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You’ve just

graduated with 

a degree in parks

and recreation.

Now what?

By Lauren Yost

A
n estimated 1.5 million students will enter the
American workforce this year, as recent college
graduates and others will be seeking their first
professional jobs.
Sure, you’ve held summer jobs and intern-

ships, perhaps even full-time jobs to put yourself through
college. But “getting a job” and obtaining that “career-” level
position to put your new degree to work will require a differ-
ent approach.
As a human resources professional, I oftentimes receive

hundreds of resumes per week. Over the years I’ve inter-
viewed stand-out candidates, and I’ve interviewed candidates
who will surely be the subject of multiple job boards’ Top-10
Applicant Blunders lists.
How do you make the “stand-out” list and avoid the “blun-

der” list? Every stage of the process offers opportunities to
impress or distress your future employer. What you need are
some insider tips on sending the right message to the person
receiving your resume.

FIRST IMPRESSIONS FIRST

Remember: You never get a second chance to make a first
impression.
Great career advice from that 1970s dandruff shampoo

commercial, but when does the first impression begin? Is it
when you walk through the door and shake the interviewer’s
hand? Perhaps the resume? No, the cover letter is the real first
impression, right?
All of those are important keys to the impression you give

to a prospective employer, but the first impression you give,
even before your cover letter or resume, is through your e-
mail address.

E-mail Addresses
What message are you sending about your professionalism
and career focus with an address such as beerbudda@provider.
com or partyanimal@provider.com? Are you inviting discrimi-
nation by giving away your gender or age with addresses such

Get to

Work



Cool 
Job 

Profiles
by Clare Leschin-Hoar

W
e’ve all got to work,
right? So we figure if
you have to put in your

9-to-5, it might as well be at a
cool place doing a cool job. Take
a gander at the profiles we’ve
put together across the next few
pages, from surf instructor to
nature writer to small-town
agency director, then ask your-
self: Could I score a cool job? 
We can’t imagine why not. Take 
a cue from these folks, who are
doing what they love and loving
what they do.

Small-Town Director
CATHY METZ
Parks and Recreation 
Director
City of Durango, Colo.

S
ure, Cathy Metz gets to live
in a gorgeous locale known
for its abundance of out-

door activities including skiing,
rafting, fly-fishing, mountain-bik-
ing, and hiking, but that’s only
part of what makes her job so
enviable. Metz, 52, a competitive
master swimmer (who ranks first
in the state for her age group),
starts her day at 6 a.m. swim-
ming in the very indoor pool she
manages. After that, she’s busy
overseeing the 32 parks and
numerous recreation facilities
that are under her care, all the
time keeping an eye to ward the
future and remaining hard at
work on her city’s master parks
plan.

For Metz, the beauty of being a
small-town director means no
two days are the same, and she’s
able to get up-close and personal
with her community of 16,000
year-round residents who are
passionate about their parks,
trails, and recreation programs.

“They really put a high priority
on that here,” says Metz. That
suits her just fine. “I don’t do the
job just because it’s a paycheck. I
do the job because I believe in
the services we provide, and that
we make a difference in the qual-
ity of life in Durango. That makes
me go that extra mile.”
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as hotchick22@provider.com or GenY1990@provider.com? For
your job-hunting activities, choose a simple e-mail address 
of FirstName.LastName@provider.com, or first initial and last
name. This is the safest choice and sends the most profes-
sional message.

