
Giving is the Backbone of UWNCA’s Ability to Meet Community Needs 

Reading Interest & Reading Persistence 
Interest: Capture your reader’s interest right away – no preambles! 
Persistence: Present the information in a way that will keep them reading. 
 
Tips… 
•    The title is (almost) everything. It should respond to the reader’s natural question. 
•    Put the title in its natural location. 
•    Use highly readable fonts and meaningful graphics. 

Visual  
Accessibility 

Highly usable documents are: 

   as short as possible 
    intuitively ordered, from  the reader’s   

          perspective 
          predictable 
                       accessible (§ 503 Rehab Act) 
 

Readability = 
•   Visual Accessibility 
•   Usability 
•   Register 
•   Reading Interest & Persistence 

The level of complexity of the words, phrases 
and reading grade level (RGL). Use familiar 
language and active voice. For example, 
easier terms for: 
 

•   Modification    Change 
•   Subsequently    Then 
•   With regards to    About 
 
You can access RGL on your computer by 
running Spelling & Grammar.  

Register 

Usability 

White Space 
Kerning - space  
between characters 
 

Leading - space  
between lines 
 

 a      a       
 Case 
 lower case     Sentence case 
 Title Case      ALL CAPS 
 SMALL CAPS 

Text Enhancement 
Underline  Italics  Boldface 

Chunking 

Peter Piper picked a peck of pickled peppers. A peck of pickled 
peppers Peter Piper picked. If Peter Piper picked a peck of pickled 
peppers, where’s the peck of pickled peppers  
Peter Piper picked? 
 

           vs. 

Peter Piper 
Peter Piper picked a peck of pickled peppers. 
 
The Peppers 
A peck of pickled peppers Peter Piper picked.  
 
The Dilemma 
If Peter Piper picked a peck of  
Pickled peppers, where’s the  
peck of pickled peppers  
Peter Piper picked? 

Reverse Text  Strikeout 

They: 

•  avoid cross-references and complex tables 
•  follow readability “real estate” guidelines 
•  use columns (print) 
•  Transparent navigation (chunking, 

subheads, intuitive) 
•  are field tested with typical users  

to find the weak spots 

Can your readers fill out your forms, or find the information they need? 

The use of design techniques to help  
people read more easily. Some tools are: 

Serif vs. Sans Serif 

tirtza
Typewritten Text
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