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Abstract 
C2B e-commerce plays an important role in our daily life. By this type of business model a business organization becomes very 

much benefited within a very short time without chaos. But in this case the intermediary platform or website should be strict to 

maintain the transaction to preserve the right of the both parties. In this paper I have tried to give a short discussion. 
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1. Introduction 

In Consumer-to-business (C2B) business model consumers (individuals) create value and businesses consume that 

value. For example, when a consumer writes reviews or when a consumer gives a useful idea for new product 

development then that consumer is creating value for the business if the business adopts the input. Excepted 

concepts are crowd sourcing and co-creation [1]. It is a vital issue to maintain the C2B e-commerce very carefully. 

2. How C2B E-commerce Acts  

In C2B e-commerce buyers demand their own price, which is often binding, for a specific good or service. After 

collecting the demand bids the website offers the bids to sellers. Another form of C2B is the electronic commerce 

business model in which consumers can offer products and services to companies, and the companies pay the 

consumers. We can see the C2B model at work in blogs or internet forums in which the author offers a link back to 

an online business thereby facilitating the purchase of a product (like a book on Amazon.com), for which the author 

might receive affiliate revenues from a successful sale[1]. In the C2B model, businesses profit from the willingness 

of consumers to name their own price or contribute data or marketing to the company, while consumers profit from 

flexibility, direct payment, or free or reduced-price products and services e- consumer's blog. For example, food 

companies may ask food bloggers to include a new product in a recipe, and review it for readers of their blogs. 

YouTube reviews may be incentivized by free products or direct payment. This could also include paid 

advertisement space on the consumer website. Google Adwords/Adsense has enabled this kind of relationship by 

simplifying the process in which bloggers can be paid for ads. Services such as Amazon Affiliates allow website 

owners to earn money by linking to a product for sale on Amazon [2]. 

3. Features of C2B model  

General features of C2B e-commerce are the followings [3]: 

– Direct action. 

– Collaborative consumption. 
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– Detailed segmentation. 

– Interaction. 

– Reciprocity. 

– Bi-directionality. 

4. Important issue: 

Disintermediation is a phenomenon of cutting out the "middle-man" and reaching customers more directly and 

efficiently and re intermediation - the design of business models that reintroduce the middleman in order to  reduce 

the chaos brought on by disintermediation [4] is a very important concept in C2B e-commerce. 

5. Model 
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6. Model Description 

Both Consumer and business organization go through website/platform. But in this case I think the 

website/platforms should have the following responsibilities: 

Website should have the ability to check the standardity of the products or services so that no illegal activities 

should take place. If the products or services does not satisfy the standardity rules the products or services must be 

discarded or blocked. In this case the customer or business organization may take a small tenure of time to change 

their options. If the products be improved from the business organization then the product can be used.  

7. Future Works 

In future there may be created intelligent software to check the quality of the product very carefully and to 

communicate with the consumer very intelligently. 

8. Conclusion: 

C2B e-commerce is very essential for consumer. It should be more carefully notified that whether the consumer is 

taking good quality products or services at reasonable prices. In this case time and distance is very important. So 

more emerging network is needed to facilitate these types of tasks. 
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