Cover Letters
Your cover letter should include the title of the job you are
applying for, a brief summary of how your experience and
education qualify you for the job (not why you want it), and
the best method of contact.
If the employer’s job posting requests other specific infor-

mation (such as salary requirements) make sure you offer
some kind of response. Failing to address the request may be
an indicator to the employer about your attention to detail.
Other indicators of lack of attention to detail include a

cover letter with the wrong job title, a description of skills
that have nothing to do with a particular job, and font 
styles or sizes that change mid-sentence or from paragraph 
to paragraph.
Your cover letter should be brief and to the point. As a

recent grad, you may not have much to fill up that early
career resume, but your cover letter cannot be the longer of
the two documents. If you find that you have more to say
about why you’re qualified for this job than you have to say
on your resume about your work history, look for places on
your resume where you can insert that information as a core
qualification for any job.
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Resumes
The two most common resume styles used in the United
States today are the “chronological” and the “functional.” As
you gain experience, there are other resume styles that will be
more appropriate, but as a recent grad, the basics are most
important.
The chronological resume will present the cleanest, clearest

picture of your background and experiences. Early in your
career, you’ll likely want to include internships and long-term
volunteer engagements in addition to the traditional employ-
ment you’ve held.
List them in order, starting with the most recent. Make

sure you include the dates of employment (month and year
are sufficient), employer’s name, your position title, location
(city and state), and a brief description of your job function
and responsibilities. As a bonus, list key accomplishments
while at that job, any recognition or awards received, and spe-
cial skills learned.
List your education (degrees, certifications, special train-

ing) in a format similar to the work history, but exclude the
dates (an indicator of age). At this stage in your career, the
education section is actually going to be best placed before
the work history on the resume; after one or two solid jobs,
the education will move to the end.
As a “best practice,” the objective statement has been

replaced by a summary statement. Your better choice is to
write a summary statement to replace the objective. The sum-
mary statement should be a testimonial of the things you
want employers to know about you: hardworking, dedicated,
quick learner, and so forth.
If your actual work history is limited, you may be better off

using a functional resume. The functional resume will begin

Professor Parks
SCOTT SHAFER
Associate Professor
Recreation, Park, and 
Tourism Sciences
Texas A&M University
College Station, Texas

F
or Scott Shafer, one of the
best perks about being in
academia is that every so

often, he can take a sabbatical
away from his job to think and
enrich.

“There’s a lot of flexibility to pur-
sue things that are of interest to
you and also of greater good to
society,” says Shafer. That benefit
not only keeps Shafer refreshed
and enthused, but this renewal
gets translated while he’s teach-
ing park planning and design
courses to college students at
Texas A&M, a class he’s led for
12 years.

At the core of his instruction,
Schafer reminds students of the
importance of approaching park
planning from the human-experi-
ence standpoint. “We try and
cover everything from the politics
of parks to what public spaces
really mean to people,” he says,
not simply the artistic and visual
component of landscape design.

Shafer reaches out to local lead-
ers, too, and partners with them
on projects that will benefit their
communities while giving his stu-
dents hands-on experience. As a
result, Schafer has been recog-
nized by the Texas Recreation
and Park Society as Instructor of
the Year, and has garnered the
regional award for Commissioner
of the Year in his role as zoning
commissioner for College Sta-
tion, Texas. And that kind of
recognition is pretty cool all on
its own.

Land Guru
WILL ROGERS
President, Trust for 
Public Land
San Francisco

H
onestly, we’re not even
sure where to begin when
it comes to talking about

how cool Will Rogers’s job is, so
we think we’ll start with the fact
that on a regular basis, Rogers
gets to be in some truly special
and extraordinary places.
Whether that’s in the wilds of
Montana or working with inner-
city kids who are at work design-
ing their own new playgrounds.

And while there’s plenty about
his job that’s not glamorous—a
lot of it takes place in hotel con-
ference rooms and airports—
press him a little, and he’ll fess
up to the occasional opportunity
to go fishing on the Madison
River. But beautiful landscapes
aren’t the entire picture. The Trust
for Public Land’s informal motto
of “We can walk on our work”
means that much of what the
organization accomplishes isn’t
measured quantitatively.

“An eighth-of-an-acre community
garden can have a profound
impact on a surrounding neigh-
borhood,” says Rogers. “Acres
don’t always tell the story. It’s
the connection that people have
with the place that they con-
served.”

