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BAY AREA COMMUNITY COLLEGE CONSORTIUM 
REQUEST FOR PROGRAM ENDORSEMENT ‐ NEW CREDIT PROGRAM 
 

Complete (maximum 3 pages) and Email this document to: baccc@cabrillo.edu CC: Rock Pfotenhauer, Chair, 
Bay Area Community College Consortium, rock@cabrillo.edu; (831) 479‐6482 and Kitty O’Doherty, 
kitodoherty@gmail.com; (650) 560‐9798. Write REQUEST FOR PROGRAM ENDORSEMENT in the subject line of 
your email. Your email constitutes a request for Program Endorsement at the closest BACCC meeting for which 
the deadline for submission has been met. 
 

 

Recommended T.O.P. Code  0610.00 
Units for Major‐Degree  35 
Total Units for Degree  60 
Required Units – Certificate   

 
1. Insert the description of the program as it will appear in the catalog: The Mass Communications Program is 
designed to provide students with a broad understanding of the principles of Mass Communications as well as experience in the 
application of these principles to the campus media, including the newspaper, the radio station, the journalistic magazine, the 
literary magazine, television, and video journalism, all of which include multimedia components. Classes can be applied to meet 
transfer requirement at four-year institutions and for entry into careers in media, such as reporting, public relations, print 
production, copyediting, broadcasting, videography, and photography.  
2. Provide a brief rationale for the program: For many years, the Mass Communications Program at Las Positas 
College offered only a few classes, specifically those designed to aid in production of the college newspaper. Since 2002, when the 
first full-time (shared with English) faculty member was added to the program, it has grown rapidly. It currently includes classes 
that focus on a survey of the field, classes that teach specific skills, classes that support the different college media (newspaper, 
radio, magazine, video, anthology, and television), as well as classes that are cross-listed with other programs (Photography and 
English). Each year, hundreds of students enroll in Mass Communications classes at Las Positas College, and each year many 
either enter the workforce or transfer to a four-year institution to continue their studies. Several have asked about a Mass 
Communications major at Las Positas College to facilitate their interest in the field, whether that interest be spurred by the desire 
to enter the job market, the desire to fulfill individual goals, or the desire to transfer. Given all of these considerations, as well as 
the prominence of media in American society, a major in Mass Communications is a logical next step for the program.  

The Las Positas College Mass Communications Advisory Board supports the A.A. in Mass Communications. In addition, such a 
major is consistent with the mission of the college because it would allow the many students who demonstrate an interest in the field 
by successfully completing a sequence of classes to experience growth and success which will allow for transfer, career entry, career 
advancement, and personal fulfillment. With the spectrum of classes offered in this dynamic and ethics-rich area, students will hone 
their skills in critical thinking, responsible decision-making, and respecting difference and diversity. In addition, since the program is 
based on media, it is dependent upon the latest technology and business models, making it relevant to the changing workplace. Finally, 
media, and maybe especially “new media” with its focus on democracy, empowerment, and global awareness, engenders in many 
students the tools and desire to participate in society as responsible citizens. 

 

                     
Mass Communications Associate in Arts Degree  Melissa Korber  
PROPOSED PROGRAM TITLE  CONTACT PERSON 
Las Positas College  Faculty  
COLLEGE  TITLE 
Chabot-Las Positas Community College District  925-424-1286  
DISTRICT  PHONE NUMBER 
Spring 2011  mkorber@laspositascollege.edu 
PROJECTED PROGRAM START DATE  E-MAIL ADDRESS 
GOAL(S) OF PROGRAM (CHECK ALL THAT APPLY):  

XXX CAREER TECHNICAL EDUCATION (CTE) XXX TRANSFER   OTHER 
 
TYPE OF PROGRAM (CHECK ALL THAT APPLY): 
XXX A.A. DEGREE  A.S. DEGREE     CERTIFICATE OF ACHIEVEMENT:     18+ semester (or 27+ quarter) units 
        12-18 semester (or 18-27 quarter) 
units 
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3. List all courses required for program completion, including core requirements, restricted electives and 
prerequisites. 

