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Want to know how to actually get traffic from organic search results?  Tired of 
the snake oil peddlers who claim you can get rich 
off buying their secret ebook-- when the only one 
getting rich is them selling guides to you?  Let's talk 
briefly about what doesn't work and why-- which 
will make it clear what truly is effective. 
 
 
Just look at it from the perspective of a search 
engine. They're trying to determine which of the 48 
billion pages on the web are legit versus spam.  No 
matter how sophisticated Google Bot is, it will never 
truly be able to directly determine whether your site has real content versus 
auto-generated content.  So on-page SEO-- which is playing around with 

page titles, meta tags, internal links, 
sitemaps, etc...-- won't do much for you.  
Google can't distinguish whether you are a 
spammer or not by looking at the content 
alone. 
 
 
The search engines start with a handful of 
highly trusted sites-- google.com, the New 
York Times, nasa.gov, and others.  If you're 
one link away-- meaning that these sites link 
directly to you, then odds are that you're a 

trustworthy site.  If you're two links away from the core sites, then you're 
moderately trustworthy.  And so forth. If you don't even have a connection to 
a highly trusted site-- even 4 or 5 links away, then you have no trust and 
won't rank for anything meaningful.  And if you're in that boat, then no 
amount of generating tons of fake pages is going to help you get rankings and 
traffic. 
 
 
 
 
 
 
 
 
 
 

http://google.com/
http://nasa.gov/


 

 

 
Thus, what's important is links, links, and more links.  Did somebody say  
links?  You want links from sites that are Google PageRank 4 and higher.  Don't 
know how to check the PageRank?  Download the Google Toolbar (firefox 
version) or use any of the dozen plug-ins available (search "check pagerank").  
Don't bother with anything less than PR3.  PageRank is on a logarithmic scale-- 
thus, PR4 is 10 times stronger than PR3, and PR5 is 100 times stronger than 
PR3.  Now you see why having a zillion spammy PR0 links isn't worth as much 
as a single PR6 link to your site? 

 

The second part about links is that they should be topically related.  Let's 
say you have a site that provides funeral advice.  If you have links to your site 

from an car racing blog and a site about 
classical guitars, then the search engines 
will question your legitimacy. Maybe you 
are a part of a link farm or are buying 
links.  It doesn't look natural.  Funeral 
sites should be linking to other sites 
about funerals and secondarily to sites 
about funeral homes and discount 
caskets, which are thematically similar.  
Just don't look like a spammer!Third, 
the anchor text (the underlined blue 
text in the link) needs to be variations 
of the keywords that you want to rank 
for.  You don't want all the inbound links 

to have the exact same anchor text-- that looks suspicious.  If you're generating 
links to your site because you're writing good content that people want to link 
to, then you'll naturally have a variety of keywords in the anchor text.  And the 
number of links coming in should grow naturally over time.  If you go from no 
links to 1,000 new links overnight all with the same anchor text-- you just might 
look like a spammer! 

http://www.google.com/tools/firefox/toolbar/FT5/intl/en/index.html


 

 

 
Ok, now that we have the basic foundation of SEO covered-- namely that it's all 
about links and that you don't want to look like a spammer-- let's start with 
what steps you need to take to start getting links: 

  Create a Top 50 List: Or even better, a top 100 list. Whatever your site is 
about, create the most useful, handy list of tips to do X (where X is your 
topic).  For example, 50 ways that you can save money on health 
insurance-- whatever it is your site is about.  Then make a top 50 bloggers 
list about your topic-- with a link to the bottom saying "Want to suggest 
someone who should be on the list?"  Make a top 50 twitterers (tweeters, 
tweeple?) list, a top 50 websites about that topic.  You get the idea.  Make 
it good-- of such awesome quality that people will link to it.  And then 
tastefully promote your articles with your friends, on your Facebook, and 
get friends to spread the word. 

 

 Search the keywords you want to rank on and 
reach out to who is there: Those guys who are 
already on the first page of the keyword you want to 
rank on are clearly doing something right in the eyes 
of the search engines.  So if you are associated with 
those guys, then maybe some of that link love will 
rub off on you. When you have enough content on 
your site, you can then ask those folks to link to you, 
guest post, whatever you need to say to get a link. 