While working with conservation
entrepreneurs in the 40 TPL
offices across the country keeps
Rogers enthused, the job is
always challenging. “There’s
growth everywhere. Not just in
our cities, but backcountry
sprawl, too. The sense of urgency
is enormous, and the feeling
we’re not getting things done
quickly enough is a real chal-
lenge.” Our take on that? We
think Rogers is darned cool for
trying.
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with your summary statement and education, just like the
chronological, but rather than listing your work history (or
lack thereof), focus on your areas of knowledge, skill, and
ability. This will be the most expansive part of the resume.
At the end, list your work history by simply including dates

of employment, employer’s name, your position title, and
location. Because it was represented in the knowledge, skills,
and abilities section, job descriptions need not be included
here.

PRESENTATION, DELIVERY, AND DETAILS

Just like the cover letter, your resume should be content rich
but visually simple. Where appropriate, set type in bold face,
underline, or italics to distinguish headers from descriptions,
but maintain a consistent font style and size throughout.
When you’re confident that your resume is final, save it

with a file name that is your first name, last name, month,
and year (JoeSmith0608.doc). Remember, just like your e-
mail address, the employer sees what you’ve named your
resume, not just the content. You also want to make it easy to
find and retrieve by document name.

Impact Maker
CRAIG POLLITT
CEO, National Sports Center 
for the Disabled
Denver

I
n his previous life, Craig Pollitt
was a self-described cynical
accountant. But four years as

CEO of the National Sports Cen-
ter for the Disabled has trans-
formed that cynicism into heart-
felt compassion.

It’s easy to understand the meta-
morphosis.

With as many as 4,000 national
and international students with
disabilities coming through the
NSCD program every year, that’s
literally thousands of stories of
personal triumph. “We like to say
we enable the human spirit
through sport,” says Pollitt. And
while Pollitt’s daily schedule is,
well, a pretty anti-glamorous
tangle of meetings, meetings,
find money, meetings, we like
knowing he sets aside time to
get out there and connect with
families first-hand.

That might mean he’s loading ski
lifts and seeing the immediate
impact of teaching a child with a
physical disability how to glee-
fully swoosh down snow-covered
slopes. “The thing I relate to the
most is the impact on parents,”
says Pollitt. “You’d do anything
for kids to make their lives more
rewarding, and that’s very mov-
ing to me. There’s no difference
between a disabled and able-
bodied child in terms of what the
parents want for them.”

City Builder
ALEXANDER GARVIN
Urban Planner Extraordinaire
New York City

A
lexander Garvin is a little
hard to pigeonhole. He’s
notable for many things:

his work with the Lower Manhat-
tan Development Corporation,
the redevelopment of the World
Trade Center site post-9/11, his
role in New York City’s 2021
Olympic bid (which was snagged
by London), the books he’s
authored, and even his long-time
teaching position at Yale. That
kind of variety is exactly why
we’ve added Garvin to the list.
And, not coincidentally, job diver-
sity is what he finds enriching
about his career.

“I don’t just have one job,” says
Garvin. “It’s been this kind of mix
with me since I left grad school.”
What makes Garvin so effective
is his ability to see things others
often miss. In action, that skill
can get applied to housing devel-
opment problems, like finding
300,000 housing units without
any kind of relocation.

“People often don’t see what’s in
front of them,” he says. There’s
no doubt that his work as an
urban planner directly affects
tens of thousands of people.
Does he think about that while
he’s working? “I don’t think
about it. I assume it. If it doesn’t
touch people’s lives, then why
should I do it?” Good point.
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When sending your resume to an employer, you may also
be asked to fill out an application. Make sure you do this.
Skipping this step sends a message about your ability to fol-
low instruction or follow through on assignments.
It’s typically OK to place one follow-up call to “make sure

you got my resume,” but if you get voicemail, make sure your
message is simple, friendly, and low pressure. This recorded
moment will speak volumes about how you will interact with
coworkers.