Freshman Year* 
English 1A (Critical Reasoning and Composition)**       3 units 
Mass Communications 1 (Journalism: News Writing)       3 units 
Mass Communications 5 (Introduction to Mass Communications)**     3 units 
Mass Communications 2 (Journalism: Investigative News Writing) or      3 units 

Mass Communications 3 (Journalism: Magazine and Newspaper Feature Writing) 
Mass Communications 31 (Introduction to Media)**       3 units 
Philosophy 2 (Introduction to Philosophy: Ethics)**       3 units 
General Education Courses: 
 Mathematics, Communication and Analytical Thinking, American Institutions, American Cultures 
 
Sophomore Year* 
Mass Communications 72 (Beginning Photo Journalism) or Photography 72 (Documentary Photography)    2 units 

 Mass Communications 35 (Introduction to Video Journalism)      3 units 
 Mass Communications 7 (Introduction to Public Relations)      3 units 
    Electives***           9 units 
  General Education Courses: 

Humanities, Writing and Critical Thinking, Social and Behavioral Sciences, Natural Sciences, Wellness 
Total Units Required          60 units 
*The freshman and sophomore courses are given in a suggested order, but students may change the order according to their schedules.  
**These classes fulfill Intersegmental General Education Transfer Curriculum (IGETC) and California State University General Education Breadth 
Requirements. 

 ***Electives 
Select from the courses below for a minimum of 9 units.  Some courses may be taken more than 
once for elective credit.      

 Mass Communications 16 (Express College Newspaper)      3-6 units 
 Mass Communications 17 (Express Editorial Board)       1 unit 

 Mass Communications 19 (Literary Anthology) or English 19 (Literary Anthology)  2-3 units 
 Mass Communications 32 (Radio Production)       3 units 
 Mass Communications 32L (Radio Production Lab)          1-2 units 
 Mass Communications 33A (Introduction to Television Studio Techniques)    3 units 

Mass Communications 33B (Intermediate Television Studio Techniques)    3 units 
Mass Communications 34 (Magazine Editing and Production)         3-5 units 
 

4. Summarize the Labor Market outlook, including citation of the source of data, for students exiting the 
program. The Mass Communications A.A. is broadly designed to meet job entry skills, although it is anticipated that a few 

occupations would be especially impacted. The information on the Labor Market Index web site indicates that three areas, Editors, 
Reporters and Correspondents, and Writers and Authors, are especially well-served by a Mass Communications degree. The 
following table synthesizes the results of the research.  

Net Job  
Market 

Since the program expects fewer than 50 graduates per year and since occupations with the Mass Communications 
TOP Codes are all increasing for California overall and for the East Bay Area, the net job market potential is 
positive. Specifically, the East Bay Area anticipates 300 openings for editors, 200 openings for reporters and 
correspondents, and 200 openings for writers and authors from 2006-2016. This reflects growth overall, except for 
reporters and correspondents, which is contracting slightly in the East Bay Area. Statewide, the numbers show 
growth as well, with 4,200 openings for editors, 1,800 openings for reporters and correspondents, and 3,200 
openings for writers and authors from 2006-2016. Thus, despite grim reports about the newspaper industry, jobs in 
this area are still available and would likely accommodate the graduates from LPC that did not choose to transfer 
to four-year institutions or pursue other interests. The program could potentially link to Public Relations jobs, as 
well, and this area is experiencing growth statewide with projections for PR specialists in the East Bay Area 
especially strong, with 200 additional openings due to net replacements. Other potential linked occupations include 
Broadcast Technicians, Media and Communication Workers (All Other), and Media and Communication 
Equipment Workers (All Other), all of which are projected to experience growth between 2006 and 2016.  

Earning 
Potential 

The following information is based on the median earnings in the state of California in all industries for a specific 
job category for the first quarter of 2009. As medians or averages, the earning should reflect the overall potential. 
Job                                                                                             East Bay Area and CA Median Earnings              
Editors                                                                           $44,914              $52,731 
Reporters and Correspondents                                                      $36,790              $40,511 
Writers and Authors                                                            $65,414              $68,832 
Public Relations Specialists                                                          $61,186              $59,823 
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Broadcast Technicians                                                                  $67,532              $33,251 
Media and Communications Workers, All Other                         $47,335              $45,169 
Media and Communications Equipment Workers, All Other       $47,878              $48,335 

