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he world of fashion photography is often viewed as decadent 

and charmed, where photographers spend their time shoot-

ing on exotic beaches or in well-lit New York lofts, animatedly 

directing models draped in the finest couture for the covers 

of glossy magazines. While there are certainly truths to these fantasies, we 

sometimes forget to factor in the years of hard work that photographers of 

this genre have grinded through to get where they are now (exotic beaches 

sometimes included).

Since fashion photography is growing more globalized, I talked to three dif-

ferent shutterbugs working around the world to get a perspective on their 

career paths, gear choices and what life is really like as a fashion photogra-

pher, especially in the current economic climate.

by Allison Gibson

A Global Perspective On Fashion Photography

Photography
F A S H I O N
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Jeremy Stockton Johnson, Shanghai, China
Jeremy Stockton Johnson is an American born, Shanghai based fashion photographer with an incredible list of clients, including publications 

such as the Asian editions of Vogue, Elle, Harpers Bazarre and Marie Claire, and designers such as Coach, and Dior. 

The Path To Becoming Professional
Though he was artistically inclined toward photography from a young age, Jeremy wasn’t confident that he could make it his 

career. During college Jeremy spent time abroad shooting photography in Africa and then in Europe while he worked in London 
for the BBC after graduating. He ended up moving back to New York, deciding that he wanted to follow his dream of becoming 
a photographer, and immediately got to work getting his travel images published. It all clicked for Jeremy when he briefly assisted 
celebrity photographer Patrick McMullan, during which time he was introduced to the exciting world of photographing people.

While Jeremy was in Shanghai making the rounds as an emerging photographer, he landed his first big advertising gig. He soon 
met a prominent fashion editor who took a chance on him even though he didn’t have any fashion images in his portfolio, and 
got hired for his first fashion shoot—a 16-page spread in a spring issue with a top model. Jeremy was immediately attracted to the 
“fast-paced and highly creative aspects of the industry,” as he says, and was glad to discover that in fashion photography, “rules are 
meant to be broken.” 
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Lessons Learned
Among the lessons that Jeremy has learned 

along his climb to the top, the most important 
has been the idea that fashion photography is 
a group effort. According to him, this is “very 
much a collaborative field”, from the editors 
and models to the fashion, makeup and hair 
stylists. He offers that “A great team makes for 
a successful fashion shoot.”

Another aspect of the business that keeps 
him excited is the dynamic and often impro-
vised nature of fashion photography. Jeremy 
can recall last minute changes that led to a 
caffeine induced all-nighter shooting Dior, and 
a shoot for Vogue where he found himself atop 
a rickety ladder directly above an IMG model, 
praying that he wouldn’t “fall on her and end 
both of our careers.” Jeremy has also learned to 
deal with the elements when shooting on loca-
tion, citing one scorching summer in Shang-
hai where had to have assistants wrap towels 
around his head to combat his perspiration so 
that he could see through the viewfinder.

From West to East
Jeremy’s initial plans to be in Shanghai for a couple of months 

turned into a couple of years after he discovered the advantages 
of working in China, where the fashion market is growing rapidly. 
Many top models and designers are now basing themselves out of 
Shanghai, and fashion publications that are seeing cuts in the West 
are doubling their book sizes in China.

There are, however, a few differences when it comes to being a 
photographer in China, particularly in terms of getting work. Be-
fore shooting professionally outside of the West, Jeremy hadn’t been 
familiar with the idea of “Guanxi,” which is a complex Chinese idea 
regarding networking and social relationships. Jeremy says that this 
notion is particularly important for getting jobs in China, where a 
photographer isn’t likely to get booked for a shoot solely based on 
his or her portfolio, but rather through recommendation. 



The Gear He Can’t Work Without
To Jeremy, “Fashion is very much 

alive,” so he avoids tripods, cables or 
“anything else that makes me feel con-
fined while I’m shooting.” In the stu-
dio he prefers using medium-format 
digital— his default equipment being 
a Mamiya 645AFD II with a PhaseOne 
P25 digital back, and the Mamiya 55-
110mm zoom for the majority of his 
fashion shoots. He also calls on the 
Hasselblad H3DII-39 if more resolution 
is needed for advertising clients. On 
location, Jeremy trusts the Canon EOS 
5D Mark II for the faster auto focus and 
data capture rate of 35mm digital.  

For lighting, Jeremy relies on Profoto studio and battery packs 
(Pro-7a 2400 for studio and Pro-B2R 1200s on location). Ulti-
mately, he says, “I love shadows and contrast so I prefer to use 
single source lighting.” He is also fond of “backlit and flared 
scenes” and will often purposely “put my model in front of the 
light source or direct light into the lens for intense flaring ef-
fects.” After all, in fashion photography the rules are meant to 
be broken.

To see more of Jeremy Stockton Johnson’s work,  
go to www.jsj-photography.com
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Julia Kennedy, London, United Kingdom
Julia Kennedy is a London based photographer whose growing resume includes shooting fashion spreads for British publications such as: 

The Independent’s Saturday Magazine and Sunday Review, The Observer for Tank Magazine, Super Super Magazine, Amelia’s Magazine, 
and advertisements for Cutler & Gross, Gio Goi and Myla. She got hooked on photography during an introductory art course in school, and 
knew right away that she wanted to pursue it professionally. She instantly had a gift for capturing people, and as soon as she came across 
the work of famed fashion photographer Juergen Teller in a magazine, she was inspired to shoot fashion. Julia was immediately drawn to 
the creativity and movement that fashion could offer her, rather than the stationary nature of shooting portraiture.