BEFORE, DURING, AND AFTER THE INTERVIEW

Before you even have an interview, we’ve already uncovered
multiple opportunities to impress or distress a potential
employer. Here are some dos and don’ts for the next steps in
your search process.
Although there is certainly a growing trend toward e-mail

as a vehicle for initial contact, there’s a better chance that an
employer is going to simply pick up the phone and call you to
set up an interview. You won’t know when it’s coming, so
you’ll need to be prepared at all times to present your profes-
sional side when you’re in job-hunting mode.

Don’t Do

Answer the phone, “What up?” Answer the phone with first and
“Hey, dude,” or “Y’ello.” last name so the employer

knows she has reached the right
person: “This is John Walton.
May I help you?”

Create a cute or entertaining Create a simple, short, profes-
message on your answering sional message with your first
machine (home or cell phone). and last name on your cell

phone. If your home number is
given out and you share the line
with family or friends, replace
your name (or names) with the
phone number.

Nature Writer
JENNIFER ACKERMAN
Science Writer
Charlottesville, Va.

J
ournalist Jennifer Ackerman
has spent the night in a
coastal North Carolina town

while 80-mile-an-hour hurricane
winds pummeled her motel.
She’s traveled with Chinese pale-
ontologists to the remote Liaon-
ing province of western China to
view the site of a fossil discovery
that linked birds and dinosaurs.
And she’s spent time in Spain
shoulder-to-shoulder with over-
zealous scientists chasing drag-
onflies to learn about their sex-
ual habits.

“What I love most about what I
do,” says Ackerman, “is traipsing
around with scientists that are
completely obsessed with their
topics. I get a window on a
whole world that is just fascinat-
ing, and I try to convey a piece of
that window as vividly as possi-
ble to readers.”

In addition to several books, 
Ackerman’s work has been pub-
lished in National Geographic,
the New York Times, and numer-
ous other publications, and she’s
a frequent recipient of awards for
her writing. But what makes Ack-
erman’s job especially cool is the
range of subjects she covers and
that she relishes exploring the
natural world. We also appreci-
ate her tenacity.

“Science in particular is full of
jargon. I keep at it and ask ques-
tions, and eventually I’ll get it.
Scientists are incredibly generous
and accessible. They just want to
make sure their work is
explained in an accurate way.”
Which makes us glad we’ve got
Ackerman as our translator.

Big-City Director
YOMI AGUNBIADE
General Manager, 
San Francisco Parks 
and Recreation Department
San Francisco

W
ith 230 parks and 90
facilities that are man-
aged by the park and

recreation department, the sheer
variety of activities a large city
such as San Francisco can offer 
is practically endless.

There’s Golden Gate Park, 
several half-acre mini-parks, 
golf courses, swimming pools,
and stadiums. That alone could
keep Yomi Agunbiade’s job inter-
esting, but what keeps it reward-
ing is seeing the very real impact
his department has on connect-
ing neighbors and friends in a
way that strengthens communi-
ties across all demographics of
his city.

“We’re renovating parks that
haven’t been touched in 50
years,” says Agunbiade. “That
changes a neighborhood. It’s like
giving people back the heart of
their community. I don’t know
any other department in the city
that really gives people their
community back, and that’s 
why I believe my job, and others
doing what I do, makes it worth-
while.”

And while his position means
plenty of political wrangling—
something his background as 
a mechanical engineer didn’t
always prepare him for—he’s got
a few perks to go with the long
hours, including an office located
within gorgeous Golden Gate
Park, and excellent seats for the
San Francisco 49ers home games.
If only his football team had a
better year, that might bump
Agunbiade’s job to ultra-cool 
levels.
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Sometimes you’ll be invited directly to a live interview
with the employer, and other times you’ll be asked to partici-
pate in a phone interview first. Your phone interview may be
with the hiring manager but could also be with someone else
in the organization (for example, a human resources assis-
tant or another manager).