 

 Build up an interview library: For each of these leaders in your space, 
ask them for 10 minutes of their time-- you'd like to interview them on 
your topic. Video, podcast, text-based Q&A-- whatever.  They'll be 
honored to be selected and will probably tweet or blog about it, which 
will increase both your traffic and your inbound links.  And when you get 
a couple prominent folks to agree to be interviewed, you can use that as 
leverage to get everyone else to join in.  After all, if all my friends are 
being interviewed, I certainly don't want to be left out as being 
"unimportant".  Make sure you have interesting questions, too. 

 



 

 

 Write a free ebook: This is the classic technique of repackaging your 
content to get someone's email, which you can then put into an email 
autoresponder path.  For example, that's how you got in to Shoemoney's 
Xtreme Internet Marketing Guide.  The best stuff out there is free, so 
there's no reason to charge a few hundred bucks for it.  I've paid the 
money to get the expensive guides and they are usually worse.  The 
amount of money you don't make by not charging is more than made up 
by the great press you get and incremental traffic.  More on how to do this 
in Week 7: Content Creation-- How To Create Articles That Attract Users 
And Increase Sales. 

 

 Buy links: I mean-- make a "donation".  Perhaps the local university is 
looking for some old laptops or maybe you can donate $100 to some 
program.  And in exchange, they might acknowledge you from their high 
PR .edu page.  Whatever you do, don't buy links from TextLinkAds-- that 
will eventually get you banned and Google has directly told me at 
conferences they know about it and can easily spot it. 

 

HOW DO I OPTIMIZE MY SEO? 

Now that you have something going, how do you decide what to focus on?  What 
keywords should you go after, 
what topics should you write 
about? What sites should you try to 
go get links from?  In other words, 
what’s the system for determining 
where you’ll gain the most traffic 
for your time?  We’re going to 
show you how you can multiply 
what’s already doing well.  The 
engines are telling you where 
they’re willing to give you more 
traffic if you’re willing to listen. 

 Start with your analytics: If you have Google Analytics, you can see what 
keywords are driving you the most visits—go “traffic sources” > 
“keywords” and then click on non-paid (since you don’t want to include 
your PPC traffic here).  The screen defaults to showing you only the top 10 



 

 

terms, so you probably want to expand to 50, so you can get a better sense 
of where your traffic is coming from. 
 

 Look at what’s sending you the most clicks: Odds are, it’s just 5 or 6 
words—and then it drops off quickly from there. Your name or product 
name will show up first. Aside from those branded terms, type those 
words into Google and see how you rank. For every position you can 
move up, you can get 10-20% more clicks—if you’re moving from #2 to 
#1, you can get perhaps triple the volume.  Thus:  
 

o It’s much better to rank #1 on a medium value term than it is to 
rank #10 on a high value term.    
 

o It’s also better to rank #1 on a single good term than it is to rank 
#10 on 50 terms that are equally as valuable. 

 
The moral of the story is that being in the top 3 spots really makes a 
difference.  But don’t make the mistake of ranking #1 for a term that has 
no searches on it.  You’ll prevent this mistake from happening by starting 
with your Analytics and seeing what already has enough volume to make 
it worth going after. 
 

 Start planting seeds around that page: The fact 
that you rank for the term means that Google and 
the other engines like your content and believe the 
rest of web is voting for you as the most relevant 
result for your topic.  So now that you have one flag 
planted, start broadening your circle to grab 
surrounding territory.  Use Google Wonder Wheel 
and Google Suggest in tandem to figure out what 
you should start writing content about and from 
what similar sites you need to get links from. 

You’ll notice that the results are different: 

 Google Suggest shows you the most common searches that match the 
terms you are typing—think of it as a smart autocomplete.  Pick some 
of these keywords to create pages around. 
 

 Google Wonder Wheel shows you the most closely related searches, 
organized by theme.  It’s based on LSI (Latent Semantic Indexing) and 
gives you insight into how Google groups keywords.  So you might as 



 

 

well build pages that mimic that hub and spoke structure, too.  If it’s 
good enough for Google, then it’s good enough for you. 

So now you know what terms you should be going after—pepper them into 
your page titles, meta descriptions, and text (bolded once per page if you 
can).  If you have a blog, make sure those keywords are both categories 
(which create new pages that aggregate all posts that are tagged for it) as 
well as individual tags.  Use Google Suggest to populate the tags and 
Wonder Wheel to drive the categories.   

 Copy competitors shamelessly: If they have a link from a particular 
high ranking site, you want that link, too.  If they have page titles in a 
certain way, you want to do that, as well.  If they list themselves in 
certain directories….. you get the idea.  Do a couple commands on Google 
or Yahoo!, such as “site:mycompetitorsite.com” and 
“link:mycompetitorsite.com”.  That will tell you how many pages are 
indexed by the engines as well as how many backlinks (links that come 
into their site) they have.  The backlinks are not necessarily accurate, not 
are they in order, so you have to dig through them carefully. 

