MUSIC PREFERENCE AND PERSONALITY                                                Rohloff, Stadelman, and Annis                                                                         

 

 

 

 

 

 

VOLUME 10 – FALL 2014 - www.psych.umn.edu/sentience 

© 2014 Regents of the University of Minnesota                                                                                           16 

 

 

 

 

APPENDIX A 
 
Survey 1: Personality Traits 

 

You are being asked to complete a survey as part of a class project in a research methods course in the Department 

of Psychology at the University of Minnesota. If you choose to participate, no identifying information will be 

gathered from you, so it will be impossible to associate you with your responses. If you choose to answer the 

questions, you may stop answering at any time. You may withdraw your responses at any time, including after you 

have completed the survey. You may ask me questions before or after you complete the questionnaire. I also can tell 

you how to contact the course instructor if you have questions for him. 

 

Instructions: Please read the following statements and respond to them by choosing the appropriate number 

below. Answer as honestly as possible. 

 

Important: After finishing this survey please make sure to take the second survey titled music preference 

survey. 

 

1 
Strongly 
Disagree 

2 
Disagree 

3 
Neutral 

4 
Agree 

5 
Strongly 
Agree 

 

                     Strongly Disagree                 Strongly Agree  
 1.  Often feel blue.     1 2 3 4 5 
 2. Feel comfortable around people.     1 2 3 4 5 
 3. Pay attention to details.     1 2 3 4 5 
*4. Would describe my experiences as somewhat dull.    1 2 3 4 5 
 5. Tend to vote for liberal political candidates.         1 2 3 4 5 
 6. Dislike myself.       1 2 3 4 5 
*7. Shirk my duties.      1 2 3 4 5 
 8. Have frequent mood swings.     1 2 3 4 5 
 9. Make people feel at ease.     1 2 3 4 5 
 10. Panic easily.       1 2 3 4 5 
*11. Seldom feel blue.      1 2 3 4 5 
 12. Have a vivid imagination.    1 2 3 4 5 
*13. Am not easily bothered by things.         1 2 3 4 5 
*14. Waste my time.      1 2 3 4 5 
*15. Insult people.       1 2 3 4 5 
 16. Am always prepared.      1 2 3 4 5 
 17. Am the life of the party.     1 2 3 4 5 
*18. Have little to say.     1 2 3 4 5 
*19. Keep in the background.    1 2 3 4 5 
 20. Accept people as they are.     1 2 3 4 5 
*21. Rarely get irritated.      1 2 3 4 5 
 22. Believe that others have good intentions.         1 2 3 4 5 
*23. Don’t like to draw attention to myself.    1 2 3 4 5 
*24. Tend to vote for conservative political candidates.   1 2 3 4 5 
*25. Don’t talk a lot.      1 2 3 4 5 
 26. Believe in the importance of art.          1 2 3 4 5 
 27. Get chores done right away.     1 2 3 4 5 
*28. Suspect hidden motives in others.    1 2 3 4 5 
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 29. Make friends easily.         1 2 3 4 5 
*30. Feel comfortable with myself.     1 2 3 4 5 
 31. Enjoy hearing new ideas.     1 2 3 4 5 
*32. Find it difficult to get down to work.    1 2 3 4 5 
 33. Am skilled in handling social situations.    1 2 3 4 5 
*34. Am not interested in abstract ideas.     1 2 3 4 5 
*35. Avoid philosophical discussions.     1 2 3 4 5 
 36. Make plans and stick to them.     1 2 3 4 5 

*37. Do not enjoy going to art museums.         1 2 3 4 5 
*38. Am very pleased with myself.     1 2 3 4 5   
 39. Have a good word for everyone.     1 2 3 4 5 
 40. Carry out my plans.      1 2 3 4 5 
 41. Respect others.      1 2 3 4 5 
*42. Have a sharp tongue.      1 2 3 4 5 
 43. Am often down in the dumps.     1 2 3 4 5 
*44. Do just enough work to get by.     1 2 3 4 5 
*45. Cut others to pieces.      1 2 3 4 5 
*46. Do not like art.      1 2 3 4 5 
*47. Get back at others.      1 2 3 4 5 
 48. Carry the conversation to a higher level.         1 2 3 4 5 
 49. Know how to captivate people.     1 2 3 4 5 
*50. Don’t see things through.     1 2 3 4 5 
 
Openness to Experience:  Items 5, 12, 24, 26, 31, 34, 35, 37, 46, 48                                 
Conscientiousness:  Items 3, 7, 14, 16, 27, 32, 36, 40, 44, 50 
Extraversion:  Items 2, 4, 17, 18, 19, 23, 25, 29, 33, 49    
Agreeableness:  Items 9, 15, 20, 22, 28, 39, 41, 42 45, 47 
Neuroticism:  Items 1, 6, 8, 10, 11, 13, 21, 30, 38, 43 

 

APPENDIX B 

 
Survey 2: Music Preference 

 
Instructions: In this survey you will listen to music excerpts using the link posted at the end of these 

instructions. Listen to one excerpt then respond on the survey by choosing the appropriate number below each 

question (1 is dislike extremely, 2 is dislike very much, 3 is dislike moderately, 4 is dislike slightly, 5 is neutral, 

6 is like slightly, 7 is like moderately, 8 is like very much and 9 is like extremely). The music excerpt will be 

titled the same as the question that corresponds with it. Please answer as honestly as possible. You may listen 

to each excerpt more than once. After completing the survey please fill out the demographic information 

(questions 26-28) and read the debriefing statement.  