A successful live interview has as much to do with prepa-
ration as it does execution. Assuming you wouldn’t have
made it this far without the core qualifications for the job,
let’s focus on the little (or not-so-little) things that can make
you stand out from the other similarly qualified candidates.

Don’t Do

Dismiss the importance of the Give it as much focus and
phone interview. preparation as a live interview.

Research the employer, and
have the job description and
your resume in front of you. It’s
your one chance to use a “cheat 
sheet” the employer can’t see.

Take the call in a place with Plan to take the call in a quiet, 
potential distractions or secured area. If there is a
disruptions (television noise, potential for interruption, let 
kids, dogs, roommates, traffic, the interviewer know that at
coworkers). the beginning of the call.

Don’t Do

Over-, under-, or otherwise When you receive an interview
inappropriately dress for the invitation, inquire as to the
interview. standard attire for the position;

you may want to “one-up” for
the interview. Overdressing for
the interview is better than the
alternative.

Let poor body language speak Shake hands firmly. Keep eye
louder than your mouth or your contact 75 percent of the time.
resume. Sit straight, toward the front of

the chair. It’s OK to be comfort-
able, but too relaxed can trans-
late as disinterested.

Critter Keeper
CARRIE KASNICKA WILLIAMS
Nature Center Supervisor, 
Eagle Creek Park
Indianapolis

C
arrie Kasnicka Williams
has a reputation for mak-
ing little kids squeal by

feeding a box turtle squirming
worms before their very eyes.
That alone makes her cool in our
book, but it’s only a tiny part of
her job as supervisor of nature
centers at Eagle Creek Park. The
sixth largest city-owned park in
the country, it contains 5,200
acres of prairie, forest, and reser-
voir habitats and myriad wildlife.

Not bad considering it’s next to 
a fairly large Midwestern city.
And Williams’s duties are as
diverse as the park she works
within. One day she’s working
with rehabilitated birds of prey,
such as falcons and red-tailed
hawks. The next, she’s working
on the reptiles and amphibians
program. After that, she’s meet-
ing with a variety of volunteers,
or working with local hiking
clubs and more. And that’s just
the way she likes it.

“This job has a little bit of every
position I’ve held in the past,”
says Williams. “I get to work 
with the public, animals, out-
doors, and with fantastic staff.
It’s a dream come true.”

No surprise she’s telling us this
over the telephone while she’s
hand-feeding crayfish. Somehow
we’re convinced. Williams is very
aware that her job can have a
real impact on local families, too.
“Budgets are a problem for a lot
of folks. Money is tight right
now, and I take a lot of pride in
the fact that I can give a family a
‘wow’ experience for five bucks.”

Wave Maker
CHRISTIAN BARNES
Surf Instructor, 
Wrightsville Beach 
Parks and Recreation
Wrightsville Beach, N.C.

T
he way Christian Barnes
likes to tell it (with his thick
Australian accent), was that

when he was 5-years-old, his
father put him on a surfboard
and pushed him onto his first
wave, where screams of terror
quickly melted into screams of
delight. No surprise, he’s been
hooked on the sport ever since.

Everything about surfing falls
into the this-is-way-cooler-than-
what-you-do category. Sure,
there’s the adrenaline of riding a
churning wave, but there’s a lot
more to it than that. Surfers are
avid weather-watchers. They pay
attention to things like wind,
tide, and wave selection, and the
abundant marine life that’s out
there with them.

What makes Barnes’ job extra
cool is that he gives lessons
through the Wrightsville Beach
Parks and Recreation Depart-
ment, which means they’re
among the most affordable les-
sons folks can get. He takes his
role as instructor seriously.