 



 

 

 If you’re building local sites: And doing lead gen, then submit yourself 
to Google Local Business Center, Yahoo! Maps, Bing Local Listings Center, 
and Ask (if you’ve gotten that far down the list).  There are 20+ free press 
release sites you can use to launch fanfare for your site. 

But what about the zillion other keyword tools out there?  Not needed for 
SEO.  In PPC, it may make sense to build giant campaigns from scouring a 
bunch of tools.  Adding a thousand keywords is a snap for PPC.  But adding a 
thousand pages to a site—real pages, not that scraped, auto-generated stuff--- 
is a lot of hard work that can take months to build content that real human 
beings would appreciate. 

 

SO WHAT SHOULDN’T I DO? 

 Buy a zillion domains and 
have them all link together: Better 
to have one domain that ranks well 
than a bunch of domains that don’t 
do anything.  Domains are like real 
estate.  If you have a bunch of 
properties but have no houses on 
them, you can’t charge any rent.  
Besides, if you’re trying to rank on 

one topic, you’re best off concentrating your juice on one site—not 
spreading it thinly around on a bunch of spam domains. 

 

 
 Generating a ton of fake content: In the 

short run, you can get a pop in traffic 
because of QDF (Query Deserves 
Freshness), which will temporarily rank 
new pages that could possibly be news 
articles, sports scores, and current events.  
So you can create some short-term income 
via these “dump” or “cycle” sites, as you 
churn through them—not sustainable.  If 
you want to make money, generate sites 
that will earn money for the long run- and that requires real content. 

http://www.mashable.com/2007/10/20/press-releases
http://www.mashable.com/2007/10/20/press-releases


 

 

 

 

 Keyword stuffing: Repeating 
keywords is keyword stuffing. Keyword 
stuffing is stuffing keywords in such 
density that keywords are stuffed next to 
keywords. Stuffing keywords is stuff that 
Google doesn’t like, because keyword 
stuffing is just stuffing as many keywords 
that the user experience is terrible. Get 

the idea?  Viagra, Viagra, Viagra. 
 
 

 Other tricks:  
o Cloaking will work wonderfully—just don’t let anyone report you.  

The engines themselves are not likely to catch you—as Greg Boser 
says, they rely on fear for enforcement.   

o Triangular linking or even N-linking stopped working a couple 
years ago.   

o Same with hidden divs, -999 pixel stuff way off the page, white on 
white text, site footer jammed with links, jamming in meta tags, 
and so forth.  



 

 

ShoeMoney Action Plan: Week 5 

Next week we’re going to cover how you can build your site with ZERO 
programming skills.  But to be ready for that, you’ll need to complete 
these steps: 

  Ensure you completed the steps in Week 1-4 

 Create a Top 50 List(s) 

 Assemble your top 5 keywords 

 Determine who is ranking on your keywords 

 Interview these folks 

 Write a free e-book 

 Set up an email autoresponder to the e-book 

 Buy links or make donations—just get links 

 Copy competitor keyword strategies, links, and directories 

 Update your page titles-- most important keywords first 

 List your site in free directories 

  Sign up for Google Webmaster Central 

 Sign up for Google Analytics  

  

http://www.mashable.com/2007/10/20/press-releases/


 

 

Glossary Of Terms 

SEO: Search Engine Optimization - Optimizing a website to rank higher on 
search results 

 
PPC: Pay Per Click (Advertising) - Paid search results targeted at specific 
keywords 

 
SERP: Search Engine Results Page - A list of web pages returned by a 
search engine  

 
Bot: An automated program search engines use that gathers information 
about webpages 

 
Sitemap: A page within a website that outlines all of the pages and their 
hierarchy within the site 

 
PR# (PageRank): A score determined by search engines based on a 
number of factors, used to show site relevance and authority 

 
Tweet: A Twitter.com Message 

 
Keyword: A specific word or phrase used to determine what a website or 
body of content is about 

 
Traffic: The amount of users that have visited a webpage 

 
Blog: an online journal 

 
Link: a connection to (or from: known as a Backlink) another website or 
page 



 

 

 
Anchor Text: clickable Text label for a link, usually a description or 
keyword. 
 

Spam: Stupid Pointless Annoying Message - An unsolicited message (Not 
the canned ham assortment) 

 