Program 
Credibility/ 
Career 
Potential 

In most areas where students with the A.A. in Mass Communications may find work, further schoolwork may be 
needed to obtain a job. This is true for Editors, Reporters and Correspondents, and Writers and Authors, where a 
four-year degree is generally required and some college is desirable. However, an A.A. degree in Mass 
Communications may lead to employment in areas not specifically linked by TOP code to the area of Mass 
Communications, including Broadcast Technicians, Media and Communication Workers (All Other), and Media 
and Communication Equipment Workers (All Other), all of which require some training, on-the-job or vocational, 
but not a bachelor’s degree. 
The A.A. degree prepares students who will transfer by including classes that will transfer to the CSUs and to the 
UCs. Specifically, all courses included in the degree will transfer to CSU with the possible exception of Mass 
Communications 17, Express Editorial Board, a new class which is pending approval by the CSU (since similar 
classes transfer to CSU, it is expected that this one will as well). In addition, several of the classes transfer to the 
UCs, including Mass Communications 5, 31, and 72, English 1A, and Philosophy 2. Thus, the student seeking to 
transfer should be well served by the A.A. degree.  
Since the A.A. is broad-based, emphasizing both theory and practice through survey classes and production 
classes, it should prepare students for future shifts in career focus, which are likely in the rapidly changing media 
fields. In addition, the program includes training in different kinds of technology, such as audio and video editing 
software, page design software, and video cameras. The hands-on training in technology combined with theory 
will not only ensure that students are well-prepared to enter specific fields but also allow returning students to 
become more proficient with technology and critical thinking. With respect to the global market, students discuss 
and study the interaction between media and groups in different cultures in many of the classes included in the 
degree, especially Mass Communications 5 and 31. This will help prepare students to work in an ethnically and 
culturally diverse workforce and in an ethnically and culturally diverse, global market. 

Emerging 
Occupations 

This degree is not specifically geared to emerging occupations, although its content does emphasize new 
technologies and new media. 

Comp. Fields This program is not necessarily for a “competitive field” since solid job prospects exists.  
Career 
Technical 
Educational 
Skills 

This program should benefit students who are already employed, but its focus is on those who have not been 
trained and/or who are seeking to transfer. As indicated above, successful completion of the program will allow 
some students to directly enter the job market in specific areas, including Broadcast Technicians, Media and 
Communication Workers (All Other), and Media and Communication Equipment Workers (All Other), all of 
which require some training, on-the-job or vocational, but not a bachelor’s degree. Anecdotal evidence suggests 
that students in the program will obtain internships during the course of their studies, which will certainly enhance 
employability and, in some cases, may even lead to permanent jobs in the field. For those who choose to transfer to 
pursue a bachelor’s degree, completion of the degree enables students to develop marketable skills for 
employability while continuing educational pursuits.   

Small Bus. / 
Cottage Ind. 

This program is not necessarily geared to small businesses or cottage industries, although students desiring to work 
in either should benefit from the diverse training offered.  

5. List similar programs at other colleges in the service area which may be adversely impacted as 
follows: Diablo Valley College, located in Pleasant Hill (about 23 miles away) and with a campus in San Ramon, is  

arguably within commuting distance, but it doesn’t offer an A.A. degree in Mass Communications. Ohlone College is closer at 
about 14 miles away, but, again, the commute is difficult, and Ohlone does not offer a Mass Communications degree (it does offer 
a more specific A.A. in Journalism and a certificate in Mass Communications, but the Las Positas degree has a much broader 
focus). Finally, San Joaquin Delta in Stockton is a long commute at about 33 miles and does not offer an A.A. in Mass 
Communications (it does offer a more general A.A. in Communications, however). Chabot College, in the same district as Las 
Positas College and about 17 difficult miles away, does offer an A.A. in Mass Communications. In fact, the Las Positas College 
A.A. draws inspiration from the A.A. offered by Chabot. As required by the college curriculum process, faculty members have 
consulted with faculty at Chabot College about all new courses offered in the program. However, few students commute between 
the schools, and it is unlikely that Chabot’s enrollment will be impacted by the addition of an A.A. at Las Positas College. 
College  Program  Who you contacted  Outcome of contact 
Chabot College   AA Mass Communications  Dean Gary Carter 

Faculty Chad Mark Glen 
Chabot College is supportive  

Diablo Valley 
College 

Journalism  Admissions  Reviewed program for comparison 

Ohlone College  Mass Communications and Journalism  Admissions  Reviewed program for comparison 
San Joaquin 
Delta 

Communications  Admissions  Reviewed program for comparison 

 
6. Include other information you would like to share. None at this time. 