“Some of the surf schools do all
the work for the students,” says
Barnes. “They take them out and
push them onto the waves. I
make them do it mostly on their
own. I want them to have a life-
time of surfing, so they have 
to learn to get out through the
waves, paddle efficiently, prevent
nose-diving, and more. We teach
fundamentals so they can have a
good foundation,” he says.
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Following up after the interview is one of those opportuni-
ties to set yourself apart from other candidates. It’s important
and often forgotten. Like the other steps, there are good ways
and bad ways to follow up effectively.

Just because a job is offered doesn’t mean you have to take
it. You learned a lot just going through the process and, if
nothing else, it was good practice for next time.
No job, especially a first career job, is going to be perfect.

Keep in mind that if you accept a job that was not your ideal
position, it is your personal choice, not the employer’s flaw.
Don’t expect the job to suddenly become everything you
dreamed of. Make the most of it, learn what you can, and
parlay that experience into a better career move down the
road. P&R

Lauren Yost, NRPA’s director of human resources, published a
two-part article loaded with-job hunting tips for recent gradu-
ates in the June and July issues of the online Student Branch
newsletter. To read the full articles, visit us at www.nrpa.org.

Don’t Do

Let your appreciation go A thank-you note should be
unspoken (or unwritten). sent to your primary interview

source—and possibly to others
with whom you met. E-mailed
thank-you notes are common,
but a handwritten note can
have great impact. Follow-ups
should be made within 24
hours.

Fail to ask questions before Know what your must-haves
accepting the job. and nice-to-haves are for your

ideal job, and understand where
this job fits on that scale. Think
about it before accepting or
turning down an offer, and give
the employer a time by which
you will call back with an
answer.

Dr. Feelgood
MERLON PUSEY
Physical Therapist, 
Vail Sports Medicine
Vail, Colo.

O
h, Merlon, not only do
you get to live in Vail and
have your fill of Nordic

skiing, ice-skating, and snow-
shoeing in the winter, but you
get all the good summer stuff,
too: cycling, mountain-biking,
hiking, rafting, and kayaking.
Plus, you get all those well-
coifed, good-looking types who
like to play on your slopes. It
doesn’t seem fair.

But in case all that’s not enough
to add you to our “cool jobs” 
list, we’ve heard you’ve actually
helped some pretty notable peo-
ple feel significantly better with
those handy P.T. skills you’ve
honed, including Picabo Street,
Chad Fleischer, Dawes Wilson,
Craig Stadler, and even Danny
Glover. Making sure someone
doesn’t end up with a permanent
injury is important, and getting
them back up so they can do
what they like to do is chill, too.

So we just want you to know
that we appreciate the 50-hour
work weeks you put in to keep
all those folks feeling healthy—
even though we’re a little green
with envy.

Diamond Director
DAVE DUNNE
Stadium Manager, 
HoHoKam Stadium
City of Mesa Parks, 
Recreation, and Commercial
Facilities Department
Mesa, Ariz.

F
or mere baseball-loving
mortals, knowing someone
like Chicago Cubs General

Manager Jim Hendry or top
pitcher Ryan Dempster would be
considered job-perk aplenty, but
for Dave Dunne, it’s all just part
of his regular gig. Dunne, a for-
mer Chicago land-native, has
been stadium manager at HoHo -
Kam Stadium in Mesa, Ariz.,
home to the Chicago Cubs spring
training season, since just before
the park opened in 1997. Dunne
is ultimately responsible for the
entire operations: from grounds
crew to inside maintenance staff,
and from security to volunteers.

That’s a full plate for a stadium
that boasts having the all-time
season attendance record and
single-game attendance records
for the spring training season.
De spite the long hours during
peak play time, there’s plenty
that make’s Dunne’s job cool: 
the intimate view of the team’s
camaraderie, a crew of volun-
teers and staff he can brag
about, and a chance to interact
with regular-season ticket hold-
ers. And while his duties don’t
allow for a lot of time to actually
sit down and watch the game,
when he’s back in his hometown
of Chicago, he’s been known to
score some killer seats at Wrigley
Field.