 

Link for music excerpts:  

https://www.mediafire.com/folder/t002a4nh0wzbbtv,xuk47dpc83v0bgk,e2xlt5vln6sjoid,60prl0bo4jai4h5,hdw0vuxm
0p4hrhr,b2cy92e1613ajfg,87i3udg8s1zu7j9,z4366a1vlg1994p,ex3bx79trzws4c1,ydoipp7iegk471j,mkm7nc7qqbhsz0n
,2sfd9tzsv79p7mw,992ndpy91hkaz1m,9aptlpwe5n6s56z,ge5msg05rwpmw9g,8szq11p0s8mf8g8,x3120729cqkzca0,i9
2o4up48br98os,l7x8ejd8gj9djpl,cgcd8zjj7r4szbv,6m6ykgx56jseda3,8u65swb8kktk0dr,ol3a3zh59uaz590,6u840kwv15
1ate7,xxj1a31vl86jbve/shared 
 

 If the music excerpt link times you out just refresh the page or enter in the link again. 
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1 
Extremely 

Dislike 

2 
Dislike 

Very Much 

3 
Dislike 

Moderately 

4 
Dislike 
Slightly 

5 
Neutral 

6 
Like 

Slightly 

7 
Like 

Moderately 

8 
Like  

Very Much 

9 
Extremely 

Like 

 
                                                                           Extremely                                               Extremely 
              Dislike                                  Like  
1. Brooklyn Swagger (Ciph)    1      2      3      4      5      6      7      8      9        
2. Brown Baby (Billy Paul)                                           1      2      3      4      5      6      7      8      9         
3. Close (The Alpha Conspiracy)                            1      2      3      4      5      6      7      8      9        
4. Cold Feelings (Social Distortion)                              1      2      3      4      5      6      7      8      9          
5. Death before Dishonor (Five Finger Death Punch)   1      2      3      4      5      6      7      8      9        
6. Get it On (Kingdom Come)                                       1      2      3      4      5      6      7      8      9        
7. I Fell in Love (Carlene Carter)                                  1      2      3      4      5      6      7      8      9        
8. I Love You (Kenny Rankin)                                      1      2      3      4      5      6      7      8      9        
9. Immaculate (Mykill Miers)                                        1      2      3      4      5      6      7      8      9        
10. Just Walk Away (Karla Bonoff)                              1      2      3      4      5      6      7      8      9        
11. Let the Mystery Be (Iris Dement)                            1      2      3      4      5      6      7      8      9        
12. Let’s Love (Lisa McCormick)                                 1      2      3      4      5      6      7      8      9        
13. Lichtspruch (Age)                                                   1      2      3      4      5      6      7      8      9        
14. Oh Darlin’ (The O’Kanes)                                       1      2      3      4      5      6      7      8      9        
15. Oh No the Radio (Owsley)                                      1      2      3      4      5      6      7      8      9        
16. Seltzer Do I Drink Too Much? (Ljova)                   1      2      3      4      5      6      7      8      9        
17. Sexy (Robert LaRow)                                              1      2      3      4      5      6      7      8      9        
18. She Walks (Language Room)                                  1      2      3      4      5      6      7      8      9        
19. Symphony No. 3 (Phillip Glass)                              1      2      3      4      5      6      7      8      9        
20. Texas Tornado (Tracy Lawrence)                            1      2      3      4      5      6      7      8      9        
21. That’s Not Rockabilly (Hillbilly Hellcats)               1      2      3      4      5      6      7      8      9        
22. The Crosley March (The American Military Band)  1      2      3      4      5      6      7      8      9        
23. The Way You Look Tonight (Oscar Peterson)         1      2      3      4      5      6      7      8      9        
24. Where the Eagles Dare (Iron Maiden)                      1      2      3      4      5      6      7      8      9        
25. Wildflower (Skylark)                                               1      2      3      4      5      6      7      8      9        
 
Sophisticated:  Items 12, 16, 19, 22, 23 
Intense:  Items 4, 5, 6, 15, 24 
Contemporary:  Items 1, 3, 9, 13, 17 
Mellow:  Items 2, 8, 10, 18, 25 
Unpretentious:  Items 7, 11, 14, 20, 21 
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