Learning The Ropes
The road to becoming a professional fashion 

photographer has been full of lessons for Julia, 
and she admits that she hadn’t fully realized 
the scope of the hard work it would take to be-
come  successful when she first started out in 
London after University. She quickly learned 
that working for yourself means possessing 
a practical business sense as well as being a 
motivated photographer. Julia’s warning for 
future photographers is that “You have to sup-
port yourself through years of assisting and 
test shoots, until you start to really earn.”
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Love What You Do
Now that Julia has gotten a hang 

of the business and built up a thick 
portfolio of work for notable clients, 
she can be more selective with what 
gigs she accepts and concentrate on 
shoots that excite and challenge her. 
She recognizes how fortunate she is 
to be able to shoot photographs for a 
living, declaring “I really love my job.” 
One of the major advantages, to Julia, 
of working as a fashion photographer 
is traveling to different locations. In 
recent years, shoots have led her out-
side of the UK to locales such as exotic 
Ibiza; Capetown, South Africa; and on 
a cross-country tour of Iceland. She 
knows the neighborhoods and people 
of London very well, which is a big 
advantage when working, but travel-
ing to new locales allows her to “see 
everything with a fresh eye” and spikes 
her creativity. 

Regardless of where she is or what 
she is shooting, according to Julia, 
“The thing that makes a fashion photo 
shoot successful is the planning—from 
the idea, to sourcing the team, to loca-
tion, to execution.” 
`



The Gear She Can’t Work Without
Julia is dedicated to her Canon EOS 5D Mark II, though on bigger 

shoots she employs the Hasselblad H series with a PhaseOne digital back, 
and most often with the HC 3.5-4.5/50-110 zoom lens. Though she used 
to shoot solely with the Mamiya RB, she moved to the 5D Mark II because 
of its flexibility and size, now saying “I love the freedom my 5D has given 
me,” and adding that it has “really shaped how I shoot now.”

Though she’s a self proclaimed “Profoto Girl” when it comes to light-
ing, and has her own Pro 7-b kits— which she says are ideal for most 
situations because of the mobility that their being battery powered of-
fers— she loves to exploit natural light whenever possible. Julia explains, 
“If I’m on location and the daylight is brilliant, I shoot daylight”, though 
she adds, “It doesn’t stop me bringing the kitchen sink to the shoot.” 

To see more of Julia Kennedy’s work, go to www.juliakennedy.com
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Nicholas Routzen, Brooklyn, New York
Nicholas Routzen is a New York based fashion photographer who has shot for top fashion and culture magazines, including: 

Nylon, Esquire, MissBehave, Noi.se, Nikki Style, Metro.Pop and Future Claw, and for advertisers such as Nike and Ritz-Carlton. 
He can scarcely remember a time in his life when he wasn’t behind the lens, and realized at an early age that photography was his passion. 

Growing up in Southern California, Nicholas was interested in shooting landscape, surf and travel photography. Though he was passion-
ate about the art, he didn’t believe that he could make a living by doing it, so he spent a couple of years in locations from Hawaii to San 
Francisco trying to figure out what he was going to do. Serendipitously, Nicholas ended up receiving a cold email during that time from a 
photography school inviting him to a campus viewing, and from there it all came into focus. He ended up getting his formal education at 
the renowned Brooks Institute of Photography, where he was able to gain technical skills and further develop his creative process. 

Follow Your Passion
Through his training at Brooks, Nicholas began to develop an eye 

for photographing people, but wasn’t satisfied with the standard 
genres of portraiture and documentary. He began to enhance the 
shoots, bringing in emerging stylists and models to create what 
would be his first forays into fashion photography. 

Looking back, Nicholas is happy with the path he took, but 
warns aspiring photographers against the reluctance he had about 
making it as a professional, saying, “Don’t ever think that you 
can’t make a living off of what you love or what you’re passionate 
about.”
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Always On His Toes
According to Nicholas, the key 

ingredients that make up a success-
ful shoot are: good energy on set, 
being prepared for complications 
and a good team of talented stylists 
and models. He says, “The thing 
that separates one professional from 
another is his or her attitude and 
ability to work in stressful situa-
tions— being able to adapt,” which 
is why he maintains that he is always 
on his toes. This diligent attitude 
has gotten Nicholas to the point he 
is at today—with steady “bread and 
butter” clients, as he calls them, and 
the opportunity to focus on edito-
rial work and look-books that he is 
really interested in taking on. Pos-
sessing a trait that seems to come 
with the territory of being a profes-
sional fashion photographer, Nicho-
las relishes opportunities to travel, 
so it’s only natural that some of his 
favorite working experiences to this 
point have been shoots on location, 
including far off tropical locales, 
and back to his home state of Cali-
fornia. 

Sink Or Swim
Though in many ways Nicholas 

Routzen embodies the archetypal 
fashion photographer that feeds our 
stereotypes of the glamorous life, 
it hasn’t come without hard work. 
Especially during these tough eco-
nomic times, Nicholas is as industri-
ous as ever, warning, “It’s a sink or 
swim year, and those who aren’t up 
for the challenges are falling off”, add-
ing, “It’s just a matter of endurance, 
patience and trust…Accept this as 
a challenge, adapt, and do what you 
can. There’s no other option.”
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The Gear He Can’t Work Without
Nicholas says his “typical set up is a Canon EOS 

5D Mark II or 1Ds Mark III.” He also shoots medium 
format when clients request it, though he argues that 
even though he is highly trained in all mediums, he 
“chose 35mm digital because the quality is so great 
now that it’s getting pretty close to medium format 

digital.” His main two lenses are the 24-70 f/2.8L and 
the 85 mm f/1.2 L, depending on shooting condi-
tions and the look he is after. As far as lighting goes, 
Nicholas is another fan of Profoto, using Pro 7-b kits 
on location and beauty shoots, and prefers to stay 
wireless for as much flexibility as possible.

To see more of Nicholas Routzen’s work, 
go to www.nicholasroutzen.com


