
Dentist Takes a Bite Out of 
Marketing Expenses

A dentist by trade but a marketer at heart, Dr. Je!rey Prager has tried  
many tactics to attract new patients — including television, radio, 
newspaper inserts, phone book ads and direct mail — for his Bellingham, 
Washington-based dental practice.

CHALLENGE
"ough dental practices primarily rely on referrals from existing patients, 
they try to attract new patients from many other sources as well.  
"erefore, Dr. Prager was intrigued when a patient suggested he check  
out Google™ Places for his Bellinghamsmiles.com practice. 

ACTION
Dr. Prager created a free Place Page, which he found to be very easy. 
He now up updates his Place Page at least once a quarter, as his practice 
evolves. “You have to stay on top of it to modify it as you add new services 
and any new emphasis in your practice,” he says.

In many cases, patients come to him via his Google Places Page in hopes 
that he can save a tooth that has been targeted for extraction by another 
dentist. "e listing also helps him market his business niche in o!ering laser 
procedures to help patients avoid painful gum surgery.  

RESULTS
"e Google Places listing has become Dr. Prager’s marketing powerhouse. 
“It’s my highest return on investment (ROI) of any marketing that I do. 
"at’s pretty powerful since I do a lot of marketing,” he says. “Google Places 
has been very helpful in getting people to find me who want to save their 
natural teeth. "e thing that counts in marketing isn’t what you spend, it’s 
the ROI. I would say Google, in all of its forms, is our best ROI.”

Dr. Prager urges other businesses to take advantage of Google Places. “If 
you’re not listed on Google somewhere, you are invisible to potential clients, 
patients or customers,” he says. “A lot of people will not go to a business of 
any kind if they don’t have a website. "ey want information before they 
call or visit. "at trend is only going to increase.”

SITUATION
• Find new customers
• Improve marketing ROI

OUTCOME
•  Continual influx of new 

customers
•  Reduced marketing costs
• High ROI
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